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Si cheuenr 4ay4: 


In keeping with the times the Scheuer line is 
refreshingly new and advanced in design and beauty. 
It has been our constant aim to keep alert for new 
trends and new materials so as to maintain our 
reputation for the finest in modern display fixtures. 


\s metal returns to display we have introduced 
new methods and treatments that will make the 
metal fixtures of our manufacture conveniently 
functional and modern in design. 


Furthermore. we are endeavoring to maintain ade- 
quate stocks so that we can fill your needs promptly. 
We plan to give you not only the best in quality 
and design but the best and quickest service in 
the industry. 


Write now for your copy of our new illustrated 
catalog and see for yourself the fixture line that 
has earned for SCHEUER the reputation for the 
finest in display fixtures. 
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EREATIONS, INC. 


a= 307 WEST 385 ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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G-342 ‘‘PARISIAN BACKDROP" — An elegant set- 


ting for Spring fashions inspired by the decorative foun- 
tains of Fontainebleau and Versailles, reproduced in 
moderne impressionistic art. The magnificent, architec- 
tural beauty found in the famous fountains of Fontaine- 
bleau, Versailles, Tuileries and the Bois is yours for 
Spring. Drape effect at top and side provides a finished 
stage setting effect. Designs may be used complete as 
shown or mounted, cut out and arranged at varying 
depths in the window. 








G-343 “*PARISIAN BACKDROP’’— Another setting 


for fashions designed in the spirit inspired by the famous 





monuments and decorative arches in Paris. Reproduced 
in moderne, impressionistic art incorporating the archi- 
tectural splendor of these historic monuments in twelve 


pale, soft, blending oil colors onto flexible Comura stock. 





FREE! 


Giant size catalogue, 
182 Spring and Summer 
designs with suggestions 
for “How to Use.’ Sena 
for your copy today 
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Glamorous . . . lush 

. magnificent bou- 
levards . . . avenues 

. age old trees and 
famous squares of 
historic significance 
and elegant archi- 
tectural master- 
pieces that become 
the byword of 
French fashion . 
rue de la Paix . . 
Place de la Concor- 
de .. Vendome! 



















































Our poem Pees: 


Never before such coverage for a window background ... such a large 
coverage is afforded by this brilliant, moderne, beautiful art reproduced 
in 12 pale, soft, blending oil tones at an exceptional low price per square 








foot. Imagine .. . Comuras at only 55 cents per square foot. 






They are silk screen processed onto flexible Comura stock in two panels 
each 40x 90 inches. Sufficiently large to treat the entire window back- 
ground, size over-all 80 inches wide—(6'4 feet), 90 inches high 


feet). Complete each design $27.50. Both for only $50.00 
















W. L. STENSGAARD AND ASSOCIATES, 


356 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
SPECIALISTS IN MERCHANDISE PRESENTATION* DEMONSTRATION > DISPLAYS+ EXHIBITS 





INC. 























Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 








VOLUME LIV FEBRUARY 1949 NUMBER 2 


CONTENTS 


By Clara Baldwin. ‘ 20 
















Display Procedure At Loeb’'s, Bern 


Chicago Promotes The Winter Vacation By Shirley Ware : ; 22 
Men's Wear As Interpreted By Gregory By Carl Jackson . . 24 
Los Angeles Display Hits 1949 Stride By John L. Cooney . : 26 
Promotions Coming Up! By Louis Gehring . ‘ 28 


Manhattan Displays: From Realism To Fantasy By Virginia Roehl. , 30 


Remodeled Men's Store By Marie Hosfield . . 32 
Visual Merchandising Group Meeting Highly Successful . , . : 34 
Father's Day . é : : : ; ; : , ; . : ; 36 


38 
Display . . . On And Off The Record . ‘ , , : . . : 40 





Problem In Modernization 


















Los Angeles Market Event. ‘ ‘ ; ‘ ‘ ; ‘ ; ‘ 42 
Canary Time At Shillito's . ‘ ‘ . , . ‘ ; . : 44 
Editorial ' ' ‘ : , ‘ : : ‘ ; ; ‘ ‘ 46 
Acapulco: Display Inspiration By Richard A. Staines , 48 
SDA Conference May 1-5 By L. A. Kavanaugh . : 50 
Look For Best Sellers . . . Then Display Them By W. L. Stensgaard . 60 
The Display Parade By Tony Brinker ‘ ' 66 


Labor Heartily Endorses Display Advancement By Ken McAvoy ‘ ; 72 


Trade Personalities By Tony Brinker ‘ ; 90 
Reminiscing . ‘ ; ‘ ‘ ; ‘ ‘ ‘ ; ‘ ‘ , 94 
Your Column . ; ‘ : , 96 


THE DISPLAY PUBLISHING COMPANY - - 1209 Sycamore St., Phone PArkway 7662 - - CINCINNATI, OHIO 


EASTERN OFFICE: 47 West 57th Street, New York City 19. Phone Plaza 3-5989. 
WESTERN OFFICE: Aaron M. Rothenberg, 2412 Seventh Street, Los Angeles 5. Phone FAirfax 6255. 
CHICAGO OFFICE: L. A. Woods, Macintyre, Simpson & Woods, 75 East Wacker Drive, Chicago |. Phone CEntral 6-1715. 
CLEVELAND OFFICE: J. R. Monk, Macintyre, Simpson & Woods, 1900 Euclid Avenue, Cleveland 15. Phone CHerry 1501. 


Member Audit Bureau of Circulations. 
d Published monthly at $3.00 a year for the United States and Canada; foreign, $4.00 a year. Canadian and foreign orders payable in U. S. funds 
hy international money order or New York bank draft. Single copies, 30 cents. For sale on news stands supplied by the American News Compasy 
and its branches. Entered as second-class matter September 20, 1922, at postoffice at Cincinnati, Ohio, under act of March 3, 1879. 





Pass This Issue Along OUR NEXT ISSUE THE COVER 


You get the most value from DISPLAY Long concerned with the practical aspects of dis- Lilac’, "Wild Rose" and "Forget-Me-Not” 
WORLD when you share it with others. See play research, Vernon Jones .. . head of the store are three of Bonwit Teller's newest series 0 
that it reaches other executives of your organi- planning and display department of Goodyear Tire mannequins — shown here as displayed in the 
zation and the members of your department. & Rubber Company, Akron... in the March issue showrooms of D. G. Williams, Inc., New York 

begins a series of short articles outlining research City. Always noted for its beautifully staged 
objectives and methods of reaching them. ... There presentations, the Williams showrooms are 
will be numerous other articles dealing with various currently using an ‘Enchanted Garden’ theme, 
phases of display . . . plus reports on contemporary . . « (Color photograph by Worsinger, New 


display and special promotions. York City.) 
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plant ‘‘dot’s 


enchanted garden * 


im your windows... 
and watch these 
finest flowers** 
of display make 


your business bloom! 


‘Scene from “Dot’s Enchanted Garden’, latest 

and greatest of Dot’s dramas of display. 

See it and you'll understand why MORE stores 

show MORE Mary Brosnan mannequins in MORE windows 
MORE often than any other mannequins ever made. 


*“Flowers by those marvelous John Stewarts. 


DC Wiovas due 


Dot Williams, president 
498 Seventh Avenue, New York 18 
Mary Brosnan Mannequins + Cyrille Steiner Fixtures 
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Visual Sales Promotion 


Each of you have under your , 
jurisdiction one of the most eed 
important forces for the pro- \ at he 
motion of additional sales. 


Surveys now being con- 
ducted reveal that ''the story 
you tell on your signs Pro- 
motes Sales." Recent re- 
search points to a 24% in- 
crease in the sales of one 
item by the insertion of a 
lead line with appeal, in the 
sign copy. Complete signing 
gives a reason for buying or 
suggested use; brand or 
descriptive name; the im- 
portant features of the item 
and the price. Gradually 
store signing is moving to- 
ward its place near the top in 
merchandising programs and 
is being recognized as . 

CONTACT ADVERTISING. 


An analysis of what happens 
in retailing quickly reveals 
that sales are only com- 
pleted where the shopper, 
the merchandise and the 
money get together or at 
the CONTACT POINT. |; 
there a better place? . . 

for sales appeal and follow- 
through that increases sales, 





with space cost... PAID 
—and production cost... 
LOW. 


Line-O-Scribe produces professional results with controlled layout and correct 
spacing for better impressions. Users claim 20% to 25% increase in production 
with the new self-inking units. 


May we send you a Copy-Control guide and complete information? 


THE MORGAN CO. 














3984 Avondale Ave., Chicago 41, Ill. 
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Otto Lasche, Display Director 
KLIPIE’S, Saint Louis 


"-e have been buying manne- 
quins from you and from other 
firms throughout the country 
Or many years and we are 
pleased to say that at no 
time before have we ever had 
such lifelike and attractive 
mannequins as the Beau 
Monde Mannequins we 
purchased from you 
recently. Our new store- 
front has been made more 
attractive because of your 
fine artistry and 
craftsmanship." 


Irving L. Sorger, 
General Manager 
KLINE’S, INCORPORATED 


cal none 


MANIKINS WITH MAGNETISM 







korrect-way displays 
DIV OF AMERICAN FIXTURE & MANUFACTURING CO. 
SAINT LOUIS 3, MISSOURI 
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SNO BLOCK 


REALISTIC SNOW TEXTURE 
FIREPROOF = LIGHTWEIGHT 


rath g— EASILY « Ieee pepe SIZE 15%22K6 


BE SURE to Include these Dependable Snow 
Materials In Your Spring and Summer Budget 
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shredded chunks of foam rubber giving a soft and 
fluffy texture. Mannekins and fixtures will stand 
firmly on it without tipping. ‘Fluff-Tex” looks 
like sand and gravel . . . and colorful beach 
pebbles. A natural with countless uses, it is grand 
for Cruise, Beach, Spring and Summer displays. 







FLUFF-TEX 
50" Wide . . . 25 ft. rolls 


These Delightful Colors 
Eggshell ¢@ Spring Green ¢ Pink 
Light Blue @¢ Yellow ¢@ Mardi Gras 
(Pastel Mixtures ) 


GRASS CLOTH 
40" Wide .. . 25 #t. rolls 


REAL RAFFIA applied to sturdy fabric backing, 
and colored grass-green! Superior to grass mats 
because it is softer, more flexible and lies abso- 
lutely flat. Can be cut to any size without seam- 
ing . . . You'll work wonders with “Grass Cloth.” 
There are so many spots in your Spring and 
Summer displays where it belongs! 


Both of these new items carried in 
stock at all Maharam branches. Your 
local jobber should be able to supply 
eens e you... If he cannot, write Dept. F for 


i _—_— 


MERCHANDISE 
PRESENTATION 














Maharam, “The Display Center of America” has: 
a complete line for display, including: 


FABRICS © ARTIFICIAL FLOWERS © DISPLAY. 
PAPERS © COTTON & RAYON ROPINGS ® 
SURF CLOTH @ PAPER MACHE NOVELTIES 


130 West 46th Street © New York 19, N. Y. © FISHNET, etc. 


- 


CHICAGO ST. LOUIS LOS ANGELES 
115 South Wabash (Wurlitzer Bldg.) 927 Century Building 1113 So. Los Angeles Street 


1\ 
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AnkleHi FAIRY FORMS 














Striking new COLORS 


In addition to the ever- 
popular flesh and clear 
transparent forms, Ankle- 
Hi Fairy Forms are avail- 
able in a complete range 
of striking new colors, 
plain or pearlescent. 


New Lock-Seam TOPS 





Fairy Form’s new Lock- 
Seam top provides an even 
more attractive appear- 
ance — even sleeker lines 
—even greater strength 
for effectiveness and long 
service. 


SHOE FORM CO. INC., AUBURN, N.Y. 





Prices of Standard Non-Flam AnkleHi Fairy Forms are now the 
lowest since 1940 — welcome news made possible by new machinery 
and new techniques which permit the manufacture of improved forms 
from basic raw materials. 


To meet the great seasonal demand for special custom-made forms 
for manufacturers’ sample shoes, it is necessary that we keep our plant 
fully manned. We anticipate that the new AnkleHi prices will result 
in a retail-store volume which will keep the plant operating with a 
full staff in readiness for the shoe trade who look to us for service and 
for high-quality forms that FIT. 


Prices are subject to change without notice. Order now to take 
advantage of this exceptional buy. Write for Bulletin 305. 


Display Shoes Sell Gesz 


When the Forms FIT! 


Your display shoes sell most effectively with forms that enhance 
their beauty — that don’t distort the shoes. That’s why women’s 
AnkleHi Fairy Forms are available in 3 sizes, 3 toe effects, 2 heel 
styles, 6 heel heights, open or closed tops, Standard (illustrated) or 
Zephyr styles. Flexible material and adjustable crossbars further im- 
prove the fit and make the forms easy to insert and remove. Order today. 





At Lowest Prices Since 1940 
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Notice how the 


Seelingrill blends 
: oad *T. M. Reg. U.S. Pat. Off. 











unobtrusively 
into the ceiling. 


Copyright Bliss Display 
Corporation, 1949 






. The Seelingrill cuts window trimming 
does It 5 time by 90%. (Proven by actual time 
save time! study tests!) 


The Seelingrill is an exclusive develop- 
ment of the Bliss Display Corporation 


The Seelingrill is a spot-welded grill where, and is available in 3’x6’ or 4’x8’ sections 
what is it? made of !/4” square steel. It is laid out in how big? with ceiling attachments. Finished in 
* 6” squares. It is easily attached to your washable lacquer to match your color 
window ceilings. sample. 
The Seelingrill gives you unlimited, The Seelingrill is priced surprisingly low. 


practical use of full window space in 
what does it do? new directions and in all dimensions 


It can support as much maximum weight 


WRITE FOR PRICES TODAY! 


as your ceiling will carry. 


The Seelingrill is used to suspend mer- 
chandise, mannikins, signs at any height 





how can | use it? in any plane of your window depth jens 
se it! QUICKLY. The Seelingrill enables you rv geen of visual 
to create the most dramatic displays that sees merchandising 


ever stopped traffic. 460 West 34th Street, N. Y. I, N. Y. 
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One of the window displays of L. Bamberger & Co., Newark, New 
Jersey, Robert L. McCorkle, Display Director — one of the many 
throughout the country whose displays feature Fabrics by Dazian’s. 





Sheer Magic | 


Yes, there’s a touch of magic in Dazian’s CHINO SILK (as illustrated in photograph) 
Spring line of Sheer Fabrics for Window and SHEER ALLURE SPARKLE-MIST 
Interior Decoration. The range of colors, the PETTI NET OMBRE SHEER ALLURE 
varied types of lovely materials, the different ORGANDY NYLOSETTE 

| finishes, all add up to an amazing collection. PRINCESS GAUZE FLOCKED NET 

| Among them, you will be sure to find the COTTON NET OMBRE PETTI NET 

| solution to many of your problems. We list BIG TOP NET SPANGLED SHEER 
a few sheer fabrics: SPARKLE NETS STRIPED MAGIC 


PLEASE CONTACT OUR OFFICE NEAREST YOU! 














» | DAZIANS INC. 

A A | NC Gentlemen: | 

ESTABLISHED 1842 l Please send FREE samples of SHEER FABRICS. 

The World's Largest Display Fabric Organization | STORE | 

142 WEST 44th STREET » NEW YORK 18, N. Y. | NAME | 

400 BOYLSTON STREET - BOSTON 16, MASS. | 
125 NO. WABASH AVENUE + CHICAGO 2, ILL. | aopress 

731 SO. HOPE STREET - LOS ANGELES 14, CAL. locity STATE | 

| 
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NATIONAL HANGER COMPANY... 


HEADQUARTERS For SKIRT and SLACK RACKS 





eee 


DUSTPROOF 


SKIRT and 
SLACK RACK 


Model SK400 


The newest and best skirt 
rack on the market. The 
heavy plate glass is mod- 
ern in appearance and 
protects garments without 
interfering with display. 
Bleached maple, large ca- 
pacity, sturdy construction. 
48” high—52” long. Has 
either 100 slack or skirt 
arms. Arms and clips 
chrome plated. 


COMPLETE 


$135.00 














STURDY METAL 


Garment 
Rack 


Model SK200 


Sturdy, all - chrome, 
metal garment rack 
with patented base. 
A very’ popular 
model rack. 96 
arms, all - chrome. 
Sturdy and practi- 
cal. For beauty of 
design and general 
utility this rack is 
unexcelled. With 
7 x 11 cardholder. 


COMPLETE 


$95.00 


EACH 











Model SK300 


sturdy construction. No cardholder. 








compLeTE $89.50 ) 


BLEACHED OAK SKIRT RACK 


Bleached oak skirt rack with 96 arm capacity. Aill- 
chrome arms with chrome clips that hold each skirt 
securely. Noted for its beauty, large capacity and 
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Jobber Inquiries Invited 


NATIONAL HANGER CO., Inc. 
253 W. 26th St., New York City 1 


Represe atives: Mr. Morty Fay, 1763 S. W. 3rd Ave., Miami, Fla. Phone Number 3-9149. 
Mr. Harry Intrilligator, 60 South St., Boston, Mass. Phone Hancock 0504. 
h K. N. Horwitz, 5370 Pershing Ave., St. Louis, Mo. Phone Forest 8919. 
*hicago Hanger Co., 941 Roosevelt Rd., Chicago, Ill. Phone Monroe 9014. 





Headquarters for Rack Size Dividers 


Jobbers: Large discounts make these items very attractive 
for you. Write for samples, catalogues and discounts. 





Round lumarith (non-inflammable cel- 
luloid) size divider. Cannot fall off 
the rack. Beautiful in appearance. 
All sizes carried in stock from 1 to 
54. also half sizes. Actual size of 
divider 2%," diameter. 

Fits any rack. Each. 1Oc 
For Stockroom Use. The white pressed 
cardboard divider has been proved 
successful for many years. An ex- 
cellent divider for stockrooms. Very 
inexpensive. All sizes from 1 to 50. 


tual si 12” high, 
ie: ‘wita. teak Sea 1Oc 


‘ee. 





white or black plastic. 





Each 








including half sizes ... 
aways. Complete with insert. 
(Extra inserts 7!14c each) 


16 The New "SEE SIZE" gW 


Our latest plastic size divider with 
changeable sizes. Can't fall off the rack. 
Made of heavy moulded plastic with a 
window in which the praper size is inserted. 
Can show one size on one side, another size 
on the other. 714" long by 35%" wide. 





inter 


In 


Sizes from 1 to 60 


Also A-Z for lay- 


35e 
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CORRUGATED, COLORED DISPLAY PAPER 


At last, a flame retardant, chemically treated display paper that 






meets all safety laws. Flame-pruf Display-Tex, exactly like regular 





Display-Tex PLUS the fire resistant feature, does the job. 





Fully approved (Registration #F-8) under California's rigid 





fire and safety code, by the State Fire Marshal of California, 





Flame-pruf Display-Tex is the first product of its kind—the first 





registered safe display paper! 








@ Deep Brown 
@ Apricot 

@ Flame 

@® Primrose 


@ Orange 

@ Nile Green 

@ Light Emerald Green 
@ Azure Blue 

@ Natural Blue 







@® Canarv 





Roll stzes, paper quality and weight 





same as regular Display-Tex. Price 





differential is negligible. 





lit TOWNSEND ST. * SAN FRANCISCO 7, CALIF. 
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NEW, ENLARGED 


Display World 





The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


an 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 
$300 


Exchange regulations permit the acceptance 


of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


——— as 


each postpaid 

















DISPLAY WORLD 


FEBRUARY, 





1949 


* 


* Mi, 
% Pn, 
HEB 
f2F. ; 


a gust 


GEM-PLAQUE’ 


*U. S. Patent Applied For. 
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Sample Book 











RUBNER 


There’s Always Something New 
5925 Broadway, New York 63, N. Y. 


FC. 





*U. S. Patent Applied For 
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UBNER 


There’s Always Something New 


5925 Broadway, New York 63, N. Y. 
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How ADVERTISING CAN GET 


Full Credit 


FOR SUPPORTING THE SALES PLAN 


Wi coordinated with 
sales activities advertising 
is given an opportunity to win 
recognition and succeed as an 
aid in moving goods and selling 
services. 

Selling plans are based on facts. 
The decisions of sales managers 
are guided by dependable infor- 
mation from government and busi- 
ness statistics. To function as an 
active factor in the sales program 
and share in the credit as well as 
the responsibility for sales suc- 
cess, the planning of business pa- 
per advertising should be equally 
factual. 

In applying media to markets, 
the use of adequate, verified cir- 


culation data is an indispensable 
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step in the effective coordination 


of sales with advertising. 


Following are some of the ques- 
tions about the circulation of busi- 
ness papers that are answered in 
the reports issued by the Audit 


Bureau of Circulations: 


How much paid circulation? 
How much unpaid? What business 
or occupational groups receive 
the paper and how many paid sub- 
scribers in each group? At what 
price is the publication sold? 
What circulation inducements are 
used, ifany? What percentage of the 
subscriptions are renewed? How 


many subscriptions in arrears? 
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Where does the circulation go? 


Answers to the questions above, 
as given in A.B.C. reports, make it 
possible for space buyers to select 
media with the same care that an 
efficient sales manager uses in em- 
ploying and routing his salesmen. 
The planned and verified distribu- 
tion of advertising, by means of 
the information in A.B.C. reports, 
is the starting point for effective 
coordination of advertising and 


sales efforts. 


This paper is a member of the 
Audit Bureau of Circulations. Ask 
us for a copy of our A.B.C. report 
and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as de- 
fined by A.B.C. standards, indicate a 
reader audience that has responded to a 
publication’s editorial appeal. With the 
interests of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized ad- 
vertising appeals. 
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ABC—AUDIT BUREAU OF CIRCULATIONS =Facts as the Basic Yardstick of Advertising Value 
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EE GRASS MATS Mats, wide pieces, narrow strips. big rolls buy Eaton LONG -NARROW ; 
S| , ~“Velvety”* Grass any way you want it. for more attrac- GRASS STRIPS = 
t tive displays more easily set up! alae EE 

=H ih. it Sal asic Eig ¢ - a " aay TERS Lari . , = 
=| 3x 6 Eaton grass is “Velvety”* smooth — really looks like = 
Z| WIDE - LONG erass. with a thick carpet of fresh-green color that won't = 
E GRASS PIECES let the backing show through. GRASS IN ROLLS = 
=| VOY RU RL Save the time and trouble of “piecemeal” set-ups. perrinen =| 
: Pee oe Sea Use Eaton “Velvety”* Grass in the proper size. for a ee de {| 
=| aR Sy quick job and the “quality” appearance of a smooth. = 
4 me j unbroken stretch of lovely green. See your display 6". 15° and 30’ rolls = 
Fee eee Oe ps fobber. or write today to 17", 3' and 5° widths = 
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Your 1949 Budget! 


How Far Will It Go? 


Hundreds Of Items You Can Work With To Produce The Smartest Windows 


Yet... SPEND THE LEAST! 
For Spring and Easter! 











Imported and Domestic e Plastic Eggs e Birch Bark e Driftwoods 
ARTIFICIAL FLOWERS e Grass Mats e Cork Bark e@ Cholla-Wood 

You Name Them e Scatter Grass e@ Magnolia Branches e Cactus 

We Have Them! e Palm Trees e Ferns 

In Cloth and Paper , : 

e Bamboo Poles e Plants Imp. Peri Fibre Orchids 

Cloth Ivy Branch e Bamboo Blinds e Botanicals NP a sivas . ss. $2.00 

10 Leaves......$4.25 dz. e Birch Poles e Doves Looks Real! 





Write For Price List 
““Visit The House Of Naturals’’ 


ARTS and FLOWERS’ DISPLAYS Inc. 


*REG. U. S. PAT. OFF. 
MANUFACTURERS --- IMPORTERS --- CREATORS 


43 WEST 56TH ST., Near 5th Ave. NEW YORK 19, N. YT. 














20 DISPLAY WORLD FEBRUARY, | 949 F 


ae 





HE display set-up for Gebruder Loeb 
A. G. of Bern, Switzerland, is distinctly 
different. Ernst Berger, the display 
director, is actually the head of a staff of 


a 
D H S | a Dp ro c a CG U re display people each of whom handles his Paes 
own executions and is” given individual y 


credit for his creations. A sketch or rough 
idea conceived by Berger is turned over to 


b one who is a specialist in that particular 
t O eo Sg o r Nn type of display. The display is then worked 
; up in detail by that particular individual. 


It should be noted that Swiss display | 
personnel are given an excellent background 
training for a display career. A man wish- 
ing to enter the display profession serves a 
three-year apprenticeship, following which 
he must pass an examination to obtain a 
certificate issued by the state. During his 
training he is required to attend school, in 
either day or evening classes, one day per 
week. The prescribed course consists of 
work in the fundamentals of display includ- 
ing lettering, color, perspective, free-hand 
drawing and advertising. 

There are 18 members of the Loeb display 
staff, with four carpenters and three painter: 
on call by the department, but operating as 
a separate division. 

The Loeb store in Bern has 27 windows 
‘acing three streets in the heart of the busi- 
1ess district. The location is particularly 
suited to feature display work, for one side 
of the store lies at the head of the central 
plaza or parkway which runs for several 
blocks along in front of the main railwa) tf 
station. This means the Loeb windows at 
visible for blocks through the  parkwa! 
opening. The display department of the 
store takes full advantage of that angle, wit! 


By CLARA BALDWIN 








—For a display of buttons, the merchandise 
was sewed in patterns on an umbrella and o 


dressmaker's form. . . . Hosiery was displayed | 
amusingly on a phantom figure inside a glass | 
telephone booth. . . . Another unusual way 
of showing buttons: arranged in patterns on | 
fabric-covered panels. . . . Formals were 


displayed as pictured, with the masculine 
element introduced by a silk hat and gloves 
on the table— 
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reputation of the 


known tar and wide. 


S 46 
display department strives for varie- 
always the displays are set on a 

with a heavy use 
treatment to 


surrealistic attract 


general rule the windows are 
week, except when arranged 
display which 


for from a week to a 


every 
may be leit 
fortnight, 


special 


nklets and summer sandals were shown in 


etting seen at the top of the page; the 
e background was painted on two sheets 
nvas, in the manner of theatrical drops. 
Dignity was given a fabric display by 
of full-round and flat Grecian columns. 
For a display of beach wear at Loeb's, 
tting took the form of a cabana interior, 
he spectator apparently inside looking 
out— 
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In Switzerland a person wishing to enter display must serve a 
three-year apprenticeship, after which he must pass an exami- 


nation to obtain a certificate issued by the state. 


At Loeb's, 


Bern, display ideas are turned over to individual staff mem- 
bers who are then allowed to interpret them as they wish. 


about 10 fashion 


spring 


more otten 


openings ot 


days Phe 
and fall are arranged 
for materials, for ready- 
third for fashions. 

feature bathing 
attire. Another highlight is turned on winte1 
sports, while Christmas is 


in three divisions 
and a special 


summer 


to-wear, 
One big promotes 

always given a 
big play, ot course. 

For a 
for a number of displays, Mr. 
paper rolled and stretched taut from floor to 
ceiling to form the backwall of the setting 
Kach_ roll pinned to a 


background 
Berger had 


clever device used as 


Was separate and 
wooden frame. 

This device formed the backdrop for a 
display pointed up by surrealistic treatment, 
showing the fashion world as on a globe. 
Figures from the fashion field were pictured 
the manufacturer, the retailer, 


underneath on an 


on the globe: 
the consumer while 


angled tabletop was spread a map ot the 
world. A telescope was laid across the map. 
\ small nude flesh-toned figure of a plaster 
lady stood higit on a cloud to one side of the 
setting and was surrounded by different col- 
ored balls of varying diameters, representing 
the different planets. On the floor of the 
garments from the current fashion 
picture were arranged in casual style. The 
background tor this setting was white. H 


window 


Buser*was the designer of this display. 

\ streamlined dress-form decked out in 
pins with multi-colored glass heads and a 
swash of tulle which draped from ceiling to 
floor set the decorative motif for a fashion 
display. Balls of 
floating up from an open hat-box behind the 


were suspended as 


glass 


form and strong lighting was used from un- 


cerneath the balls. A heavy fringed curtai 
was hung at the top of the window just in 
side the glass. Once more the background 
for the setting was the roll paper in white 
\. Lehmann executed this display 

Big white frames 
made a 
background for ready-to-wear, 


arranged at unevel 


angles surrealistic eve-catching 
these against 
rolled 
this dis 
a botule 


curtain bor 


a lemon yellow wall done of the 


paper strips. The merchandise in 
play, arranged by H. Buser, was in 
green. A dark trimmed 
dered the top of the setting, inside the 
dow 

\nother Buser, 
elegant attire 
featuring the rich materials from which the 
The costumes worn 


lace 
win 
glass. 

window, also done by H. 


Was an setting for evening 


gowns were fashioned. 
by the mannequins were but yardage pinned 
into place tor display, a practice very preva 
lent in the United States 
discarded. The 


ago but 
background wall 
tor this setting was white with framed panels 
of golden wall paper. A crystal chandelier 
hung from the ceiling center with streamers 
falling from the fixture. On this rested 
a top-hat and gloves to give evidenc of the 
function for which the 
festive attire. 

Using almost no props other than a simple 


years 
gradually 


formal ladies were 


wearing their 


striped paper on the back walls, topped by a 
scalloped border application cut from wall- 
board, H. Buser arranged ready-to- 
wear in an 


ladies 
impressive display. The gar 
with appropriate ac- 
highlight item oft 
each group displayed on a fixture which was 
[Continued on page 82] 


ments were grouped 


cessory items, with one 
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—Left, by Reed Schlademan, The Fair Store. 

. . Above, by G. C. Bowen, H. C. Lytton & 

Co. . . . Below, a display by Ray Bianchi, 
Goldblatt Brothers— 


Chicago Promotes The 


Hk spotlight was turned on resort weal tons at The Fair that extended the entire red by a scarf draped on the pale sand, copy 
in Chicago the past few weeks but the length of the State street frontage. All reading, “You and California Fashions go 
romance of the sun-country was. by props and backgrounds were sprayed blue-  Southward Ho! with Catalina Lobster en- 
assed in some instances to get a running green and lighting of the same color  sembles”, and by the lobster motifs that dis- 
jump on spring. While most displaymen flooded the windows. While Display Man tinguished the merchandise. 
emploved divers methods to induce the sun ager Reed Schlademan made no attempt to Ail of Lvytton’s windows were used _ to 
to shine on their creations, one major pro interpret aquatic scenes in designing the introduce the firm’s new standard boxes of 
motion elected to go along with the wea windows, the absence of white lighting pro- — blue and silver. Flooring of silvered fabric 


ther, offering ski fashions and equipment in duced an under-water ilusion that became — and all backgrounds and dividers repeated 
snow scenes to attract the winter vacationist more pronounced trom a distance. White — the decor of the boxes. A low dado made of 
in another direction bathing suits with lobster motifs are shown — graduated silver bands. broken onlv by an 

One ot the season's loveliest) promotions in the illustration above The marine tan- insert of “Lytton’s” over a giant wooden 
was an early showing of resort-bound tash tasy was splashed with accents of lobster “LL” was a reproduction of the design in 


the same silvered script that decorates the 
boxes. The paneling stretched across all 
backgrounds and around dividers the entire 
length of all windows, tying women’s and 
men’s fashions into one gigantic display that 
Was especially effective because of con- 
tinuity. The boxes themselves, grouped off- 
side the trademark and employed as mer- 
chandisers for accessories, became the cen- 
ter display unit for each window. G. C 
Bowen, display manager, described the pre- 
sentation as both an institutional and 2 
sales provoking theme tor the “Greatest ¢ 
Sale in 10 Years of Men's Fall (1948 
Worsted Suits, $33" and women’s fashions 
ot 1949, s 
Formal settings of evening gowns “AS : 
exciting as Champagne” took their cue at 
Goldblatt's from champagne in a_ silve! 
bucket set on a table made of a blackamoo! 
figurine topped with a round board. — The 
table covering of draped white satin Te 
peated the Victorian feeling of the tuited 
diamond dusted chair. For extra elegance 
the chair seat was fringed with prisms, tT 
peated trom the crystal chandelier attache 
to a tufted cerise satin screen, framed by 
a rococo scroll of wallboard and studded 
tiny white ostric 





with prisms fastened by 





949 FEBRUARY, 1949 DISPLAY WORLD 23 

















—Above, by John W. Nugent, Madigan's... . 








~ Right, by Clement Bradley, Carson's. . . .« 
chi Below, by John W. Moss, Field's. . . . Lower 
right, by G. C. Bowen— 
Winter Vacati . 
Inter acation SHIRLEY WARE 
pered sweethearts of a past era with old Resort wear from swim suits too models 
paps fashioned valentines printed in Germany for dress-up occasions made its appearance 
met id The expendable, ornamental greetings of in six windows at Carson Pirie Scott & 
eed another day drew attention to displays Co. The settings were designed by Clement 
t dis through their emotional appeal, for many Bradley, display director, with simple archi 
who stopped to look were reminded of a tectural props to reflect the aura of the 
ead ut thoughtful gesture that could be repeated in) sun country. New Orleans-type louvered 
pep the modern manner. screens were stretched across one corner to 
tabric The fourth photograph is of a first floor cut down the size of the area and to pro 
eated display that assured “a lovelier you” by vide a background for a mannequin. Natural 
ade of reflecting the sentiment of red velvet hearts’ bamboo poles were extended — verticalh 
by an ornamented with imported valentines and along the backwall until they angled off on 
ooden jewels. [Continued on page 86] 
gn in 
CS the 
ss all 
entire 
s and 
y that 
con- 
d off- 
mer- 
e cen- 
Gc 
e pre- 
and a leathers. Three “provocatively feminine 
‘eatest gowns for a brilliant holiday season” were 
(1948 posed with a male model in evening dress 
shions white oval platform dusted with cerise 
glitter and flanked by two ruscus_ trees 
s “As spraved white. The entire myrtle green 
cue at hackwalls were dramatically painted with 
silve! red lighting. Ray Bianchi is display di- 
amot 
The \ll of Madigan’s selling floors have been 
in re entimental mood lately with red hearts 
tufted al muschevious cupids tripping through 
egance . ises, over counters, and ~everywhere 
ns, fe mt store to give a gift significance to 
tache vonen’s wearing” apparel on St. Valentine's 
ied Db} Not content with complimenting the 
tudded nodern sweetheatt with traditional! stmbols, 





ostric lol \W. Nugent, display» manager, pam- 
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Wear As Interpreted 


miuumum number of props. Settings that are 


(iregory. in hinted at, rather than detailed Ample use 


Man’s Shop of Net of color lighting. Simple themes that are 

Dallas. One grou ‘asy to grasp 
merchand 1 pr nm combination, these factors add up t 
there is never an effect some of the finest men’s wear display being 

While other displays wil done today 
of similar items. It Let's look at some of Gregory’s windows 
consistently ses. the (done under the supervision Of Gru Malloy, 
hut doesn’t hesi lisplay director for the Dallas store) and 
props alone 11 e what goes into them 

his windows are Winter Holiday Youll want handsom« 


turns to humor 


—The use of colorful lighting is a character- 
istic of displays by Emery Gregory. 
usually one tint on the background, with a 
contrasting color for the side wings and 
white light on the merchandise itself— 





























Leisure Clothes” was the way the card coy 
read tor the first display shown here. This 
window teatured casual apparel which one 
might wear to the races in Florida, or for a 
jaunt into the Deep South . . suggested 
by the palm fronds which were visible as it 
suspended from the ceiling and which gave 
added perspective to the whole display. A 
painting and pictures of famous race horses 
were used for further atmosphere, along 
with racing trophies. Other simple props 1n- 
cluded a bamboo table and a_ sand-cloth 
covered island on which stood the two man- 
nequins. The background lighting was in 
pale green, with the two side panels in sharp 
contrast by being lighted in a brilliant orange 

At the immediate right of the display just 
described is one in which the card copy read 








FEBRUARY, 1949 DISPLAY WORLD 
























































By Gregory a 


id colortul ties Kor a new and of the windows were lighted with cerise col exclamation mark, and the mannequin seated 


season !” The merchandise was ored lights and the background was illum on top of the stepladder had a paint brush 

on a simply constructed white trellis inated in a light blue. Window drapes were in one hand and a jar of paint in the other 

was entwined with a few branches of used to narrow the display space slightly, but . apparently in the process of finishing the 

Other ties were displayed on tie stands only 11 hats were shown in the ample space sign. To the left of the window another man- 


iced on small white benches. To add color which remained. nequin stood as if watching the work in 


the display the background of the window Next is a window which played up suede — progress. Suede footwear was shown on 


is lighted so as to give a multi-colored ef- shoes. Near the back of the display was hung the two ladders, and on Neiman-Marcus shoe 
ct the merchandise, of course, was 1 a large sign which read: “Colored suedes are boxes. The floor was covered in checker- 
lated with white lighting. new!" All the lettering of the copy was board fashion with squares in neutral shades. 
and ties were featured in the completed and blacked in except for the First on page 25 is illustrated a travel 
‘loth third display shown on the same page. One window, with luggage suitable to use on spring 
nan- re tl setting was not at all elaborate, ; : or summer crutses \ companion window 
. : nee ie oe set —Men's wear settings by Gregory are usually 
s in isting of tables and platforms constructed : : : ile é 
; ss lai “erage quite simple, with a minimum of props in- 
larp } and Oat Dlocks On Which le met 
wi ea ak ak volved. Themes are such that they are 
: ; easily grasped. Merchandise shown may 
just ide of bleached oak and entwined with ar vary from few pieces to a considerable and handbags were piled high in one corner 
ead tificr ines im a natural green. Side panels number— [Continued on page 78] 


featured similar merchandise tor women and 
the windows were given an identical treat- 


inge rested. Background screens were ment except for the mannequins used. Trunks 
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—Right, by Mary Kay Kerwin, Haggari,’s. i 
Below, by Stanley E. Thompson, The May Com- 
pany. . . . Opposite page, upper left, by 
Stanley Thompson. . . . Upper right, by John 
E. Cooke, Coulter's. . . . Lower left, by Louis 
Craig, F. C. Nash Company, Pasadena. 

Lower right, by John Flotten, Phelps-Terkel— 


NRE RERUNS RRR Ne 


ITHOUT a doubt, the most unusual 
and most eve-catching display of the 
montl i Los Angeles was — the 
ree-day show put on by Mother Nature 
Calitornians It was a beautiful study 
sparkling white! 
Yes. we have to admit it; the news 1s out 
wal Phe weatherman doublecrossed us 
ordered genuine Eastern weather to1 
called Sunny Calitornia SHOW, 1€¢ 
all the trimmings. However, our Cham 
Commerce boys kept their heads 


under the stress of highly unusual and tr) 
ing conditions Shortly after the first snow 


ill. they issued a report advising shocke¢ 


Angelenos that their snow was the whitest. 
purest a est quality snow that it ts 
possible to get Snow in the East or Mid 
west is an obviously inferior product, Chan 
officials said 
But snow or not, display must go o1 
Phe Adventures of Don Juan”, the Wat 
ner Brothers picture starring Errol Flynn 
stole the spotlight at Haggarty’s Display 
Director Mary Kay Kerwin used actual 
properties and costumes trom the picture to 
l ; of windows and interior dis 
. that were both institutional and a 
Mots ‘ | corset department Phi 
Mannequins 1 1 the Seventh street win 
lows represented the pieture’s stars, Flynn 
Viveen Lindtors, and looked amazingly 
Phe display cards read “Ad 
Silhouettes \ren't vou glad 
have changed and vou can weat 
lightweight foundations 7” The series 
windows and interiors, were highly 
i and attracted a great al of atter 


hoth to the displavs and heht 


Angeles Display Hits 


LOW covered witl sheer, white 


eineiiigs ry ; Class the Hoor in eracetul folds Pace ienwmeuail 
intains hrough the curtains could be wooden needles placed at. one ie ak ih 
° < < s . r 

May Company, Display Director seen the night sky, glowing bright stars window served as a_ backer i 
Nhe en | netaing ln arenas . . as i ackgroune or an 
mnpson did an interesting a¢ The cornices over the windows and the rug arrangement of buttons, thread and other 
5 ’ < al otne 
accessories In the center of the 


Stars s t ad ] 1 ] ] Ss s ] ] : 
- porns ee the chairs Was chartreuse, and a dark green window, a giant spool of thread did 
] , — ale ‘ Ce ( 


h o ] . \\ , 
Whi background = was were both dark green Phe upholstering on sewing 


\ i] | 1 ] | | ‘ t 9 ‘ 
ae ee ee grapevine root) surrounded by pine cones same thing for another unit 


s flocked 1 ohte} hh Se] ] } ; 

" flocked in oa light blue ved as a candelabra on the table. ( oppel most notable thine 
litter oc oO ont pn] : ‘ 2 

stars elitterme on tt Kou plates and Hawaiian monkev-wood bowls the wav in which 


Perhaps 
about this window { 
sa Cooke irraneged th met 
trom the pyran filled the china ¢ ibi ‘ ; ‘ ee: ‘ 
' ‘ ri het S h: P 
Pwo mannequins, chandise in two separate, but related, 
preventing the cluttered look 

so common to notion displays. 


were painted a magenta pink t man and a woman, were shown in full groups, thu 
vered the floor dress drinking a toast to 1949 


new functional design 1 his is th ‘ th ’ : 

. ne e time ot the vear tl at Coulter's Display Direetor Louis Craio did a Saran 
reader used Stanley olds its an ] ons ’ . os he 

rien a _— iiss mMnual notions promotion, and = men’s wear display at the F.C. Nash Com 

Mpsor rst furniture window ot Display Director John EF. Cooke did a series pany in 


] 


, im 
\ | Pasadena, surprisinely thective 
thre New as seen next Matching towindows designed to appeal to the ladies trom neh 


andblocked wallpaper and drapery tabric who like to do their own home sewing. A — frame a air aie. Pog A large ieaaees 
pellben pate: vad of green on white, the giant wooden scissors was suspended from — hune on the back ie Th _ gloss, Poke 
Calitornia s pattern, was used on the the ceiling, and a length of dress vardage with men’s hienbibineds hisso0 tei “eal 
back and side walls One seetion of the was draped trom one side of the display up Pwo tables grees it Giarae ‘oe 


also were used to display accessories 


1 


ackground simulated a large corner louvred over the handles of the scissors, dropping to — frame 
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1949 


I949 Stride 


suits, with 


which the 
were dark 
cactus plants next to the 
ound the base of the 
most oft know, Pasadena is 
he nation New Year holiday. 
parts ot the come 


aCCessorics Were 
brown 


filled 


and 
tables 
trame. 


worn, blue 


you host 
over the 
le trom all 
ee the justly 
which is 
and the 
Craig 


country 
famous 
highlighted by the 
football 
theme for his 
Nash's. 
large construction 
California placed in 
\round the border of the 
sketches of the 
The background 
map shaded from a 
blue down to a pale blue lighter than 
background. The apparel 
asized blue. For example, one window 


Re mse 
Rose Be W ] 
this 


windows at 


game 
s¢ rie Ss 
(Not 


be yard 


used 
New Year's 
trated.) \ 
ut map ot 
ackground. 


Was 


were various resort 


in California. was 
blue and the was 


displayed 


Tournament. of 
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skirt, 


navy 


wearing a white 


white and 


mannequin 
navy blue jacket 
blue hat A tew 
brought out 


and a 

touches ot red were 
to add a bit 
ot bright color to the The display 
card, carrying the “Pasadena, Host to the 
Nation” was lettered in blue against 
a white background. Colored line sketches 
card. Red and 
add to the 


in the accessories 


window. 
} 
theme, 


of roses were used on the 
blue 
color of the window. 


January was the month of the Los Angeles 


spotlights were utilized to 


Open—the famous golf tournament which 
this vear proved disastrous to Ben Hogan 
It was a natural display theme for sports- 
loving Phelps-Terkel, and Display 
Flotten, 
man to handle it. 
ceiling in each window was the large 
photograph of a former winner of the Open. 


the golfer’s photograph was 


Director 
was the 
from the 


John also a_ sports-lover, 
Suspended 
framed 


In each case 


JOHN L. COONEY 


turnished by a endorsed 
some item of clothing or equipment. 


Ne lson’s 


endorsement fot 


manutacturer and 
Byron 


picture, tor example, carried an 
“Foot-Joy” 


Nelson's comment, appearing 


shoe Ss 


phe Ito 


golt 
on the 
pertect 
Crossed in back of each picture were two of 
the flags 
well-known 


graph, was “They give me stance 


used on greens. Caricatures of 
mounted in a 
column on each side of the 
each display. \ green 
floor Phe 
displayed consisted of clothing and equip- 
ment for both the golfer and the spectator 
Incidentally, the golf theme was carried out 
throughout the entire interior, and Phelps 
Terkel even golf 
with 


golters, vertical 


window, served 
to trame 


2Trass mat 


Was used on. the merchandise 


sponsored a daily clini 


several well-known revealing the 
finer points of the game to eager audiences 
ot week-end golfers 


[Continued on page 92] 


pros 
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by Louis Gehring 


Display Designer and Consultant 
New York 





Arrangement: The Easter parade is one of the b 


events of the year and this display puts over the 
geo very € + ¢ tive v. Tw main nite ore notea 
nere. 

Properties: In the background of this display is a 


arge blow-up of Rockefeller Plaza and New York's 
traditional and fashionable Fifth avenue Easter 
parade. Three mannequins, in all their Easter finery 


yre in the torearound viewing the parade. 











Arrangement: The womens shoe display consists 
of various elements forming a single unit. The 
window is colorful and has a touch of the Easter 
atmosphere about it. 





Properties: The backdrop of this display reveals a 
group of rabbits gamboling about. These may be 
painted in delicate pink or white. A streamer is 
draped across the front; this is used for caption 
copy. The latest in spring shoes is shown on the 
floor of the display along with copy card. 








Arrangement: 


t+ 


WSPIay 







or 





JOPpea 







>| revea Tne 


Properties: Center panel ot the alist 
apit n Washinaton durina the Ea 


y 
ster egg roll 


ing contest. Eqas in bright colors are shown on the 


tawn and in tront is seen a white rabbit holaina 





Opy ra Two juvenile manneauins help to ba 


nce the Wsplay nicely. 
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.| COMING UP 


























Arrangements This mens glove display consists of 
four units arranged to balance each other. The 
set-up is particularly appealing to the eye. 


Properties: The hunting scene background make: 
an interesting and an appropriate setting tor the 
units installed. Gloves are set into the four framed 
units which have no backing, thus permitting the 
scenery to be seen. Copy card is placed in lower 
foreground. 


Arrangement: One definite unit is noted in this 
men's Easter hat display. Arrangement is simple 
and merchandise is limited. 


Properties: Gay pastel colors are combined in this 
display to make up the oversized Easter card. 
Large cut-out egg is shown on the card, making it 
three-dimensional. Decorate the card with Easter 
motifs. Background for this display is painted a 
light blue. Men's hats are shown on dowels. Copy 
card is placed at lower right. 











Arrangement: Various elements are used to torm a 
single unit in this display of men's spring shoe 
Simplicity and neatness are noted throughout. 


Properties: Branches of pussywillows are used + 
decorate and give the necessary seasonal atm 
phere to this window. Footform and copy card 


are placed in center ot display 














Manhattan Displays: From Realism 


| 


used ] 


display 


hyirecto 


iD 


1 
t 


t} 
yt 
r Sidne 

; 
iftl 
| it 
eround 


Pose ( 


ition 


between 


theme used 


\ 


\venue, 


Mannequin 


| On 


] 
thre 


sundial” 
by 


Ring for 


\ 
silk with 
a 
pale st 
d witl 
rst 


with 


the 
thre 
re set 


spl ive ra 


al 


setting 


Were 


al 


plattor ae 


1 


plattorn 


in 


{ stablis] t 


Displ i\ 


t 


IX WI 


sila 


MAUVE 


cutouts 


Iroste 


illustration 


sott 


stars 


two tubs 


when presenting 


which 


te 


1 
2araehs 


ICCEeSst 


t 
}) 


e Modern 


edward 


the 
Castelberg, in 
Bloomingdale's, 
featured 
black as pictured here 
“Modern Venus” continued 


Pron “protectress 


ook of Venus” read 
yon 
at 


were 


\ 
whet 


al 


window 


rt display 


dresses with 


ill-black 


Keven the true 


» legend in 1« as Oo 


though the figure was sculpture 


KET] 


hic vire combined with white plas 
ot 


latter was also in white woo 


} 
| } 
r 


pedestal taking the form dove 


with ( ken 


a 
ote 
which was spravet 


Allie WIT 


my 


white setting framed with 


Was 


left, by Sidney Ring, Saks-Fifth 
Avenue. . . . Upper right, by Edward von 
Castelberg, Bloomingdale's. Lower left 
by John R. Foley, R. H. Macy & Co. 
Lower right, by Winston Jones, Franklin 
Simon & Co. ... (All photographs by cour- 
tesy of Virginia Roehl Studio, New York 
City— 


—Upper 


copys 


charge 


} 


| 


t 
| 


| 


a 


and side ot the 
netting which had been lavishly flecked with 
plaster. White plaster also made the 
oral around the 
the 
iinst 


valance draperies poultry 
white 
and ornamentation 


ot 


finish 


bordet window card, which was 


ot ferns 
the 


littl 


placed real 
The 
white 


a grouping 


ARQ« 


blue white clouds, 
th mor 


and 


with 
thre 
violets 
ot 


sky walls 


pebbles COVeETING and 
of purple 
tinued the atmosphere 

*“Macy’s Navy 


wintel sky 


bunches moss Col 


a garden. 


Paris vibrant color of a 


at carefull) 
Was 
at 


Display 


night's prices 
thritt” 
given important display 
setting, 


the merchandis 
R. H. Macy & Co 
Director John R 
lattice 


planned for 


For this 


Foley 


-FCen 


used a interesting flexible 

constructed thin 
which were painted a deep navy and joined 
colortul balls The balls wer 
in red, vellow and orange, for 
The effect was light and a1 
mannequin of the scree 


very 


ot wood strips 


s( 
by wooden 
with grooves 
the ry 


(Cdn 


strips 


posed back 
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By VIRGINIA ROEHL 
O antas Virginia Roehl Studio, New York City 


suggested a cage at the zoo, if one bathing suit. The mannequins also had 


ned to associate that favorite place lavender tissue paper hair with ornaments 
spring in the park. of shells and raftha and wore fish net stoles 
franklin Simon's, “Carolyn Schnurer’s  cdged in the dress material \ curtain ot 
resort collection has so much baring coarser meshed white net was draped at 
sun” was the card copy and, appro he top right side; round, fluted fans ot 
Display Director Winston Jones pink and rose tissue paper gave a_ bright 
scene actually to glow not only accent. White sand and pebbles covered 

the pink, aqua, peach and yellow he floor 
which were hung at various levels South in the afternoon — Joset Walker's 
the window but also with the orchid = mull resort dresses foreshadow the summet 
he well at the base of the whit importance of thin starched cottons” set the 
theme for a window at Lord & Payvlor’s, 


1 


pical fish, suspended midway, was as pictured next. The lange decorative sign 
h 


nely sculptured from) tissue paper ot “Joset Walker” hanging high in_ the 
nauve, blue and magenta—all colors background would indicate that Display D1 
nting the lavender dresses and rector Henry Callahan realistically sug 
| 


3 : ; 1 P 
gested in this scene the home of a_ local 


dressmaker in the far South in post-bellum 


} 1 


or left and right, by Henry Callahan, : 
& Taylor. . . . Lower left, by Louis Viella, ‘'4)>: though using the name ot the famous 
‘itman & Co. ... Lower right, two displays ‘iesignet 
y Sidney Ring, Saks-Fifth Avenue— [Continued on page 76] 


of the present period 
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emo 


N elaborate 


strong 


system, a decor that 
the 
newest developments in display tech- 


hghting 


has a masculine appeal, 


niques, together with desirable extras catering 


to a particular type of customers and to the 


comtort of its employees are unusual aids 


to successful merchandising employed by 
Faust’s haberdashery in a modernization pro- 
store at 1524 Kast 53rd_ street, 


ject tor its 


\ hi ago 


—Upper left, the selling floor is modern in its 
lighting system. 


kitchen for the employe staff. 
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eled Men's 


By MARIE HOSFIELD 


each 


Phe 


Occupy 


lower level 
\ feet. The selling 
floor is laid out in an orderly arrangement of 
stock, departmentalized in display cases and 


Hoor and 
an area 36 by 90 


selling 


unit-type wall cabinets of bleached prima 
vera with narrow frames to make merchan- 
dise readily visible, and illuminated with 


Huorescent lighting to focus attention on case 
that item is on display. 
twelve fluo- 


interiors so every 


There are incandescent and. six 


apointments and has a particularly adaptable 


. . Upper right, remodeling includes a comfortable lounge and an electric 
Below, a view of the new facade— 
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Store 


rescent glass covered panels recessed 1n_ th 
ceiling that supply general illumination, creat 
level of brightness whi 
for superimpositi 


over-all 
serves as a foundation 
of spotlighting and supplementary lighting 
3y this combination of overhead lighting 
traffic areas can be kept fairly dim so that 
forward stock and featured displays stand out 
more clearly by contrast. 

Display cabinets along the walls are bright! 
lighted with a continuous row of fluorescent 
tubing shielded by valances. Along the e 
tire straight wall additional overhead flu 
lighting is recessed in a_ droppe 
that diffused light 
supplying top illumination for case interiors 
High intensity incandescent lighting is utilize 
in individual bring out the tru 
colors of the merchandise. 

In addition to the many modern 
applications that can be adjusted to 
changing weather conditions, there are thre 
incandescent bullet attached near t 
ceiling to structural pillars, which 
trained on special displays. These light beams 
are used primarily to spotlight free standing 


ing an 


rescent 


ceiling directs down a 


Cases to 


lighting 
meet 


spots, 


can 


two-tiered display tables. 


three glass shelves 


stepped back so that every item can 


Display cases with 
he set 
are arranged in bays around structural pillars 
to allow a maximum of display area wher 
salesmen can work back of counters without 
with customers, and to muinimiz 
columns that always preset! 


leling 


interfering 
the stationary 
a problem 1 contemporary store rem 
when they are encountered. 


Men's suits and sportswear are assigre 
open racks in the rear that are lighted w" 
fluorescent tubing concealed by a valance. 1) 
lamps are above and in front of the racks ! 
order to light uniformly the garments ind t 


eliminate shadows. [Continued on page 7 
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Yes—available in quantity, with new, 
more versatile grades, improved for even 
better performance . . . and with a greater 
Proportion of all-purpose Exterior-type 
(EXT-DFPA). See your regular source of 
supply! 





—_ 


NO MA‘ TER whether youre planning 
interior displavs or outdoor signs 

the modern “wood of 1.000 uses” can 
help vou do a better job. faster. Doug- 
las fir plywood brings you all the 


vood features of real wood plus the 


extra advantages of large size. re- 
markable strength and light weight. 
Douglas fir plywood is easy to handle 
ind easy to work with any type of 
tools. Plywood. is split-proof, pune- 
ture vroof, Plywood holds nails or 





Striking outdoor signs of every size—signs 
that are easier to buiid . . . signs that catch 
the eye... signs that last—will be yours when 
you plan with Exterior plywood. 


Smart, modern, attractive interior display fix- 
tures, signs, window backgrounds, shelving and 
rack material —all are easier to plan with Inte- 
rior-type Douglas fir plywood. 








OUTDOORS OR IN... 
YOUR MOST VERSATILE SIGN AND 
DISPLAY MATERIAL! 


screws at the edges without splitting. again. For full information, write 
Plywood can be jigged to intricate the Douglas Fir Plywood Associaton 
designs, bent to pleasing curves. given office nearest vou: Tacoma Building, 
any finish quickly and easily. And Tacoma 2. Washington: Daily News 
because plywood is engineered for Building. Chicago 6: Shoreham Build- 
strength, vour signs will /ast... veur ing. Washington 5, D. C.: The 500 
displavs can be used over and over Fifth Avenue Bldg.. New York City 18. 


Exterior-type Douglas fir plywood is 


For Outdoor aes : 
manufactured with completely water 
Signs proof phenolic resin adhesive, especially 


for permanent exposure to weather, water 


EXTERIOR-TYPE or abnormal moisture conditions. Long 


used for the exterior siding of homes 

Douglas Fir and commercial buildings ... for build- 
ing beats and railroad cars ... Exterior- 

Plywood type plywood has. as well. an enviable 
record for outdoor signs of all kinds. 
Several appearance grades are available. 
For most sign applications. PLYSHIELD 


will be most versatile -the grade which 


4 EXTERIOR-TYPE 


ay CHILD 


DFPA INSPECTED 





has one face suitable for finishing. Other 


erades ol Exterior are available for ses 





where both faces are to be finished. 


This versatile. durable material is avail For Displays 


able in several appearance grades ideally 
suited for interior display work For such and Fixtures Se aig 
applications. PLYPANEL will be most 


useful. PlyPanel grade of Interior-type INTERIOR-TYPE 
plywood has one face suitable for finish- ° 

ing. Most popular thicknesses are from Douglas Fir 

1M” to 34°. Several stock widths and Plywood 


‘eneths. Other erades are available for 





uses where both faces of the panel are Douglas Fir Plywood 


to be finished. PLYPANEL 
ae niet tee 


~ 


| rd Douglas Fir 
| PLYWOOD 











——_ 


LARGE, LIGHT, STRONG, REAL WOOD PANELS 
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Visual Merchandising Group 


Meeting Highly Successful 


SING a three-act skit as the principal Mr. Big; Elmer Kipphorn that ot Mr. Buy. 
vehicle to get across to management Leonard Pons was Mr. Save; K. F. Hil 
their objective for 1949 and the lreth was Mr. Sales; Frank Vermilye was 
future, members of the Visual Merchan Mr. Build; Edith B. Horton was Miss 
dising Group of the National Retail Dry Short, and Harold Melnicove was Mr 
Goods Association met at the Hotel Statler, Show. The setting was the office of a store 


York City, on January 12 Held 1 
with the general mvention of M1 
1949 


president 
Big Business 
What's to be done 


New 
conjunction 
the NRDGA the session Va the first 


1949 Expense 
Volume is 


get 


large scale meet G D ( ting harder to maintain. Mr. Buy ts having 
hudget, display personnel, problems of dis trouble cost of transactions is up; gross 
play, and coordination of displ vitl the margin is down; competition 1s) sharp | 
lepartments of 1 tore ime in for di have to do something Ill call a meeting 
uSsiO1 befor iudiet mposer Miss Short et up a meeting, immediately 
largely of retail ex t1\ t} than di Get Mr. Bu 
play ( N41 = 1 it Nall 
” 1o% 
VU M Bb ) \lso vet Nii = \l 
Va net (srouy Ml S s up here ght awa \l 
pened t tli te I*y ( this meeting, and you 
il i I a ‘ to col up with some ideas 
nt pera t } 194 ill present us w 1 
Ch i I trie (1 yperating mst { 
Bett t t | r insaction is) up 
rt t mie iff It » maintain, ou omy 
i i \1 1 t te Wha | 
t 
ul i r \ Sa ive some thoughts o1 
lecht mp \\ 1 | | to put out a s6-page | 
wel } } \ t ( s | 1 thi k \ il 1 InyY? nougi 
Mranci told the G | plat t Cr i that sort of thing 
4in displ i M Bis You are doing that all tl 
ivestin t] Pla i kK tl but t That thre same formula 
i Kaufmat ep t Sto Pitt Mi Ta ve Well SOMME rT 1 depart 
g] { t t ‘ ‘ nt nent ire a. little overstafted | ink 
nderva the ) spla pla 1 i little investigation, mavbe we al 
untain lure Duneatr t dow mM some personnel and save. the 
Lj ad \ i Le Fan tore some mone 
Bat ( I I 5 ie M By Wait a minute wav Yo i 
thsen lue t 1k ipposed to do that all along You mean 
\ cond ed ] t | Pp te Sa\ uu have extra peopl iround 
dy conducte Nat i \ Cla What about vou, Mr. Buy 
ion of Display | ist nid the dire Mr. Buy: Well, I can call the buyers to 
f10on ot Prote How iré M. Ver my > ether ine send them to market 1O.»~-2e' 
f Retailing New Yor niversity Was me new merchandise 
given by Professor Cow s DISPLAY Mr. Big You mean we have old me 
WORLD, Decembe 48 itt vhu i indise mW Why don't vou move what 
specially bound cop nt the muplete uve got You have to do better tha: 
port was presented to the Visual Merchats that Mr. Build, what have vou to sa\ 
lising Group by Svlvan | 1 Der iti Mr. Build Well, | feel we might elin 
Plant Corporation, Ne \ (it pre ite a few of the Saturday contingents, and 
lent of the NADI ssibly eliminate some ot the lighting 
Reelection of Arthur Gra i iirmat ) ef pment we were going to install and save 
e Grout ind. the eap mitment 1 eXxe 1 lI building oOsts | was Ip in the 
ive commiuittec embe to a Wu spla lepartment 
} meeting ecut Mr. Bi Where's that 
ittee ire | { ourt \1 Kiler s SO! \ Bu | its on thre mot t ive 
Company, Bos Ha I cove; Elme me lights there 
Kipphort Wa S i ast PP \} Bi Lights on the ot 
md Arthur Gra Mr. But Il think we ought to cut dow: 
Written by \ \ i ‘ Haro there 
Melnicove, the skit wa lirecti \ Bi Wait, wait, wait That gives 
lo Nu ligl Compal e al dea Where 1s that fellow, the dis 
levelai lo B i Mia] & Rhoad pla manage He vorks for ou, Mr 
ichmor } i i) i Hy lt ¢ Sale ra yes t 
i11\ ( \l i Wa \I Sa \ es st a wind train 
tor i »| 


Mr. Save \l] he does 1s spend mone 
Why, just last week he bought anoth 
mannequin 

Mr. Sales Don't bother him | te 
my advertising manager what to put tl 
window. 

Mr. Buy And I'll have the buyers giy 
him plenty of dresses. We don’t need hi 
here 

Mr. Build Phe display manage il 
to burld things all the time: he wants t 
paint everything in different colors WI 
it Osts a lot of i] t | hat ul 
ill the ime 

Mr. Big: Let's get him here I think h 

eht be able to tell us something y 
tellows certain! ven t ! ip w 
1¢ a thet t i It i ld thine 
NRDGA is something \ its a 

illed me! 1S 11 Mi re al wing iro | 
supposed t ee BO I do 

ot. | \ i! ] 
nan. Yo ello ils ta 
somethi 

Mi SAVE H i re 
| told 1, just last wee b t t 
nannequin 

Mi 12 What doe tnat st 

Mr. Save Wel | , | \ t 

Ole 

Mr. Big: I think we ought to i\ 
here Miss Short—bring Mr. Show i 

Mr. Show: You want to see me, Mr. B 

Mr. Big: Yes. These bovs are tell 
that vou haven't any ideas 

Mr. Save We didn’t sav that. bos 

Mr. Big: You practically told n Va 
no good 

Mr. Show Did | do somethine wrong 

Mr. Big: Not this time, but my person 
pinton is that we dont use you to yot 
tull capacity Now, have vou heard an 
thing of thts Visual Merchandising Grot 

the NRDGA 

Mr. Show I know quite a b ibor t 

Mr. Big That's more than we know 
Pi rhaps ou can tell us how to solv i Te 
tt our problems Ou perating cos i! 
sk higl and rll re ye 1 ) mpperating 
Costs You are skv 12 

Mii Show You sho ’ i 
Isit sometimes 

Mr. Big Phe point is this: Ca 
Q1VE me, and these gentleme! ass il 
here, some ideas on how we can 1! as 
volume in the store and reduce the « s 
unit. transactions; perhaps develop sot 
best sellers and a few. things lik it 
Phat’s what I want trom vou 

Mr. Show Mr. Big, I often wonder \ 
appens up here at these meetings ve 
come this opportunity as [T have be t 
ing tor it for vears | ive quite a 
my mind 

It so happe ns that | Vas ll Ni yo 
ist week and | attended 1 N RDG 

nto} I listened inagen il 


1949 


f 


1949 cEBRUARY, 1949 DISPLAY WORLD 35 


\n anagement seemed to be quite con 
ert with trying to find the solution to 

oblems it expects to face in 1949, 
are a lot of things that the Visual 
Ver vandising Group can do to help the 
store in 1949, if it is given an opportunity. 


BRING YOUR SALES INTO 


ir. Big: What are some of your ideas? 
question was then answered in talks 
iver by John Dubuisson, Cain Sloan Com 
yal Nashville, and Lee W. Court, Wm 
Filene’s Sens Company, Boston, display di 
for their respective stores 
Dubuisson said 
Qur first job is to find out how much we 
ntributing to your total volume oul 
; | job is to find out how much money 
ight be spent to increase this potential in 
or in other words, to discover what 
itionship might be between increased 
riation and increased volum« 
We shall search for data to help us 
more exactly how much of t 


1 ] ] 
volume is the result ot Visual met 


\ TTC ] Ist is nr bookkeepers 
Protessor McNall the Harvard 


chool to prepare retail contro 
just as the advertising met 
ec 1 Vspapel tor marketing 1g 


all solicit. the aid ot the New 


versit School ff Retailing an 


ita to aid us in our searcl 

to more time tor preparation, here 

woof the questions that might be 

ited in our questionnaires 

it percentage of youl total sale 

levoted to show windows 

at is the lineal footage of your stort 

show windows 

WW it is the total trafhe circulatior 
our show windows during the 

1 | e hours in a certain specific week 


ill be sent forms and instructions o1 





proceed in tabulating this count.) 


is. the oO r oO oO Ol rac o ° ° . . . 
" population of your trading Don't let your most charming creations become a blurred image in the minds 


Ce ee ee ee ry. of swift passers-by. Bring your sales into focus with AMFCO mannequins,» 
superbly styled by Ted Latimer. 


much do you spend per year on 
per advertising percentage-wise to These sturdy-yet-graceful models present your offerings with attention- 
oo | commanding, come-in-and-look clarity that means more sales, more profits for 
mu do you spend per vear o1 


your store. 


rcentage-wise to total sales 


MNrite for talo licteadin +h 
it percentage of readership do you V e for FREE catalog illustrating the 
uur displays get complete AMFCO line. No obligation 
weer ee 
it percentage ot readership do vo of course 


Se ae a PNait-valao lam iatote(-1 im rol da le olin ololab Ts 


uur show windows It so 


38 GREENE STREET, New York 13, N. Y. + CAnal 6-8259 


tinued on page O07 
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Fathers Day 


his unusual group of Father's Day displays is } 
Harold McLaren, display director of the Bon Marche, 
Seattle, and is based on the theme: “R. F.D 
Kemember Father's Day". Casual timeliness was 
dominating treatment, each display taking up one = or 
more activities, either in sport or work, which engage 
the attention of the average father. One particularly 
interesting display showed a cutaway section of a cari- 
catured house, each room = carrying out the idea of 
‘Father ... Man of Many Deeds” 


Father's Day in 1949 comes on June 19. Data on it, 
as well as display material such as posters, can be 
obtained by writing the Father's Day Council, 59 East 
42nd street, New York City 17 
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These are the Forms 
that are 
revolutionizing counter 
and window display! 


Featherweight for ease in handling. 


It stands — it hangs — it lays. 
Will not readily chip, crack or 
break. 


Available in flesh or special colors 
— Flocked or granitized (Wash- 
able paint). 


Shipping Weight (box of 6) — 
8 Ibs. total. 


See your local jobber — or write us 
for address of your closest jobber. 


FORMO DISPLAYS 


A DIVISION OF 


WESTERN PULP CO. 
111 N. LA BREA AVENUE LOS ANGELES 36, CALIF. 











No. A — SHELL 
$32.00 per doz. 









No. B— FULL FORM 
$6.00 each 











OOLF Brothers, in Wichita, recently 
threw open doors to customers with 
a new sense of pride. To maintain 
its position as one of the leading midwestern 
stores, the firm called in S. S. Silver & Co., 
Inc., to bring them up to date and to reor- 
ganize their store areas for greater efficien- 
cy. The renovation program 

modern methods for selling and display 
ind for 


has made use 


attracting customers and making 


DISPLAY 
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Problem In Modernization 


comtortable Combined 1s the great 
best 


and 


them 


est amount of eye appeal with the 


housing of merchandising, tor speed 
ot handling, and tor circulation ot 
trath 

Silver & Co. 


thers 


efthciency 
custome! 
Be Tore 


Woolt Bre 


stepped in on. the 


scene, the street floor had 


a mezzanine going around the perimeter, en- 
closed with an iron railing, which formed an 
open well. The designers recognized this 
as a waste of space, and suggested making 
a complete second floor out of the mezza- 
Management and alike 
that the was since it 


nine personnel 


agreed idea good, 


meant more selling area, more merchandise, 
more But the fly in the ointment 
was the question raised by the management: 
What would the change do to the street 
floor? The open well meant a lot of unused 
space, but gave the main floor height, air 
and spaciousness. Would a complete second 
floor make the ceiling appear so low as to 
be detrimental to the entire area? Would 
it not be uncomfortable and depressing to 
customers? Naturally the key executives 
were glad to go along with the idea if the 
designers could show that introducing ad- 
vantages would not introduce handicaps as 
well. Drawings and models showing how 
the change could be accomplished settled 
the discussion. 

First of all, there was the problem of the 
construction itself, which a number of local 
contractors and architects thought too diffi- 

[Continued on page 74] 


sales. 


—Upper left, this attractive display niche 
stands at the far end of the fur and dress 
salon on the third floor. A highly decorative 
green wallpaper with a fine gold thread 
mosaic pattern forms the background. . « > 
Above, a utilitarian arrangement of double- 
decker hanging racks for open stock display 
of jackets and trousers; walls are coral terra 
cotta, the carpet a rich Mocha brown, and 
green case interiors are used with bleached 
oak woodwork. . . . Left, this unit stands be- 
tween the shoe department and the Univer 
sity Shop. Carpet is a deep gray-green, 
complemented by honey colored mahogany 
woodwork; background of the display is 9 
pale beige straw square pattern— 





andise, 
ntment 
ement: 
street 
unused 
ht, air 
second 

as to 
Would 
ing to 




















presenting 
our new 


No. 1168 FANTASY TWO PANEL 
SCREEN. Graceful scrolls finished 
in white . . . metal mesh inserts 
and shading in pinkish brown . 
each panel, 84" x 20"... 

Each . . . $39.95 


No. 1167 FANTASY COSTUMER. 
Finished in white with pinkish brown 
blending . . . large padded seat 
covered with ice blue satin .. . 
ideal for mannikins . . . size, 66" x 
42 FT .« 

Each . . . $39.95 


No. 1164 FANTASY LARGE SHELF 
DISPLAYER. Upright ponel finished 
in white lacquer blended with pink- 
ish brown . . . four large display 
shelves and base in metallic ice 
blue... size, 72" x 30" x 19"... 

Each . . . $32.50 


No. 1165 FANTASY CHAIR. High 
ornate back . . . tufted seat in ice 
blue satin . . . white lacquer finish 
with pinkish brown blending . . . 
size, 53" x 18" x 16"... 

Each . . . $24.95 


No. 1160 FANTASY CASE UNIT. 
Practical egg-crate design . . . me- 
tallic ice blue base . . . frame and 
scrolls in white shaded with pinkith 
brown .. . size, 36" x 28° x 9"... 

Each . . . $12.95 


No. 1162 FANTASY L SHAPED 
UNIT. Attractive scrolls and L 
shaped frame finished in white 
shaded with pinkish brown .. . base 
in metallic ice blue .. . size, 36" x 
es oe 

Each .. . $18.95 
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...on and off the record 















—Larry Lehrmann, display manager for 

the Dixie Sport Shops, Los Angeles, photo- 

graphed while vacationing at Santa Cata- 
lina island— 


—On a window shopping tour are 





Russell H. Moyer and Robert Sey- 
bold, at the right, of Evansville, Ind. 
Moyer is display manager for The 
Wells Fashion Shop, while Seybold 






has a similar position with Schultz's 
Woman's Shop— 


—''The Stone House", as it was known for a 
good many years was the home of the dis- 
play department of Albert Steinfeld & Co., 
Tuscon, until the building was torn down for 
store improvements. Standing in front of it, 
however, are, left to right, Ralph N. Egurola, 
display director; Alice Austin, first assistant; 
Jim McClure, and Bill Cotee— 








—Ray Putnam, at the left, is display man- 
ager for Yowell Drew Ivey, Orlando, Fla.; 
he is seen here with Reuben Hamberger, 
sales representative for the New York City 
firm of David Hamberger, Inc.— 


























—Among DISPLAY WORLD's subscribers 
in Cuba is Jose’ Iglesias Betancourt, who 
since 1940 has been in charge of the dis- 
play department of Drogueria Sarra, La 


Habana— 


—Hard at work gathering pine cones 
for his display business, Sierra Arts 
Company, North Fork, Calif., is Gor- 
don J. Roberts, who specializes in 
“prospecting” for interesting display 





in the mountains and 
desert— 









—Hammond Mannequins, Inc., New Yor 
City, uses miniature figures of its manne 
quins so that purchasers not in the showroo 
can see a three dimensional reproductio 
rather than a photograph. Florence McKee 
of the firm, holds one of the miniatures, whil 
another is on the table— 
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seTHE MANwNequin or DISTINCTION 


Designed and Created by W. M. ZEPPEN-FIELD 


JW. M. ZEPPEN-FIELD STUDIOS 





17? NORTH, COLE AVENUE HOLLYWOQ0D 38. GAaan. 





COMPLETELY MADE OF WRITE OR WIRE 
LIGHTWEIGHT PAPIER MACHE Telephone — GLadstone 9047 FOR PHOTOGRAPHS 
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NTHUSED by the reception of their ing as chairman of the association pending 
3 1949 Display Market Week held Janu- election of officers, was elected chairman of 
ary 17-22 at the Biltmore, Los Angeles, the board of directors. 
California Display Industries is already plan- Six vice-presidents will serve on the board. 
ning its 1950 event. They are: Adrian Delsman, Famous-Barr, 
[his year’s show saw double the number St. Louis; Ralph N. Egurola, Steinfeld’s, 
of last year’s buyers and visitors, according Tucson; Richard Ernesti, Miller & Paine, 
to representatives of CDI. Signing the reg- Lincoln, Neb.; W. P. Hansen, Z.C.M.I., Salt 
ister at the Biltmore were visitors from all Lake City; Franklin W. Mann, Berkson’s, 
parts of the United States, and from Argen Kansas City, and Paul Smith, Robinson’s, Los 
tina, South Africa, Holland, Honolulu, and Angeles. 
Canada. Serving on the board of governors will be 
Climax of the week’s special activities was Louis A. Banks, The White House, San 
the gala dinner-dance and entertainment held Francisco; Ralph Davis, Nicholas Ungar, 
at the Elks club. Portland; Anthony Golff, Miulliron’s, Los 
In conjunction with the CDI Market Week, Angeles; J. Mack Ingram, L. Hart & Son 
officers and board members have been chosen Company, San Jose, Calif.; Orville McCray, 
for the newly organized Western Display The May Company, Denver; F. O. Reyer, 
Association Diamond’s, Phoenix; Joseph T. Sjursen, 
Del LeSage, display director of The Cres Frederick & Nelson, Seattle. Stanley E. 
‘ent, Spokane, was elected president of the Thompson, The May Company, Los Angeles, 
group. Suren B. Holmes, Famous Depart- and L. E. Wright, Lion Clothing Company, 
ment Store, Los Angeles, who had been act San Diego 


—Upper left, part of the group at the dinner-dance ... At the table, Holmes . . . Lower Left, Oscar Luke, Paul Smith, Leo Weyman, Stanley 
Frank Ackerman, Aubrey Maley, J. Mack Ingram, Stanley Thompson, Del Thompson, John Flotten, Alfred Klopfer, Del LeSage . . . Registering, Dan 
LeSage, W. P. Hansen, Paul Smith, Anthony Golff, Ralph Eguerola, Suren Kaplan, Eric Von Noy, Franklin Mann and Verne Davis— 
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GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Moderu Remodeling aud New Couctruction 
Available FOR INTERIORS FOR WINDOWS Send for 


Catalogue 
Blueprinting 
Seventeen 
Basic Designs 
Available 





Made of strong. tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate- 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 
remodeling construction. They are flexible... easy to cut... eonstruct ... finish and install 

: - Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 
POPULAR DESIGN available in 8 foot and 12 foot lengths ... Any height ... any shape ... any size area 





WITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 
PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 


8’ 


long . . . 21” wide . . . durable . .. modern ... extremely practical ... affording almost unlimited opportunities 
ONLY $3.50 for creating outstanding effects . . . at low cost. They are in stock, available for immediate 
shipment. Plan your needs ... Place your order now! DESIGNS AVAILABLE 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 











WALL Tbe? 
BOARD 
AT NEW LOW PRICES 


Diameters of Tubes 
Lengths ‘* YS cis 4" 6" 8" io” 612°) «6«14" 1654" 2 
3 ft.. .$.20 $ .35 $ .50 $ .65 $ .90 $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 
4 ft. .30 .50 .65 90 1.25 1.60 3.60 4.50 5.25 5.75 11.25 
6 ft. .40 .65 85 1.25 1.75 2.25 4.75 6.00 7.00 7.75 15.00 


9 ft... 55 90 1.20 1.55 2.25 2.85 685 8.90 9.80 11.10 22.50 
12 ft... .70 1.20 1.55 2.05 2.95 3.70 9.10 11.85 13.00 14.70 30.00 


Full tubes come in above standard lengths. For orders less than $5.00 
there is a Handling Charge of 75c. A Discount of 10% on purchase 
of one dozen or more tubes of same diameter in 9 and 12 ft. lenghts. 


Tubes cut in half lengthwise; 2" to 6", 35¢ ea. — 8" to 16%", 50c ea. 
All Prices F. O. B. Cleveland 


“COMPLETE STOCK FOR IMMEDIATE DELIVERY" 


AL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 


















































HI John 


greeted its 


Shillito Company, Cincinnati, 
public 


throughout the 


shivering with — live 


canaries store and in 


cages apparently suspended outside the win- 


dows — when the store broke with its spring 


presentation on January 28 under the general 


title of “Set Hearts A-Flutter” 
Canary birds on a big scale at Shillito’s 
ire really no surprise to Cincinnati shoppers, 
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Canary Time At Shillito’s 


1y popular demand that the birds 
returned again to the store as harbingers of 
spring under the supervision of Ralph Golla- 
hon, display director. 

But in 
used 


as it Was 


preceding years the canaries had 
throughout the interior of the 


store, whereas this year the birds are in the 


been 


windows, too, placed in the inside sections of 


a split. bird using the old trick of 


cage 
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having half the cage inside the window, the 
other half outside so that the birds appear to 
be on the public’s side of the glass. 


In each window a mannequin is seen step- 
ping out of the door of a cage patterned after 
the smaller those in the window are 
8 feet in height. 


ones ; 


Small birds painted the same color as the 
merchandise being presented are suspended 
over the cages to carry out the general title 
of the store-wide promotion with details such 
as: “Sets Hearts A-Flutter with Firebird 
Red”. The window glass is framed with a 
light green rattan valance lightly covered 
with adiantum fern and white baby’s breath. 
floor columns are banded with dark 
plywood platforms which are edged 
with an “S” curve rattan border which is 10 
inches high. This border, too, is lightly 
covered with adiantum fern. Branches from 
18 to 36 inches high — covered with adiantum 
and baby’s breath—are seen as if growing 
from these irregular “flower box” platforms. 
The hght green bird cages, of the same type 
as used for the windows, are suspended di- 
rectly above this trim by means of adiantum- 
covered wire brackets which extend from the 
columns. 


First 
green 


Adiantum and caladium in flower box 
arrangements are used around the balcony to 
tie in the complete first floor treatment, as 
seen in the first photograph. 


Shadow-box and floor displays, overhead 
fashion cases and glass showcases throughout 
the store reflect this same uniformity of 
treatment. The unity of trim in the com- 
plete spring picture has allowed the presenta- 
tion of merchandise to predominate through- 
out. 
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with SPARKLING KRYSTALITE 


GLO-BRITE brings you traditional Easter Bunnies and Lambs in 

an attractive new dress. They're feather-light, practically un- 

breakable and washable. Use them to add a gay. modern, 

unique appearance to your Easter displays. 

Set of 2 Lambs — fully dimensional — sculptured — left and right 

units. Overall size, 18 inches long by 12 inches high and 7 

inches deep. Trimmed with festive 2-color bow 

and ribbons. Complete with displayer bases. S 75 

Packed in pairs only, 2 Lambs (1 of each style) 2. 

to the carton. No. L-4020. Price each Lamb 

Set of 2 Bunnies — fully dimensional — sculptured. Overall size 

Standing Bunny, 16 inches high, 12 inches wide, 7 inches deep; 

Sitting Bunny 12 inches high, 13 inches long. 8 inches deep. 

These Bunnies are in delicate white with 2-color festive bow 

and ribbons. Each unit has a good size dis- 

player shelf or base. Self standing. Packed $ OO 

in pairs only, 2 Bunnies (1 of each style) to the 3: 

carton. No. B-2020. Price each Bunny 

DISPLAY DEALERS: Write for photos and sales portfolio on 
the complete Krystalite line. 

e 

- PRODUGTS, ING 

F ING, 

6415 N. CALIFORNIA AVE. 


CHICAGO 45, ILL. 


















Add a bright new touch to your EASTER DISPLAYS 
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A 


_ Symbol of Easter... 


4 


wonder then, that we at 


(_, (hand-made) are 


136 WEST 24th STREET 


when time after time, we 


‘the most natural’’ 


Write us for your Easter needs TODAY! 


CORPORATION 


The lily has been well chosen as the Easter Flower. 
A tall and stately beauty, this Spring Flower 1s 


one of nature’s most magnificent creations. No 


Decorative feel flattered 
are told that our Lilies 


of them all. 


NEW YORK 11, 


<< WAtkins 4-4405 
Oe 
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Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 














H. C. MENGPEE, President, 
NATHAN SILWERBLATT, Manager, 
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OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchont. 


w 


. Advancement of the Display Business. 


. Practical Service to the Display Profession 
and Industry. 


> 


o 


. Greater Appreciation of Display's Power in | 
Merchandising. i 

. Absolute Independence of Our Editorial 
Columns. 


o 
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A Real Contribution 
To All Display 


\s reported elsewhere in this issue, the 


Visual Merchandising Group of the National 


Retail Dry Goods Association held its first 
formal meeting at an NRDGA convention in 
New York City last month. The detailed 
report can not do much in the way of con- 
veying just how much of a contribution this 


meeting actually was to every branch of 
display 

In the first place, the display session was 
packed with top retail executives with dis- 
playmen decidedly in the minority. It was a 


splendid opportunity to tell display’s story to 
and the 
showing, 


management, 
that by 
tions of the 


program did exactly 
step by step, that the func 
display department are on a 


level absolutely unrealized by most retail ex- 


ecutives; that display is a selling department 
just as advertising is; that displaymen think 
in the same terms of profit, related merchan- 


dise, selling potentialities, store planning, and 


personnel as does management; that display- 


men are ready and eager to bear their full 


share of the task of solving the problems of 


merchandising; and that displaymen have full 


confidence in their ability to stand shoulder 
to shoulder with other store executives 
Furthermore, the meeting offered an ow 
aralleled chance to ask the cooperation ot 
management in helping to compile. statistics 


lisplay’s functions and. selling ability in 


litferent stores throughout the country. One 


of the speakers, John Dubuisson, outlined a 
detailed program for the compilation of such 
information and stressed the work already 
done by the School of Retailing, New York 


university, under the sponsorship of the Na 
\ssociation of Display Industries. Lee 


problem of display. per 


tional 
Court took up the 


sonnel, their selection and training, on a scope 
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which gave the retailers an excellent picture 
of what must go 
partment. 


into a store’s display de- 


Many of the executives present were frank 
in saying that their eyes had been opened by 
the meeting; that they had never realized how 
display functions or what it can mean to a 
store, and they were particularly impressed 
to find that displaymen think in the same 
terms as management and that they are so 
obviously cognizant of what is going on in 
retailing. 

As one individual phrased his reactions: 
“Display turns out to be one of the most 
important tools in our possession, and we've 
been ignoring it!” 

Many displaymen contributed to the suc- 


cess of the Visual Merchandising Group’s 


first appearance at a convention of the 
NRDGA. Among those who must be con- 
gratulated and thanked are the following: 
Lee Court, Wm. Filene’s Sons Company, 
3oston; John Dubuisson, Cain Sloan Com- 
pany, Nashville; Harold Melnicove, The 
Hecht Company, Washington; W. Arthur 
Gray, Lansburgh & Brother, Washington; 


John Nichols, The Higbee Company, Cleve- 
land; K. Francis Hildreth, J. N. Adam & Co., 
Buffalo; John Boulware, Miller & Rhoads, 
Richmond; Charles Merrill, Kann’s, Wash- 
ington; Earl Dorfman, The Hecht Company, 
Washington; Louis A. Banks, The White 
House, San Francisco; Elmer Kipphorn, 
Watt & Shand, Lancaster, Pa.; Leonard Pons, 
D. H. Holmes, Ltd.. New Orleans; Kenneth 
Duncan, Kaufmann’s, Pittsburgh, and Frank 
Vermilye, Foley Brothers, Houston. 





Tests Continue To Show 

Display's Effectiveness 

factual 
selling, as 
conducted by 
Latest 
experiment in the food field was an attempt 
to see just what effect special displays would 
for a specific store in this case the 
Baltimore Market, operating in Philadelphia. 


Gradually display is accumulating 


evidence ot its effectiveness in 


actual tests of its value are 


various companies and organizations. 


have 


Progressive 
total of 
conclusion 


Grocer, the 
34. different 
reached is 


\s reported in 
test 
The 


simply stated 


display involved a 


items. general 

“Special display is almost sure to bring a 
minimum 100 per cent in the 
volume of a product so favored.” 


increase of 


food items 
when displayed in the 
usual shelf position but the sales leaped 
to 10.962 when the 
featured at gondola ends. 


Specifically, sales of the 34 
totaled 4918 units 
units merchandise was 
The store’s usual policy involves changing 


special displays weekly, selecting items for 
timeliness and relying heavily on related-item 
and multiple-item displays to ring up maxi- 
mum sales per square foot of special display 
area. 

Selected as examples of the test were the 
following to show what happened percentage- 
items. On cider, for 


displays performed as follows: 


wise to sales of the 


instance, 
Gallon jugs of cider, displayed alone in a 


mass setting, boosted shelf sales 209 per cent. 


Half-gallon jugs— which had shelf sales of 
10 units— were boosted to 85 units when 
displayed with a popular brand of wafer. 


And the wafer sales increased by 417 per cent. 
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Installation Organization 
Getting Under Way 

Under the leadership of a number of pro 
gressive display installation service heads, a 
national organization is rapidly taking form 
for the benefit of the national advertisers wh« 
use point-of-sale display and for the installa- 
tion field itself. 

Such an organization has been needed, and 
badly, for The companies which 
specialize in placing national advertiser dis- 
play material in the windows of drug stores, 
tobacco shops, and the like have been oper- 
ating without a national association to see 
that desirable standards are followed, t 
publicize the work of the installation firms, 
to stimulate the use of this medium, to help 
individual firms in the operation of their busi- 
ness, and to help train the men who have the 
final responsibility for the way the finished 
display appears in the retail outlet. 

An organizing committee composed of the 
following men is responsible for the pre- 
liminary work, all of them well known in 
the installation field: Sol Fisher, Chicago, 
temporary chairman and executive secretary ; 
Howard J. Cox, New York City; I. H. 
Goldstein, New York City; Julius R. Teich, 
Boston; L. O. Clements, Boston; Samuel J. 


years. 


Hanick, Philadelphia; P. P. Oakler, Pitts- 
burgh; Ben B. Brooks, Minneapolis; Leo 
Brunner, Milwaukee; H. L. Underwood, 
South Bend; Orville Riechers, St. Louis; 


Melvin H. Myers, Louisville; W. S. New- 
house, Memphis; J. F. Ricks, New Orleans; 
Virgil W. Shepard, Atlanta; L. E. Clark, 
Houston; Frank M. Archer, San Francisco, 
and W. W. Stevenson, Los Angeles. 

To facilitate the formation of the organi- 
zation — which is handicapped for the present 
under the tentative and cumbersome name of 
National Window Display Installation Serv- 
ice Association— zone meetings are being 
arranged. The first of these was held for 
the Eastern section on January 29 in New 
York City, and another —for other zones — 
is to take place in Chicago late in February. 
A national convention for installation service 
will be held as thereafter as 
possible. 

The NWDISA is an association which has 
heen badly needed in order to correct the 
loose operation of an important part of the 
display field. It should do much to elevate 
the standards of the installers and to create 
confidence in the minds of national 
advertisers as to the worth of this medium. 


heads soon 


more 





Robert Dieteman 
Is Married 

Robert J. Dieteman, display manager fot 
The Kinter Company, Olean, N. Y., for the 
past three Shirley E 
Moore of the same city. 


vears, has married 





Expands Operation 
To Include Racks 

A line of garment racks is now being pr: 
duced by Peninsular Manufacturing Com- 
pany, Jackson, Mich. The firm has been in 
business for the past 20 years, designing and 
building parts for the automobile 1n- 
dustry; in recent years the company 1n- 
cluded the manufacture of several kinds 
racks for point-of-sale display for tires, 
and the like. The gar- 
ment racks being produced are of all-stee! 
and chrome 


many 


batteries, beverages, 


construction 
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oper- yy 17" Ladies Plastic Hanger. Ideal for 
io en MK.” salesmen. Free-turning "FERNICA- 
“i LON" heavy wire hook with loop that 
i fits rod in salesman's bag. Available 

Ss, in Clear, Red, Amber, and Blue. . 

: help Also in 14" Teen size and 12" Chil- 
* busi- dren's size. W rite for price, stating 
ve the a quantity. 
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Lobe. e P ‘ 
Teich 3. Full-turning, heavy wire hook. 
uel 7 See your supplier or write for prices and 
Pitts- ; particulars. Inquiries invited from jobbers. 4. Non-slip fasteners hold skirt 
Leo C3 securely. 
WO od, — 
.OUIS ; - 
ea B S. & Sans g alpen <i alg 
Rais: ainey 7 WLC. scientifically designed. 
Clark, 
setene SINCE 1900 
28 Norfolk Street, New York 2, N. Y. 
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ne RB | 
New REPRESENTING ulkton 
es — 
ruary. ah a 5 F . 
sewICA aT | q A 
a hee a DISTRIBUTORS 
a LATA 
h has * Adler-Jones Co., Chicago, Il. L. E. Hier Display Equipment Co., Inc., Minneapolis, Minn, located inl 
‘t the ‘§ Aladdin Fabric Co., Los Angeles, Calif. Syd Jackman Co., Los Angeles, Calif. 
of the Arrow Decorating & Fixture Co., Philadelphia, Pa. Kaplan Products & Textiles, Chicago, Ill. -ac 
levate Artist & Display Supply Co., Milwaukee, Wis. Kes! Display, Des Moines, lowa 2 cities. ee 
create Baltimore Display Industries, Inc., Baltimore, Md. George Kucharo, Des Moines, lowa 
ue Becker Sign Supply Co., Baltimore, Md. Lassetter & Company, Birmingham, Ala. i j 
5) al 
- we John J. Cahill Displays, Boston, Mass. Maharam Fabric Corp., Chicago, Ill. are calling on the retall 
dium. : eee ; 
Cappel Display Co., Cincinnati, Ohio Maharam Fabric Corp., Los Angeles, Calif. . 
Cappy & Company, Inc., Pittsburgh, Pa. Maharam Fabric Corp., New York City, N. Y. stores in every state 
ZE. B. ''Jack'’ Castle, Oklahoma City, Okla. Walter W. Martin, Denver, Colo. 
': Champion Display Material Co., Seattle, Wash. Harvey J. Maxwell, Kansas City, Mo. “from COAST 
“WL. E. Clark Display Service, Houston, Texas Merchants Display Supply, Houston, Texas 
I i Sylvan Cohen Displays, Inc., San Francisco, Calif. Midwest Manniquin Displays, Milwaukee, Wis. 
2 the | Consolidated Display Services, Inc., Cleveland, Ohio Modern Displays, Washington, D. C. t COAST ” 
ry | : Dashoff Display Corp., Worcester, Mass. Marshall E. Moody, Dallas, Texas 0 
Dazian's, Inc., Chicago, Ill. National Decorators Supply Co., Inc., Indianapolis, Ind. 
Decor, Inc., Kansas City, Mo. New England Decorators Supply Co., Boston, Mass. 
4 Display Creations, Inc., Detroit, Mich. Sidney S. Newhoff, Los Angeles, Calif. 
Feine Trimming Co., Boston, Mass. Reinermann Fixture Co., Cincinnati, Ohio 
Free Lance Display Service, Philadelphia, Pa. Richtone Co., New York, N. Y. 
pre Friedman Display Co., Louisville, Ky. Sales Paper & Supply Co., San Francisco, Calif. 
Con Garrison Wagner Co., St. Louis, Mo. Shur-Nuff, Inc., Minneapolis, Minn. 
en Graphic Arts Center, Los Angeles, Calif. Texkraft Sales Co., New York, N. Y. 


John Herweck, San Antonio, Texas 


on BULKLEY DUNTON CO., inc 


sia 295 MADISON AVENUE NEW YORK 17 MY. 7638 $0. WABASH AVENUE CHICARD 16. IL 
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Acapulco: Display Inspiration 


By RICHARD A. STAINES 
Vandever Dry Goods Company, Tulsa 


IK in display are constantly hearing 


about this or that city’s attractions 


display inspiration 
\capulco, a spot 
\merican 


mammoth 


aS a source oO! 


Let me add the name of 
thus tar visited only by a very few 
displaymen but one which is a 
treasure chest of display ideas and settings 
Inspiration tor the display of 
vacation 


plain holiday atmosphere 


If you want 


travel wear, merchandise, or just 
\capulco will pro 
vide enough in one week's time to last you 
ror years. 

Everything about the beautiful place seems 
particularly designed to help the displayman 
fill notebook notebook with 


alte! memo! 


windows and 
fulfillment 
splendor, 


sketches for future 
Acapulco 1s_ the 


tropical 


anda and 
interiors For 
dreams of 
pearl-white beaches, red 


of everyone's 
with its coral reefs, 
hibiscus and bougainvilleas, and graceful 
palms. As a final perfect touch, during the 
four seasons of the year the temperature in 
this \mericas” 


tween 75 to &5 degrees. 


“Riviera of the varies be- 


Fortunately Acapulco is easily and quickly 
reached from almost any part of the United 
States \s an 
Tulsa by 


example, it is possible to 
plane at 4:30 p.m. 
11:15 the same evening 
and in just 75 minutes more another plane 


leave and be 


in Mexico City by 


has deposited you at your destination. 
From a display standpoint, the hotels — of 
which there are at least ten good ones in 
\capulco noteworthy. However, the 
writer single out for especial 
mention the famous Hotel y Club de 
which has been described as the most pic- 
turesque and modern hotel on the continent 
It has 105 beautifully furnished rooms, 12 
luxurious and bungalows available. 
An idea of its beauty faintly sug- 
gested by the illustration here. The archi- 
tecture and the furnishings are very modern 
and without decoration; exceptions are an 
enormous mounted sailfish over the clerk’s 
desk in the lobby, and a panel depicting a 
mermaid in the dining room. These 
except one 
highly colored 


~ are 
che mses to 
Pesca, 


suites, 
is only 


lovely 
are the only decorations 
can't forget the beautiful, 
tile floors, tables and bars. 
The walls of the hotel are done 
There are 


in deli- 
cate, glowing colors. terraces 
running the entire length of the structure on 
floor; with no 
partitions. A guest can step from his room 
onto the tile terrace, and take his meals 
served on brightly colored tables while en- 
joying the view of the bay. (The meals at 
Hotel y Club de Pesca are prepared under 
the supervision of a famed chef—and you 


each these are continuous, 


—A front view of the Hotel y Club de Pesca 
is seen above; note the spacious terraces on 
all floors. . . . Part of the thrills of Acapulco 
are the hair-raising dives made from the cliffs 
into the sea below by a group of specialists 
in the art; three famous European and Amer- 
ican divers have been killed trying this feat. 

Left, panorama of the old city built 
during the reign of the Spaniards; modern 
Acapulco with palatial homes and beach 
hotels is seen in the distance around the bay— 
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cau order any dish prepared exactly as you 
like it, if you wish.) 

How the hotel came to be constructed 
along its present lines is a question that 
occurs to everyone who sees it. The writer 
asked this of Sr. Gilberto Guajardo, a dis- 
tinguished Mexican gentleman who is the 
owner and who spent 8,500,000 pesos to 
build the edifice. He answered that while 
he was visiting my cousin, Sr. Jose Maria 
Davila— who was at that time the ambas- 
sador of Mexico to Brazil and living in 
Rio de Janeiro—he saw a hotel that im- 
pressed him greatly for its modern Brazilian 
architecture. Then and there he decided to 
build in Acapulco the most modern and 
best hotel anywhere on the Pacific, using 
the same architectural design. 

The night life in Acapulco is a bit un- 
usual; the women dress in their very best 

and the men go in their shirt sleeves. 
Each hotel has its own night spot, and in 
addition there are thatched affairs along 
“Beachcomber” lines. Night life in Aca- 
pulco ends at 4 o'clock in the morning. 
The music is purely Mexican and South 
\merican. 

Some of the attractions of the resort are 
indicated by the fact that the Hotel y Club 
de Pesca maintains speedboats at the guests’ 
disposal for water sports and water skiing, 
“Chris-Craft” and Owens cruisers for fish- 
ing, an amphibious plane, and a wonderful 
private salt water pool. Hunting expedi- 
tions into the nearby country can_ be 
arranged, also, even for Mexican lions. 
From the hotel’s own beach one leaves for 
some of the finest sailfish and Marlin fish- 
ing in the world. 

\s a final touch, the hotel in the next 
three months is spending 480,000 pesos to 
construct a glass-enclosed casino on top of 
the building. In conjunction with the 
casino will be probably the most lavish 
night club in all Mexico, with a decor 
which will suggest innumerable display 
themes. 


\s a source of display inspiration, the 
writer recommends heartily a week or two 
spent in the magic atmosphere of Acapulco. 
Preddy Wins Trophy 
For "Bowl" Display 

First prize in the annual display contest 
held in New Orleans in honor of the Sugar 
Bowl football game has been awarded to 
Krauss Company, Ltd., the display being the 
work of pe Phil Preddy. Second prize in 
the “A” classification went to Leonard Pons, 
D. H. Holmes Company. In the “B” divi- 

n, top honors were carried off by John 
Lynch's Sports, Inc., followed by Bernard 
« Grunning. Preddy’s award was a hand- 

me silver trophy. 

\unners-up in the contest were Maison 
Blanche Company, Steven's, Inc., and Wal- 
green Drug Company in the “A” classifica- 

and S. H. Kress & Co., Nowak’s, and 
\. Bellamore in the “B” group. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
>hanges of position, anything pertain- 
ing to display or displaymen anywhere. 
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“PLUG-IN” STRIP 


solves difficult wiring problem for 
large retail dealer 


PROBLEM: Provide convenience 


outlets and radio ground connections to 
permit placing of radios at any point in dis- 
play rooms. 


| SOLUTION: | “Plug-In”? Strip 


with outlets every 18” installed as part of 
window trim... Both “Plug-In” Strip and 
“Lopo-Trim’’—the hollow metal quarter- 
round raceway for low potential wiring— 
installed as part of baseboard in display 
rooms. 





All display rooms and windows of this uniquely 
designed store of Jordan Piano Co., Washington, D.C. were wired with 
National Electric “Plug-In” Strip. 





Above: “Plug-In” Strip installed in curved 

TRin display window. Left: “Plug-In” Strip 
and “Lopo-Trim”—an integral part of 

baseboard, throughout the building. 






NATIONAL 


seg 


Sold through Electrical Wholesalers—consult your elec- 
trical contractor. Catalog free on request. 


National Electric 


PeemeooucrTrs GqoeePervaoaaw®whrion 
1355 CHAMBER OF COMMERCE BUILDING 


PITTSBURGH 19, PA. 
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MODERNAGE 


DISPLAYS, Inc. 


101 W. 31 St., N.Y. 1, N.Y. 





The discerning 


DISPLAY BUYER 


becomes our regular 
and loyal patron for 


4. reasons: 
e the finest in display equipment 


ea complete line to meet your 
every need 


e@prompt and attentive service 


ecorrect prices 


@Mannequins eGarment Racks 
ePapier Mache Forms e¢Fix- 
tures eLighting Equipment 
eDisplay Materials eVisit our 
display room or write for 
catalogs. 








WATERBURY 


ELECTRIC 
TURNTABLE 





$9.00 


72 Inch Top 


For revolving merchandise dis- 


plays.  Self-starting. Noiseless. 
Revolves about 21 times per 
minute. 


115-120 Volt A.C., 50-60 cycle. 
Capacity 3 lbs. Durable plastic 
top and base. Economical to op- 
erate. Supplied with 8-foot cord. 


WATERBURY COMPANIES, Inc. 
Waterbury, Conn. 
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SDA Conference May I-5 


By L. A. KAVANAUGH 
Southern Display Association 


HE directors of the Southern Display 
OF secu are pleased to announce that 

the numerous requests for space already 
received by the central office indicates that 
the 1949 Display Exhibit and Conference 
will surpass in many respects all previous 
showings below the Mason-Dixon line. They 
attribute this to the fact that the important 
changes in their plans for the exhibit have 
successfully helped to overcome those 
stacles which appeared in the original plans. 

All display personnel, display manufacturers 
and their representatives are requested to 
make note of these changes, which 
follows: 

1. The Southern Display Association’s 1949 
Display Exhibit and Conference, to be held 
in Atlanta, will take place from May Ist 
through 5th. Disregard all literature which 
carries the February 13th through 17th dates. 

2. The exhibit, which originally would have 
been scattered over three floors in the City 
Auditorium, will now occupy only two floors 
in the Auditorium’s new annex. This annex 
is presently under construction and will be 
the exhibit. 


ob- 


are as 


completed well in advance of 


— The Municipal Auditorium, Atlanta — 


This annex is being constructed specifically 
for exhibits such as ours. 

3. Headquarters for the Exhibit and Con- 
ference will be the popular and _ centrally 
located Henry Grady hotel which is only a 
few blocks from the Municipal Auditorium, 

The directors wish to announce that 
the central office has a comprehensive adver- 
tising and publicity program in operation. 
This program incorporates editorial material 
in trade journals, newspaper stories, bro- 
chures, direct mail, etc. The directors are 
placing great emphasis on attendance at the 
exhibit and are utilizing every available means 
to insure a large attendance. Contracts for 
space are ready for mailing. These contracts 
will be mailed out to all manufacturers at the 
same time. Since the allotment of display 
areas is based on a first come first served 
basis, everyone is advised to return their 
signed contract together with a check for the 
required amount as soon as possible. By do- 
ing this the exhibitor will have a_ better 
opportunity to obtain one of the choice spots 
Don’t delay! Act now! 

Further information regarding the Southern 
Display Association’s 1949 Display Exhibit 
and Conference may be obtained by writing 
Loe A. 30x 664, Atlanta. 


also 


Kavanaugh, P. O. 





Interesting Display 
At GM Exhibit 


Its first automobile show in nine years 
was held recently in New York City by 
General Motors; an estimated 250,000 per- 
sons visited the exhibit during the time it 
was on view at the Waldorf-Astoria. 
Taking in the entire grand ballroom and 


all adjacent suites on the third floor, the 
“Transportation Unlimited” show was 
sprinkled lavishly with animated displays, 


some with motion pictures and many with 
push-button operation for the spectators’ 
participation. A fashion show built around 
the new cars was presented six times daily. 

Decorative treatment of the exhibit rooms 





was under the direction of Roy Kiefer, 0! 
General Motors, and probably the most 
spectacular showpiece was the “Column 0! 
Stars”; this was a five-sided pylon mounted 
on a revolving 7-foot globe and extending 
25 feet into the air. Engines of each make 
of car were displayed at its star-shaped base 


New Items Introduced 
By Roger Kent 

Several new display fixtures, including 
umbrella displayers, shoe stands, and hoster) 
displayers —all of plastic—have been 1n- 
troduced by Roger Kent Company, 211 
North Seventh street, St. Louis 1, and are 
described in literature now available on 
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juest to the company. Among the group 
e “Sur-Grip” elevation units capable of 
rming an almost unlimited number of 
<tures quickly and without the use of tools. 


Point-Of-Sale Poalidiene 
in Latin America 
Speaking before the New York chapter of 
e American Marketing Association, Walter 
Sauer, manager of the advertising depart- 
ent of Home Products International, Ltd., 
iscussed the use of point-of-sale display in 
itin America and told of the perplexing 


roblems which arise in connection with it. | 


But,” he said, “Point-of-sale display is 
just as effective south of the border as it 
is here.” 

One of the first problems to come up, the 
speaker said, is that of production. There 
ire restrictions on point-of-sale imports in 
i number of countries, largely because of 
the desire to build up those countries’ own 
sroduction businesses. In the case of Home 
Products International, display material is 
produced in the United States and shipped 
into countries permitting its entry, but in 


ountries such as Argentina, Brazil and | 


Mexico, which have restrictions, reproduc- 
tion materials are provided in the form of 
film positives from which the lithographer 
can make his plates. 

Practically the same theme appeals used 

re can be employed in Latin American 
countries, the speaker added, but cautioned: 
“Don’t make the mistake of thinking that 
any old display will do for these markets. 
It is better in the long run to have fewer, 
but more effective pieces.” 

\nother angle to remember, Sauer said, 
s that native architecture has few windows 
and modern buildings are growing slowly, 

general. Consequently large and elabo- 


rate displays “would not be usable in small | 


itlets. Don’t even count on windows in 


s 


find a place on the counter or inside walls 
these stores.” 

\ further problem is that of complicated 
listribution, because Latin American dis- 
tributors handle unrelated items which might 
range from cameras to toothpaste. And 
according to Sauer, these distributors are 
not too firmly sold on the merits of point- 

sale display. 

Three ways of overcoming this handicap 
were mentioned by the speaker: Have the 
lisplays installed by a display placement 

m; hire a man or men to do the job; or 
change the thinking of the distributor. 

\nother point mentioned by Sauer is that 

Latin American retailer is not as mer- 
chandising-conscous as those in the United 
States and that they expect to be paid for 

dow display space. 

lf yours is an over-the-counter article, 

r display program should be allocated a 
Ithy share of the budget,” Sauer said, 
commented that advertising agencies 
be either encouraging or the reverse 


mall stores. Your displays will have to | 


irding display, recalling “any money you | 


nd on display means less money for 
ia which they handle and on which 
get a revenue.” He concluded by say- 
that Home Products International gets 

agency’s full cooperation in the de 
pment of our displays despite the fact 
‘ they do not reap any commissions from 
operation.” 





GISPL AY Wee 5| 


| PECKY CYPRESS 
We : 
ee Spring Display ... 
and TIMBERTONE! 


Newly designed background papers are ready now! Many unusual 
patterns . . . an array of exciting colors . . . created by Timbertone 
craftsmen for '49. 





To really appreciate the superb artistry and quality of Timbertone 
Structural Papers you must see them ... FEEL them! 


If your jobber cannot serve you, write for samples 


i eS 
+ METALTONE | es 


on your store letterhead. 


TIMBERTONE DECORATIVE CoO., INC. 
324 LAFAYETTE STREET NEW YORK 12, N. Y. 








52 





CRESCENT 
Quali 
BOARDS 





IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco CarpBoaro Co, 
670 W. WASHINGTON BLVD.CHICAGO 
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"Gem-Plaque" Introduced 
By Gustave Rubner 

Gustave Rubner, Inc., New York, creator 
and manufacturer of decorative display ma- 
terials, has announced that production has 


| just started on the firm’s newest product, 


| colors. 


“Gem-Plaque”. The new display material 
is different in that it is three-dimensional 
and has unusual reflective qualities. It is 
a plastic moulded sheet composed of 140 
diamond shapes and comes in 12 jeweler’s 
The material is available in full 
sheets of 10 inches by 10% inches, as well 
as strips of one, two, three and four rows. 

The manufacturers claim that the material 
is fire-resistant, has insulation and sound 
absorbing qualities and is shatterproof. The 


full plaques come with a small, invisible 


| tacking hole in each corner, and additional 


| hand 


hopes can be drilled with a small 
drill. ‘“Gem-Plaque” cuts easily with 
a thin blade hand saw or circular saw, and 
lends itself to cut-out letters in mod- 
ern shapes. 

Its adaptability includes shaping to fit 
curves and irregular surfaces by securing it 


easily 


even 


without the metal color backing material, 
softening the plastic plaque in hot water, 
and tacking on the surface after the metal 


sheet has been mounted in place. 


Market Week Announcements 


| To Go Out About February 15 


John F. Bowman, Jr., managing director of 
the National Association of Display Industries 
with headquarters at 11 East Walton Place, 
Chicago 11, has announced that all informa- 
tion concerning space reservations for the 
June Display Market Week will be sent to 
NADI members about February 15. 


FEBRUARY, 1949 


Announcement of space availability, dates, 
facilities and other data pertaining to the 
Market Week has been delayed pending ap- 
proval of exhibit rules and regulations by the 
NADI board of directors. In addition the 
Palmer House, where the event will be held, 
has not given a definite promise as to whether 
they will have the two sample room floors 
(six and seven) available or whether ex- 
hibitors will have to use one sample floor 
(seven) and one floor made up of studio-type 
rooms (eight 2. 





Display Ideas Furnished 
By Barbizon Arrangement 

The Barbizon Corporation, New York City 
firm well known in the field of lingerie, has 
completed elaborate arrangements to furnish 
displaymen with display ideas for the pro- 
motion of the company’s merchandise. A 
model window has been set up, under the 
direction of Designer Eleanor LeMaire, in 
the company’s showrooms where actual dis- 
plays will be created under the direction of 
Robert Purdy. The latter is a display con- 
sultant who was formerly in charge of win- 
dow displays for Bamberger’s and was _ for 
three years display director for Revlon. 

Each such display will be photographed in 
full color, and prints distributed to all Bar- 
bizon Corporation accounts as suggestions for 
the displayman. 


Carrata Appoints 
Robert Leo 

Formerly with RKO Radio Pictures, Inc., 
Robert Leo has joined the sales force of 
The Carrata Company, Los Angeles. He 
will cover Long Beach, Pomona, Santa Ana, 
West Los Angeles, and Arizona. 








—Members of the display department of Burdine's, Miami, at a get-together prior to Display 


Director Harry Eastham's departure for Display Market Week. 


Bottom row, left to right: 


Ray Powell, Anne Murray, Kay Mainey, Buddy Wolfrey, Howard Klingensmith, Rita Cahill and 


Joan Coyne. Second row, John 


Collier, 
Threlkel, Julianne Hunt, Harry Eastham, Paul Stephan, Earl Byrd. 


Enid Wood, Edith Ufert, Jim 
. Third row, Charlotte 


Steve Barker, 


Barker, Jean Hoffman, Carol Woodhull, Bob Benz, Maxine Vander, Bill Raulerson, Janet Clay- 
pool, Evelyn Poole and Julie Spiecker— 
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Milwaukee Club 
Hears Arkow 
The first meeting of the Milwaukee Dis- 


play Club for 1949 was held at the Plank- 
jigton hotel on January 18. Al Blaha, presi- 
dent, announced preliminary plans to en- 


large the group into a state-wide organiza- 
tion during the coming year. 

Guest speaker of the evening was Edward 
\rkow, Arkow-Lewis Associates, Philadel- 
phia, who in an extemporaneous talk discussed 
display as he has seen it on his selling trips 
throughout the country. Knowing his ability 

a pianist, members of the Milwaukee club 
had a concert grand on hand and after his 
talk was concluded, Arkow entertained for 
hours with concertos, sonatas, boogie-woogie, 
and excerpts from operatic music. 





New "Cutawl" Announced 

By International Register 

Y . . -" - ° 
The International Register Company, Chi 

announced that now 


cago, has delivery is 


under way on its all new “Cutawl” to be 
known as Model K10. The K10_ repre- 
sents the culmination of 25 years of engi- 


neering development and experience gained 
in the manufacturing of thousands of “Cut- 
awls” for displaymen and industrial plants 
all over the world. It is a completely new 
design that gives a more attractive appear- 
construction, opera- 
tion, a more flexible range of speeds, and 
greater power. It will cut harder materials 
faster and with less fatigue to the operator 
than any previous model. 

The “Cutawl” is an electric cutting tool 
that cuts by means of a chisel or a saw 
driven up and down at a high rate of 
speed. A guide supports the chisel so that 
each stroke follows the path begun by its 
predecessor. The chisel and guide are 
mounted in a freely revolving swivel that 
permits cutting the most intricate design 
without turning the machine. The machine 
will start cutting anywhere in the work and 
glides over the material without hinderance 
by any throat, arm or projector. 

In the new unit four speeds give flexibility 
in operation hitherto unavailable in “Cut- 


ance, sturdier easier 


awls”. More power is assured with the 
heavy duty motor and a non-slip V-type 
drive belt. 

Complete information can be had from 


International Register Company, 2622 West 
Washington boulevard, Chicago 12 


Wolverine Display 
To Make Fixtures 


\ new firm has entered the field of plastic, 
metal and wooden display equipment at 1001 
Kast Maple street, Big Rapids, Mich., under 
the name of Wolverine Display, Inc. Occu- 
pying a 15,000 square foot factory, the com- 
pany is headed by Noel N. Donley, president. 
: firm is Etel H. 

directing 


retary-treasurer of the 


Riebow, with Glenn Bonser sales. 


Hurley Wins Honors 
In Canadian Contest 


irst prize in a Dominion-wide display 
contest for Hoover vacuum cleaners has 
been awarded to D. G. Hurley, Harold 
Heath, Ltd., Tillsonburg, Ontario. The 


a\.ard was a Hoover cleaner, complete with 
at achments. 
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| = things right and they'll sell on 
sight. Use these eye-catching props, for 
instance. They’re typical of an intriguing 
variety in Sherman’s new Spring line. 
You'll find it easy to build equally intri- 
guing and compelling displays...counter, 


shelf, ledge or window. 


See even more traffic-stoppers in the 
Spring-Summer Display Guide .. . it’s 
crammed with fresh conceptions . . . it’s 
jammed with ideas that move merchan- 
dise. Send for your free copy, color edition, 


today. 


See Your Display Dealn LG 


OR WRITE FOR FREE CATALOG 


Shcimuan 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 


LOS ANGELES ° NEW YORK ~° CHICAGO 
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Pees 


a 3 
NAIL PANELS 


fastir! 


Automatic magazine-loading Spot- 
stapler nails wallboard, plywood, 
) - bt pressed woods and light metals 
without hammer marks. Spot- 
staplers either countersink or flush 
drive. 





















































%" %" KK" VY" %' Write for Bulletin 


NAILS, wie. 











































RUBBER WIGS... 


Soft, Flexible, Removable 

















Our newest creation. These beautifully made rubber wigs 
can be had on papier-mache heads as illustrated. This head 
is one of the series of three at $23.50 each. 























The wigs may be purchased separately at $10.50 each. 
They are available in pastel or natural colors. 











JOBBERS: We manufacture all kinds of special items in 
rubber. Write us about your needs. 


NATIONAL ART STUDIOS 


306-308 S. MARKET ST. CHICAGO 6, ILL. 
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| New Atlanta Guild 





Sees Demonstrations 

Meeting the evening of February 3 at the 
YMCA, members of the new Visual Mer- 
chandising Guild of Atlanta witnessed light- 
ing and men’s wear display demonstrations 
by several of the group’s members. 

K. V. P. Burnham and Raymond Mac- 
Nicol, both of J. P. Allen Company, showed 
the effect of various shades ot colored 
lighting in the model window erected for 
the meeting, concluding with a demonstra- 
tion of black light. Gene Turner, George 
Muse Clothing Store, and Henry Bush, 


| Zachry’s, showed how to dress a mannequin 


| for men’s wear display. Turner showed the 


use of a new sleeve form he has developed, 
and also the methods whereby he eliminates 
all but two pins in putting a coat on a form. 
He stressed the need for correct accessories 


| in order to make men’s wear display more 


| eye-catching. 


Teseroro Resigns 
Joske Post 


The resignation of John Teseroro as dis- 
play manager for Joske’s, San Antonio, has 
been announced; it becomes effective as of 
March 1. Teseroro will go to Boston, where 
his tuture plans will be made known. He 
was formerly with Howland Dry Goods 
Company, Bridgeport, Conn. 


Neville To Teach 
Display Course 


Jeanne Neville, display director for Sax- 


Kay, Detroit, has been selected to conduct 


a course on window display tor the retail 


| section of Wayne university, of the same 


cits 


Grover-Anderson 
Adds Two To Staff 


Two additions have been made to the staff 
of Grover-Anderson Company, 1519 East 
Second street, Wichita. Harold U. Clark, 
formerly with Friday Publications, of the 
same city, has been appointed representative 
for Southern Kansas and Oklahoma. J. B. 
Holdren, Jr. has been named representative 
in Northern Kansas, Southern Nebraska and 
astern Colorado. He will maintain an office 
and showroom at 105 North Main street, 
Hutchinson, Kans. 


Lothridge Takes Over 
At Pomeroy's 





Succeeding William Cadugan, Dale Loth- 
ridge has joined Pomeroy’s, Wilkes-Barre, 
Pa., as display manager. He was formerly 
with Cleland-Simpson Company, Scranton. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Counter Unit 
Has Action 


\ newcomer to the point-of-sale field is 
self-balancing figure which is being used 
Mission Dry Corporation, Los Angeles. 
I: consists of an adaptation of the two- 
rks - stuck - in-a-cork parlor trick. The 
ricatured figure of a Mexican is the cen- 
ter, poised on one toe, while a rainbow-like 
cardboard extends chest 
id down to each side, terminating in large 
productions of Mission bottle 
caps. The figure thus is self-stabilizing when 
top of an actual bottle, and 
revolves in the slightest breeze. 


ire of across his 


beverages 
balanced on 
Tom Lauless Opens 


Display Service 


Featuring a complete display service for 


specialty stores, Thomas Display Service 
has been opened at 98 State street, Bing- 
hampton, N. Y., by Thomas Lauless. He 
will also operate a branch of the firm at 


100 Washington avenue, Endicott. <A line 
of display materials will be handled, as well. 


New Expanded Paper 
Unusual Display Aid 

Introduced to the display field for the 
first time is a product known as expanded 
paper, by Research Products Corporation, 
1015 East Washington avenue, Madison 3, 
Wis. It is a three-dimensional flameproofed 
material which is available in two patterns 
colors and has display 


and five 


adaptations. 


many 


Lit's Appoints Two 
To Sign Shop 


Following the transfer of Emily Keech to 


the store’s advertising department, Lit 
Brothers, Philadelphia, has named Earle 
Dietrich manager of the sign shop and 


Margaret Spillane as sign editor. 
Holiday Display 
ls New Firm 

\ state charter has been issued to a new 
Nebraska display Holiday Display, 
Inc., Omaha, listing capital stock at $10,000. 
Incorporators are Duane A. Hovorka, Henry 
(). Rhode and Henry S. Ready. 


firm, 


Stensgaard Adds 
Edmond Witalis 


For the past six years art director for 
Cosmopolitan magazine, Edmond Witalis 
resigned in order to join W. L. Stens- 


raard & Associates, Chicago, where he will 


the firm's creative department. 


Smith Meads Oleleion 


For Ivel Corporation 
lvel 


he r oF 


head of 


and 
makes 


Corporation, exhibit 
New York City, 
election of Sam K. Smith as vice-presi- 
t in 


display 
known 
charge of the company’s diorama 
Smith for the 
ided the department of 
( orporation of America, which recently dis- 
production Pre- 
isly he was tor 20 years closely identi- 
with trade shows, traveling exhibits and 
chandising and visual education displays. 
everal of the skilled production workers 
ponsible tor the Diorama Corporation's 
kmanship have also joined Ivel. 


Iston. past seven years 


sales Diorama 


tinued its business. 
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G-W BENT BOARD CURVES 


Pre-Bent 8 Ft. Panels or Oil-Treated Hardboard or Tempered Masonite 


FINISHED BOTH SIDES 


BOTH SIDES USABLE 


For Renovating or Modernizing Display Areas 

















NO. 106 NO.107 





NO. 108 


PRICES 





























Design Price 

Neate DESCRIPTION Each Sheet 
1—90' Bend from 24 in. stock. Width after 

101 bending—21 in. $ 4.00 
1—90' Bend from 48 in. stock. Width after 

102 bending—45 in. $ 7.00 
2—90' Bends from 24 in. stock. Width after 

103 beading—18 ia. $ 6.00 
2—180° Bends from 48 in. stock. Width after 

104 bending—35 in. $1 0.50 
1—180' Bend from 48 in. stock. Width after 

105 bending—22'2 in. $ 9.00 
1—180' Bend from 12 in. stock. Width after 

106 bending—é6 in. $ 4.00 
1—140' Bend from 12 in. stock. Width after 

107 bending—7 in. $ 4.00 
10 Bends on 3 in. radius, forming a corrugated 

108 sheet. Bent from 48 in. stock. Width after $14.25 
bending—44 in. An exclusive G-W design. 











Orders under $20.00 add $2.00 crating charge. 


NOTICE: Special lengths, shapes, sizes to order. 


96 PAGE SPRING CATALOG 


All prices quoted F.O.B. St. Louis. 
Send full information for special quotations. 


OF DISPLAY MATERIALS 


READY FOR MAILING NOW! 
Write Today for Catalog No. 217 


GARRISON -WAGNER CO. 


2018 WASHINGTON AVENUE 


ST. LOUIS 3, MISSOURI 


America's Most Complete Line of Display Materials 
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You've seen them at 

the Fashion Fair, 

the Lingerie Shows, 

in Fifth Avenue stores and 

in smart display windows that 


attract attention everywhere. 


All created by Manhattan Mannequins, Inc. 


e FASHION FAIR MANNEQUINS 
¢ MULTI-QUINS 
¢ KIDDI-QUINS 
¢ REGULAR WOMEN'S FIGURES 


e REGULAR CHILDREN'S MANNEQUINS 
“MULTI-FIT WIGS" available on all our models. 


MANHATTAN ' MANNEQUINS ic 


119 Prince Street, New York 12, N.Y. * GRamercy 3-3868 


Write for descriptive literature or further information. 





BIRDS 


For Your 


WINDOW DISPLAYS 


Beautiful feathered birds will make 
your display more interesting and 
attractive. We are supplying the 
leading department stores and dis- 
play men everywhere. 

Available in all colors, such as pink, 
chartreuse, blue, beauty, yellow, ete. 


Samples and prices on request 


KIRSCH s'soveiry co. 


63 W. 38th St. New York City 18 
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William J. DeWitt Dies; 
Headed Shoe Form 


William J. DeWitt, 68, president of the 
Shoe Form Company, Auburn, N. Y., died 


| January 31 in a Fort Lauderdale, Fla., hos- 


pital after a short illness. 
Born in Skaneateles, N. Y., in 1880, DeWitt 


| attended a one-room school and later went to 


Auburn high school. He early became inter- 
ested in shoe manufacturing, but after some 


| experience in this industry he left it to open 
| a commercial photography studio in 1902. He 


rejoined a shoe manufacturer, however, and 


| at the age of 26 became superintendent of the 


Dunn-McCarthy plant at Binghampton, N. Y., 
then became associated with a St. Louis firm 


| and finally became financially interested in a 


Massachusetts shoe-dressing company. After 


| the last-named was destroyed by fire, DeWitt 


developed a shoe button process and started 
another plant at Waltham, Mass. The crash 


| of 1921 and the collapse of the shoe button 


industry promptly followed, and DeWitt spent 


| the next few years as a shoe designer. 


In 1924 his fortunes finally turned when he 
began the manufacture of shoe forms from 
plastic material. The Shoe Form Company 
was born in the rear of his home in Auburn 
Several expansion moves followed. In 1929 


DeWitt bought the Excel Fairy Form Com- 


pany, of Lynn, Mass., moving it to Auburn, 
and later purchased the Enterprise Shoe Form, 


also of Lynn. The controlling interest in the 


Shoe Form Company was sold to the United 
Shoe Machinery Corporation in 1935, but De- 


| Witt remained as president and controlled the 


policies of the company. A fishing enthusiast, 


| he also formed the Bill DeWitt Bait Division 
| of Shoe Form, making fishing lures and mis- 


cellaneous tackle. 
DeWitt served in the quartermaster corps 


| during World War I. He was a member of 


the Masons, the Elks, Rotary, and was a 
past-president of the Auburn Chamber of 
Commerce. Besides the widow, he is survived 
by four sons, two daughters, two brothers, 


| two. sisters, 14 grandchildren and_ several 


| nieces and nephews. 





Bell Art Display 
Formed By Natale 

Al Natale has formed his own company 
under the name of Bell Art Display, special- 
izing in the manufacture of base metal items. 
The firm is located at 8750 20th avenue, 
Brooklyn. Natale was with the display de- 
partment of R. H. Macy & Co., New York 
City, for two years and later was with Allied 
Display for a year as designer. He served 
with the army for a short period. 


| Conn Company 


Moves Showroom 

Myron G. Conn Company, display supply 
firm, has moved its offices and showroom from 
141 West 40th street to 210 East 34th street, 
New York City 16. 





Pastel Eggs Offered 
By Malros Company 

Eggs for Easter display are being offered 
by the Malros Company, Box 289, Dover, 
N. J., in assorted pastel colors. Natural in 
size, the eggs are made of glass. 
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... FACTS PROVE IT! 


“PROMOTIONAL ATMOSPHERE” 
DISPLAYS GET OVER 100% MORE 
READERSHIP THAN OTHER TYPES! 


NATIONAL ASSOCIATION 


DISPLAY WORLD 57 











A revelation that display men and store executives 
should heed! In Nashville and Dallas, for example, 


movies actually measured attention and interest as 





shoppers passed merchandise in unfixtured, 





fixtured “in use” and in promotional atmosphere. 
The promotional atmosphere display readership was 
more than double the other types! 
























This is only one of many important display facts 
uncovered by the Pilot Study in Display Research 
conducted by the New York University School 

of Retailing. Facts important to you 

and your store! 


You can increase your store traffic and volume by 
investing one-third of your store promotional 

dollar in good display! For no other media— 
newspaper, radio or direct-by-mail is as effective 

as GOOD DISPLAY AT THE POINT OF PURCHASE! 





Of importance to every display director and store 
executive is the National Association of Display Industries, 
Visual Merchandising Series, Report No. 1. Order your 
copy of this informative display study today, at 

the pre-publication price of $5.00, a savings of $2.50. 
Write to N. A. D.1.,11 East Walton, Chicago, Illinois. 


of DISPLAY INDUSTRIES 
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DISPLAY WORLD 





“Why 4 everyone buying at 


Nat Siegel's?” 


PERHAPS it’s the soothing way we stretch 


display budgets. 


MAYBE it’s our versatile mannequins (from 


toddler to grown-up) that breathe new life into sluggish 


store windows. 


Through the years, Display Men 


have told us that Nat Siegel displays 


sell more of their merchandise, last 


longer. 


In every size range. 


The Price Js Right / 


Free Hlustrated Catalog on Request 





Nat Siegel, Inc. 


39 West 37th St... New York 18. N. Y. 








Available! 
Novelty 


DISPLAY FABRICS 


featuring 
- 
Fluorescent Fabries 
in a beautiful variety of colors. 
Write for samples 
ASSOCIATED FABRICS CO. 
(Division of Associated Fabtex) 


1600 BROADWAY NEW YORK 19 











DESERT ITEMS for SPRING 


@ Saguaro Logs, Stumps 
@ Cholla Trees, Logs and Trunks 
e@ Desert Foliage 
@ Desert Branches 
e Desert Octopus Roots (Natural white) 
e Cacti Spinae Clusters 
Bases made to order for the above also 
sprayed any color 
PHOTOS ON REQUEST 


See your jobber or write direct. 


NATURAL DESERT DISPLAYS 


436 W. Pinkley Ave. Coolidge, Arizona 











« « When Writing Advertisers Please Mention DISPLAY WORLD » » 
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New Developments 
In Point-Of-Sale 


H. J. Heinz Company has added to its 
point-of-sale activity for the better type of 
drug store and luncheonette a set of three 
related units consisting of a soup board, a 
feature board and a juice board. 

Designed and produced by Kay, Inc., New 
York City, all three units are made of 
“Masonite” and wood, with extruded alumi- 
num trim, and are easily cleaned by wiping 
with a damp cloth. Full color illustrations 
of fruits and soups have appetite appeal, 
and each is protected by a sheet of lami- 
nated plastic. 

Illustrations for the center panel, which 
features the daily special, can be changed 
by the dealer who is supplied with a total of 
four sheets, printed on each side, three of 
which are kept in an envelope which fits 
into the back of the feature panel con- 
venient for use. Illustrations include six 
varieties of soups, spaghetti and baked beans. 

During the Valentine season a tull-color 
display for Whitman's chocolates made its 
appearance in the form of lithographed units 
showing an embracing couple surrounded by 
a lace-edged Valentine. The familiar slo- 
gan, “A woman never forgets a man who 
remembers” appeared at the bottom of the 
card. The display was designed by Ward 
Wheelock Company and _ lithographed in 
full color by Einson-Freeman Company, 
Long Island City. 

To promote Bryan nylon hosiery, a plastic 
sign for use on counters or in cases has 
been developed. It carries out the Persian 
bronze and Nile green color scheme of the 
packaging and the only copy other than 
“Beautiful Bryans” is the well-known slo- 
gan, “Always a shade ahead”. 

The fashion note is emphasized heavily in 
new Fox Head “400” beer point-of-sale 
displays designed by Einson-Freeman. A 
model silhouetted on the lithographed back- 
ground of blue moire wears a Mary Good- 
fellow creation especially designed for the 
display, a smart number in blue, trimmed 
with gold taffeta ribbon. 

Also by Einson-Freeman is a group of 
“Imperial Blimp” displays for Hiram 
Walker & Sons, Inc. The display is on 
three planes and measures 28 inches in 
width by 36 inches in height. It operates 
on two pairs of lights that provide constant 
illumination of the foreground, and a blinker 
behind the word “Imperial” on the dirigible 
which is seen hovering over a city. 


NRDGA Groups To Meet 
During Market Week 

A joint meeting of the Visual Merchan- 
dising Group and Sales Promotion Division 
of the National Retail Dry Goods <Asso- 
ciation is to be held at the Hotel Stevens, 
Chicago, June 27-28. The first such com- 
bined meeting to. be held, the groups will 
convene during the annual Display Market 
Week to be held at the Palmer House 
under the sponsorship of the National Asso- 
ciation of Display Industries. 

General chairman of the meeting will be 
J. M. Ellis, sales promotion manager for 
C. G. Murphy Company, McKeesport, Pa. 
From the display standpoint he will be 
assisted by W. Arthur Gray, Lansburgh & 
Brother, Washington, who is chairman of 
the Visual Merchandising Group. 
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ELLER EER REEL 


NOW YOU CAN 


STOP 


COSTLY FADING 
— without hiding! 














GIVE 

YOUR WINDOWS 
THIS FAMOUS 
COMBINATION — 





“SUN PROTECTION 
plus VISIBILITY” 


a WITH 


- hem 
TRADE MARK 


TRANSPARENT SHADES 


Never again need you take big losses 
on sun-damaged display merchan- 
dise...nor bother with awnings that 
can’t protect against reflected light, 
or canvas strips that hide your best 
advertising. Just install famous Infra- 
Chem Transparent Shades! This ex- 
clusive “miracle material’’ shuts out 
fading ultra-violet rays, yet keeps 
your windows attractively visible all 
day. Many other advantages, too! 
See why over 75,000 merchants now 
cut costs and boost sales the Infra- 
Chem way. Write for facts—TODAY! 


SAMPLES 

BROCHURE 

ESTIMATE 
YES— Rush me new brochure, generous Infra- 5 
Chem test samples, and estimate data. All 
without charge. 





NAME POSITION 





STORE NAME 





ADDRESS 
oS ee ee ee ee ee ee es es 


RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept. 102-E 
Los Angeles 12, California 


TS-239 (458) 
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Look For Best-Sellers 
hen Display Them 


By W. L. STENSGAARD* 
President, W. L. Stensgaard & Associates, Inc., Chicago 


IX have now arrived at what I call 

P. L. F. Day. By that I mean that 

most lines of goods have caught up 
with the demand, back are filled, 
allocations and allotments are a thing of the 
past and P. L: F. .. “Pipe Lines Full’ So 
from here on there is no question in the field 
of distribution as to which comes first; the 
chicken or the egg Selling or Produc- 
tion. We must sell an article to be ready 
to reorder and, therefore, production de- 
pends on the ability of selling. 

As a matter of tact, our entire economy 
depends on selling since we can not have 
buying power unless we have full produc- 
tion. Our national debt and our plans for 
the immediate future economic 
situation that requires we sell all that we 
can make, or if we make less we earn less 
and, percentage-wise, taxes and debts are 


orders 


create an 


greater ... not less 

I like to think of our selling job in terms 
of producing man hours, not just dollars. 
For example, let’s say that today your store 
sold 10,000 man hours because the goods 
your customers bought require that many 
hours in growing or preparing raw materials, 
handling, production, packing, shipping, etc. 
So if a salesperson can go home and say 
“Mother, you know what I did today? I 
sold 152 man hours; that’s enough work to 
keep a on a payroll for over three 
whole weeks. And you know our store to- 
day sold 28,000 man hours, last week a total 
of 150,000 man hours and to date this year 
over 1,000,000 man hours. That is produc- 
tion of goods in part of this 
Ue. As 

Such thinking 
together in this 
producing things, 

After all, we 
people consume 
power and people 
People in America are free to choose and 
select not only the articles they want but 
the place in they will spend their 
money for such articles. We have, I believe, 
forgotten to some extent the fact that we 
must like people to be successful in retailing. 
They must like us and our store and sales- 
people and our way of doing business. They 
must like our way of showing goods and 
our way of giving selling service. Manage- 
ment must get back to the fundamentals of 
liking people and knowing them better. 

The average and smaller store depends on 
contacts and Personality 
coupled with practical values and 
helpful service are the reasons people like 
Big stores must depend on 


man 


most every 
bring us all closer 
job of growing things, 
selling things. . 

sell only people because 
goods and have buying 
are our only main concern. 


may 


which 


personal service. 


good, 


smaller stores. 


*4n illustrated talk delivered before the Smaller 
Store National Retail Dry Goods 
{ssociation New York City 


Owners 
onvention, 


Group, 


assortments and selections and traffic. Per- 
sonalities are for the most part known only 
by departments and these are more difficult 
to keep “on the beam” in a big store than a 
small store. Therefore, I believe the average 
and smaller store has a great asset that is 
most difficult for a large store to maintain. 

Care must be taken not to try to be a 
“big store” or a “Jack of all trades”. By 
that I mean the average or smaller store 
must each decide the way it plans to succeed 
now and in the future. Break this down as 
to class of trade, depending on location and 
type of customers. What departments, de- 
pending on working capital and space. What 
price lines, and these must be kept related. 
For example, if you sell men’s shirts in the 
$1.50 to $3.50 range, you should sell ties in 
the $1.00 to $2.00 range, not ties at $5.00. 
If you sell $70 to $100 suits, you should 
show hats from $7.50 to $15.00, not hats at 
$3.00 to $5.00 at present prices. Don’t have 
departments unless they can have _ proper 
assortments and allocation of space and a 
good chance of being successful. Plan any 
expansion on a long and careful basis. Study 
not only your store but that of competition, 
both chain and independent. Reflect your 
personality, your objectives in your store 
appearance, the you offer, your 
policies, your methods and the selection 
and training of your salespeople. Do your 
advertising and promotion to sell in keeping 
with vour established long range policy. 

We believe the strain of working capital 
today, which has been brought about by 
expansion of inventories, costly remodeling 
and extension of more credit to customers, 
can be somewhat relieved. Here are our 
suggestions. About 30 per cent or less of 
items do about 70 percent of your retail 
Find out what they are by depart- 
ments. These are items on which too many 
sales are lost. These are items “out of 
stock” as much as 25 per cent of the selling 
year. Yes. ... these are best sellers. 

Time does not permit a large list of ex- 
amples but let’s look at one or two. White 
shirts are best sellers because more people 
wear white shirts. However, it’s not sufh- 
cient to think of the total white shirt activ- 
ity. It must be broken down because certain 
few sizes are best sellers. In most localities 
its 1514, but sleeve lengths need con- 
sideration. In that size it’s usually 33. It’s 
not alone white and size and sleeve but it’s 
also a collar style, of which your selection 
has several. Next, it may be a barrel cuff 
or French cuff, and you must also consider 
price line because certain price sells best and 
next a brand or make. So if you carry 
three, or maybe up to six different lines of 
white shirts, you have 80 per cent of your 
inventory dollars in items that do 20 per 


goods 


volume. 


size 
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cen’ of all unit or dollar volume. I ask 
is ‘(nat planned retailing? 

ou want to fit all people and you want 
a -ood business in your white shirt section. 
Control on paper is important but that is 
not sufficient. You must have _ physical 
control by arrangements within your depart- 
ment, in both shelves and your open display 
and your reserve stock. Find out what this 
arrangement and control should be. Be 
sure you stick to it and by your experience, 
improve it. You will find the same is true 
in every department and for the most part, 
you will only be out of best sellers because 
slow sellers take care of themselves. Man- 
agement is too busy with slow sellers, 
liquidations, price promotions and emer- 
gencies to know what best sellers are. Do 
you know the 100 best selling items in your 
store? Do you promote them? The answer 
in most stores is “no”. 

Promotion money and effort are, for the 
most part spent in three ways. First, on so- 
called fashion promotions ... style in 
apparel, home turnishings, etc. Second is 
money and effort spent on price and special 
events promotions. This means reduced 
prices and events such as dollar days, 
clearances, anniversaries, etc., all of which 
are necessary to traffic and to being com- 
petitive. Third and last is promotion of 
best sellers. Best sellers are the foundation 
of your profit volume and your repeat 
business. They are the basic reason tor 
being in the business of retail distribution. 

So that we will be a bit more specific, Ill 
take a few examples from our recent experi- 
ences. The “Sampler” package of Whitman’s 
chocolates is no doubt the best known box 
of chocolates in America selling at $2.00. It 
is the largest advertised and all a store 
needs to do is place a few boxes on the end 
of the show case or in two or three spots in 
the candy section and it sells. In one city 
with two stores of almost the same size and 
volume, we discovered one store doing about 
$30,000 per year and the other doing only 
$1,000 per year, the reason being that the 
buyer wanted to sell bulk candy and own 
brands. This loss of volume was called to 
the attention of management. Management 
always seems interested in the facts and 
figures. They decided to accept the sugges- 
tion and the facts now prove that this second 
store did a volume over $30,000 and both 
stores continue to do a volume in excess of 
$30,000 annual rate with no effort or loss on 
other volume in the department. You can 

isily know what this does for the improved 

lume and profit of the department. Low 
selling cost, added volume and profit. An- 
her store doing $1,300 was holding sales 
back for another very silly reason and is 
doing over $25,000 for its second year. 
only take this as a simple example and 

| know every store can locate from 50 to 100 

ir more such cases. When you know of 
best sellers, I suggest you check to see 
what your store is doing on that item. If 
it is not doing a good job, when you are 
given a reason it must be a most sensible 

or it becomes the job of management 

insist upon its basic function of distri- 
dSuling goods for customer satisfaction and 
pr ft. There are many best sellers in each 
irtment and it is not enough to know 
item; you must investigate and know 
size, the color and the comparative 







DISPLAY WORLD 61 


lh! Ln 
It’s Flameproofed! It Stretches! 


EXPA N DED PAPE PER 


4 Colorful New Decorative Medium... 


y wien , 73% 


















irst it was R-P Expanded Aloeiabes Foil... 
NOW it’s RESEARCH EXPANDED PAPER 


@ This 3-dimensional surfaced material has 
been specially designed for display purposes. 











@ Offers unlimited opportunities to the _ 
decorator. Use it for screens, panel mountings, 
or in ribbon-like fashion to make foliage. 
and palm leaves. Also effective for 
use in place of fabri¢ netting, and to get 
lacey effects. Ideal for bows, puffing and 
many other clever adaptations. 


@ Available in FIVE rich colors! 


ASK YOUR JOBBER to show you samples of our 
regular pattern (No. 9050), as well as our 
Symmetrical Pattern (No. 9051). 











Wanupactured by 
RESEARCH PRODUC 


CORPORATION 
1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 











SPANISH MOSS 


IN PASTEL COLORS — 
$ 4 2.50 For bag of 


Moss Green — Magenta — Tur- 25 pounds 
quoise — Yellow — Chartreuse — 


Pink. 
IN NATURAL GREY — $7.50 For bag of 25 pounds 


Order Now for Early Delivery 
F.O.B. New York City 





DISPLAY PRODUCTION CENTRE, Inc. 


“Headquarters For Display” 
51 WEST 35TH STREET * NEW YORK CITY 1 
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GUNG WAY to: successful selling! 
WITH , NEW 


Available in single 
S A L O N F U R N T U R E chairs, gangs, lounge 


pieces and accessories 







i 
i 
HERE IS an exciting new line of salon furniture— 
Royalchrome plated square tube designs. Custom 
designed for modern salons, the Royale hrome quality 
standard prevails . . . offering lowest maintenance, 
extra long wear, and your best furniture investment 
by far. For special literature on these designs and the 
regular Royalchrome line write our Display Division. 





Shoe Fitter 
to Match 
Gang Chairs 





Oo} 


ROYAL METAL MANUFACTURING CO., 175F NORTH MICHIGAN AVENUE + CHICAGO | 


New York - Los Angeles - Preston, Ontario 
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ROTOCHROME 
SPOTLIGHT 


Smallest Spotlight of its kind! 
Provides 500 Watt Illumination! 
Totally Enclosed — Absolutely Safe — 
Completely Automatic — 6 Continuous 
Color Changes — Adjustable Beam Size 
Ideal for Store Windows, Displays, Exhibits, 


Conventions, Shops, Theatre ond Hotel Lobbies, 
Restaurants, Night Clubs, Cocktail Lounges. 


Send for Bulletin No. 471 


GoldE Manufacturing Co. | 
1222-A West Madison St., Chicago 7, Ill. 
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ratio of volume. For example, in the paint 
department you will probably find it to be 
the simple one gallon size can of white out- 
side paint. Not enough space is given to 
it and too often it is “out of stock” or in qa 
warehouse. A paint department without a 
big section devoted to white, and not just 
for outside but all purposes, is not in 
efficient paint department. 

My further suggestion is that someone in 
the store, and perhaps we should call him 
“Vice-President in charge of Best Sellers”, 
be responsible for knowing what the best 
sellers are and making plans with division 
heads or department heads or buyers and 
salespeople, as well as promotion people, 
to know what they are and to be in business 
for selling more of what people want to buy 
most and making sure that sales on best 
sellers are never lost. 

I know of a few stores where management 
decided to investigate the items in each 
department on which they did a certain 
volume in dollars during the last year or 
two. Perhaps it’s sources from which $25,000 
or more were purchased. Such sources or 
names are important. Invite the president 
of each such source to tell you how you can 
hold or how you can increase your volume 
on such lines or items. You may be surprised 
at some of the information you will get 
about the lack of interest or cooperation 
to suggestions that may have been offered at 
buyer levels. 

The human mind thinks in pictures, not 
words. The copy or words are only a means 
of creating a mental picture. When I say 
leg” or “Cadillac” you don't think how 
they are spelled but how they look. There- 
fore, we believe customers are often dis- 
appointed in how goods look to them in the 
store. They obtained a good picture or 
impression trom the national or local adver- 
tising and they came to the store and were 
disappointed. The reason being that it is 
easier to harm or reduce the apparent eye- 
value than it is to keep or enhance the 
apparent value. For example, arrangement 
by colors can be poor, also shabby arrange- 
ments, dirt and dust depreciate. It requires 
management and store people constantly to 
compete with these depreciating effects on 
merchandise. A merchant, therefore, has a 
constant job of finding ways most effec- 
tively to show goods that will obtain more 
and more immediate favorable reactions. 

Now let’s discuss this very important job 
of merchandise presentation. I'll illustrate 


it with a little golf story. The product is 
like a golfer. He must be in good form to 
shoot a par game. The dress and equipment 


are really his package or presentation. The 
drive is the national advertising and if 
effective, we are down the fairway of distri- 
bution. The brassie is the radio or local 
advertising and it brings us nearer to our 
objective. The approach shot is the direct 
mail, billboard, window display. Now, if we 
keep out of the traps (competitive stores) 
we are on the green. The green is the 
store or department ... the point-of-sale. 
All of our effort with product design, quality 
production, value, price, advertising, etc., 
depends on what happens on this putting 
green. Do we sink the putt? Do we make 
the sale? In a par game of golf of /¢ 
strokes, about half or 36 strokes are on the 
ereen. This is an average of two putts 
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eal tor 18 holes. Most games are lost 


rig here on the putting green. A com- 
bination of poor presentation, lack of sales- 
manship, out of best sellers, lack of service. 
Yi its difficult to do a good game of 
putting. The only way to improve our 
putting game is by study, good professional 
counsel and practice and more practice. The 
practice of last year is helpful but it won't 
hold the par game this year. It requires 
more, eternal practice. 

Ye must know how best to show goods. 
The National Retail Dry Goods Associa- 
tion, and the support of an association of 


1 


which we are members, has already sup- 
ported research conducted by the School of 
Retailing of the New York university to 
learn more about action and reaction of 
various methods to determine which is_ the 
good, better or best. For example, it has 
already been proven that when certain 
merchandise is shown flat on the table it 
obtains only a certain readership or recog- 
nition. When shown on a slant, such recog- 


1 
Il 


ition improves; when shown upright, the 
recognition is better. However, when it is 
shown upright together with ideas or illus- 
trations of its use, recognition is further 
improved and again sales increase. When 
methods are proven we must be agreeable 
to adopting them for better results and 
lower sales costs. 

In a modern factory, to be competitive, 
nstant studies of methods are being made. 
If methods or equipment can prove in- 
creased production or lower cost or better 
products, they are adopted. Millions are 
spent annually on equipment, not because 
Id equipment won't function but because 
new equipment and new methods have 
proven that to continue with old equipment 
would be an economic waste. Stores have 
spent much in remodeling but not enough 
was invested for better control and _ better 
| IWiIng ot goods. Not enough, as a matte! 

fact very little, had to do with improved 
methods of showing more of best sellers and 
making sales in larger volume or in less 
time. Most of it had to do with remodeling 
for effect rather than remodeling for eff 
clency. Distribution has not vet approached 
its subject on a similar basis to that of 
production. However, I predict that we 
have learned much which will be most 
timely and more acceptable for the purpose 
improving methods that will continue to 


make retail stores more efficient in their 
task of doing a better job in the economics 
it distribution. 


lost retail control has been on _ papet 
is important and necessary. However, 
not at all sufficient. I suggest that we 
a look at Sears, Roebuck & Co. stores 
ind see the result of a million dollars or 
per year expended in research for im- 
ed merchandise presentation — better 
ods and devices designed to specific 
sifications of merchandise for the pur- 
of showing goods in ratio to the 
me in which they sell. Goods out where 
le can see them. More facts and more 
mstration and information on hidden 
s. More of inventory within the de- 
lent. Less stock away from the de- 
ient. More of what sells most, which 
s it easy to see exactly what are best 
rs. Greater ease of control, not just in 


| 
| 
| 


‘kk in the office but visual facts right | 
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How’s Your Display 


\MPACT 2 


Have you analyzed your window and 
interior displays lately? Do they impress 
you with instant eye-appeal? 

Does their Display Impact stop casual 


shoppers? 


Your Spring displays will have 
sales producing eye-appeal when you 
use Reyburn’s display materials in your 
merchandise promotions. 


Reyburn's display materials offer 
you a wide choice of expertly 
silk screened panels, units and 
panoramas in smart, up to the minute 
designs. In Reyburn’s roll materials you 
have the famous Reytrim, Reycurv, 
Reydec, Reyarc and Reyfold from 
which to choose, all in a wide variety 
of rich, long lasting, sales appealing 
colors. Then too, there are colorfully 
printed valances and cornice trims, and 
the new 8 foot pilasters, - and the 





versatile new display frames. 


$ a) 
S-220 Water Sprite In Reyburn's display materials you 
40 in. x 60in. - - Each $4.95 will always have hard hitting Display 


Impact for your windows and interior 


This is but one of our many distinctive : 
merchandise promotions. 


silk screen processed displays for 
Spring merchandise promotions. See 
our entire line at your display 
materials dealer. 


Send today for your free 
copy of our display catalog 


THE REYBURN MANUFACTURING CO.,INC. : 


FACTORIES: PHILADELPHIA 32, PA. * ROYERSFORD, PA. 5 
TERIA 




















Accessory Unit 
No. 102 


New window and interior 
displayer, suitable for 
bags, gloves, hosiery, 
shoes, etc. All shelves are 
adjustable; opens to 58" 
in diameter circle. 20" 
high overall. Partially 
folds for easy storage. 


Hardwood construction 
WHITE ENAMEL FINISH 
$38.50 each 
F.O.B. New York 





Supreme Display Equipment Co. 
MURRAY TENNENBAUM, President 
4 West 37th Street . Tel. LO 3-268! ® New York 18, N. Y. 
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WHENEVER 
TACKING 


displays, decorations, signs, 
posters, placards or cutouts 


GETS 
TOUGH 


which is always, when you tack 
tough materials in close quarters 


BETTER 


for neater, faster, more beautiful 
displays with real sales appeal 


TROJAN 
TACKERS 


the one-hand tacking tool that 
spots staples where you want ’em 


No better tacking tool than the TROJAN TACKER 
... shoots strong steel staples at lightning speed! 
Built for abuse... yet nimble for reaching those 
hard-to-get-at corners. Operated with one hand 
and leaves no hammer marks...easy loading 
and equipped with dust-free staple slide. And 
here’s just one of the Hoichkiss toois for easier, 
faster stapling and tacking in industry, office 
and in the homel 

Sales and service everywhere. Write today for 
more information. 


INDUSTRIAL AND OFFICE STAPLING AND TACKING EQUIPMENT 
NORWALK, CONNECTICUT 
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before you in the department. Such makes 
all retailing problems less complicated and 
improves your retail arithmetic. Whether 
it be allocation of dollars in ratio to sales 
or allocation of space, it is not alone by 
departments but by items, sizes, colors, price 
lines, etc. This makes for ease of showing 
and selling and insures less “out of stock”, 
plus better turnover, more sales per square 
foot and, most of all, lower cost per trans- 
action. 

Let's not make the mistake of chopping 
off buying on best sellers merely because 
seasonal volume or over-all inventories are 
out of line. Cut off buying only on goods 
that should not be reordered, on goods that 
should be or cleared out and not 
bought again. If a man wears a certain 
style or size of that is a best seller 
and he has been coming to your store to 
buy this shoe because he and more men like 
and want that shoe, make sure he gets it, 
otherwise you may lose not only a sale but 
a customer and the distribution of a best 
seller. The retailer’s responsibility, as I 
see it, is to have inventory of goods that 
are proven best sellers, on which he is sure 
of sales and on which his experience proves 
little or no need for mark-downs or other 
losses. His responsibility 1s a dual respon- 
sibility to both the customer and the manu- 
facturer, who trusts his distribution to that 
retailer. Multiply this by your 100 or more 
best sellers and you can imagine the damage 
that can be done by retailers who may, by 
a broad over-all ruling of “stop buying”, 
create an irreparable damage not only to 
the store but to the man hours of produc- 
so definitely need now and in 


reduced 


shoe 


tion that we 
the future. 
It’s the job of distribution to have policies 
and make rulings in direct keeping with the 
problem but certainly we do not spank all 
the children in the family merely because 
Johnny has Millions of 
dollars in volume were lost last year and 
will be lost again this year because of such 
“Stop buying” orders. This 
certainly there are 


been a bad boy. 


radical, over-all 
may be necessary but 
exceptions if we are sincerely interested in 


maximum volume and production and full 
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employment. I believe it is only because 
management does not have the facts of best 
sellers by items, by departments, that ex- 
ceptions for best sellers are not made when 
such “stop buying” orders are issued. Cer- 
tainly it is best to have adequate informa- 
tion and to have dollars invested as nearly 
as possible in the merchandise that sells 
best. We are not speaking of merchandise 
shortage days, we are speaking of 1949 when 
every sale and every customer is important. 

Because I believe you want me to be a bit 
more specific, in the next few minutes | 
will show you some examples that have 
proven themselves practical in “Helping 
That Sale”. 

(Nineteen examples were shown related 
to products in these classifications — wom- 
en’s dresses and coats, stockings, notions, 
swim suits — linoleum, radios, carpet sweep- 
ers, records, paint, cutlery—also men’s 
shirts, socks, raincoats, belts and watches. 
This included many actual models as well 
as illustrations, together with facts and 
figures.—Ed.) 

In addition, let me suggest careful plan- 
ning of ideas to help the sale of accepted 
fashions or trends. Don’t wait until the 
last minute to prepare the “White is Right” 
plan. Start working on this plan now, even 
though you will not use it for two or three 
months hence. Don’t agree to any old idea 
for Mother’s Day or Father’s Day. These 
are important volume occasions. What are 
the best sellers? What volume must we do? 
What headline copy will we use that really 
is selling copy? What will be our show- 
manship and how will we coordinate our 
program by departments? This is not a 
one week or a one month job. It must be 
planned well in advance so that you can 
have time to improve, coordinate and execute 
it. Investigate previous experience, not only 
your own but that of others. Seek prac- 
tical, experienced counsel and really bear 
in mind that you are looking for ways and 
means to “help that sale”. 

Selling is America’s number one _ job. 
There can be, there will be no substitute 
for selling. We must keep production fully 
employed. We must do more research to 














. Yes, it is a logical arrangement, Smithers, but .. . 





Y, 1949 


because 
ts of best 
that ex- 
ade whien 
ued. Cer- 
informa- 
as nearly 
hat. sells 
rchandise 
949 when 
mportant. 
» be a bit 
1inutes | 
hat have 
“Helping 


1 related 
3 — wom- 
notions, 
>t Sweep- 
oO men’s 
watches 
as well 
icts and 


ful plan- 
accepted 
intil the 
s Right” 
Ow, even 
or three 
old idea 

These 
Vhat are 
t we do? 
at really 
ir show- 
late our 
s not a 
must be 
you Can 
| execute 
not only 
*k prac- 
Illy bear 
rays and 


yne job. 
ubstitute 
ion fully 
2arch to 


FEBRUARY, 1949 


ind methods that will assist our knowl- 
edge, our methods of control and our show- 
mauship. Bookkeeping control alone is old- 
fasiioned. It must be used primarily to 
furnish helpful information to guide the 
much needed creative selling force. Decide 
to know better the people you serve, the 
kind of retail store you will operate and 
determine to do the job better than ever 
before. Know your best sellers, at least the 
first 100. Don’t leave them where they must 
be discovered. Get them out. Make them 
look like best sellers. Never be “out of 


stock”. Let people know they can always 
find such best sellers at your store. The 
game will be won on the putting green at 
the point-of-sale « « « YOUF Store. 


It will mean hard facts and hard work, 
coupled with better methods for merchan- 
dise presentation and the love for people 
and selling. America will continue to be 
great because it loves its number one job, 
and its number one job, selling, will con- 
tinue to insure full employment if good 
judgment and full cooperation is given busi- 
ness and industry by government. The year 
1949 will be a good year for those who 
proceed with knowledge plus courage and 
confidence 


Valley Decorating 
Named By Kent 


The Roger Kent Company, 211 North 
Seventh sttreet, St. Louis, announces the 
appointment of Valley Decorating Company, 
Fresno, Calif., as an authorized jobber rep- 
resentative covering the territory between 
Los Angeles and San Francisco. 

The Valley Decorating Company will have 
samples on display, including the new prod- 
ucts that have been added to the Roger 
Kent line for 1949, and will travel salesmen 
to service accounts in that area on all plas- 
tic window and interior store fixture re- 
quirements 





Modernization Show Set 


For Late June 

“The Retail Store of the Future” will 
have its 1949 preview at the third annual 
International Store Modernization Show 
the week of June 19th at Grand Central 
Palace, New York City. John W. Evans, 
managing director, announces that the dates 
will coincide with Store Modernization 
Week, with nation-wide emphasis on its slo- 
gan, “Shop in a Modernized Store”. 


Store Executives Attend 
Display Party 
The display department of Chas. A. 
Stevens & Co., Chicago, recently held open 
house in order to increase goodwill and 
riendly relations with other store personnel. 
\rthur Gault, who is display director, said 
the principal reason for the event was to 
how off” their new quarters and at. the 
time to give store members an oppor- 
to acquire a better understanding of 
problems that confront a display de- 
uriment. 
itten, decorative invitations were sent 


teven’s executives, merchandise man- 
gers, buyers, and assistant buyers. 

Pinch and cookies were served and dem- 

itions of the operational set-up was an 
educational feature of the program. 
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add the glamour touch 





with Metal Goods 
trimmings 


Glittering and eye-catching — they add facets of appeal to 
every display you create! ¢ Foils.. Florist Foil 20” wide 









in 50’ rolls. Paper Back, 20” x 26” sheet, 26” wide in 50’, 

See the complete 100’, 200’ rolls or reams. ¢ Cellophane..clear and full 
line of Metal Goods range of beautiful colors. 20” wide in rolls of 100’ to 1,000’. 
trimmings at the e Snow..of gleaming plastic — ideal for backgrounds and 
American Toy Fair, cool, crisp settings. ¢ Icicles.. decorators’ lead foil, in extra 
New York, March long lengths — 36” and 72”. ¢ Angel Hair. . dazzling 
7-18, room 719 spun glass in white and assorted colors . . . plus a wide 
Hotel McAlpin variety of serpentines, paper and metal confetti and 
other trimming items to make your display jobs 











easier to build, more attractive to see. 


Write today for information and samples 


METAL GOODS CORPORATION 





5201 Brown Ave., St. Louis, Mo. 


PEARL ROPE 
DISPLAYER 











EMPIRE — Medium 
Base 7 x 7 inches 
Crossbar 8% inches 
Stem , 21 inches 

EMPIRE — Small 

Base : 7 x 7 inches 
Crossbar 8% inches 
oS Sere ree 17 inches 


PLASTIC FABRICATORS 


Manufacturers — Designers — 
Creators 


44 MURRAY ST., NEW YORK CITY 7 

























































COLORS 


Finer than ever! 


— Because Manufacturing 
Know-How Is An Important 
"Ingredient" 


TIME years of manufacturing 
"know-how"... plus correct formu- 
lation . . . can make fine products 
even better. ACE Show Card Colors 
have been on the market many 
years. The full benefit of our manu- 
facturing experience assures you uni- 
formly high quality paints. 


ACE COLORS are 
brilliant, free flowing, 
non-bleeding, do not 
rub or chip off. Ask 
your dealer. 





PRESCOTT PAINT CO.,INC. 


50 CHURCH STREET, NEW YORK 7, N. Y. 








SATIN RIBBONS 


Fine Quality Satin In All 
Colors 


VERY SPECIALLY PRICED 
In 50 Yard Rolls 


No. 5 Width—$1.50 
No. 9 Width—$2.25 


TRIM-RITE COMPANY 


315 Clinton Avenue Newark 8, N. J. 
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Store Design Exhibit 
For Men's Shops 

Twenty functional designs for 
showing how the “bold look” which 
men prefer in their fashions can be extended 
to the physical premises where the latter 
are displayed and _ sold, exhibited at 
the 3lst annual meeting of the National 
\ssociation of Retail Clothiers & Furnishers, 
York City January 23-26. The 
Charles S. Telchin, of 


Telchin & 
New York, consulting architect 


stores, 


were 


work of 


for the association, these designs were shown 
in three groupings small men’s furnishing 
stores, exclusive clothing stores, and those 
stores which handle both lines. 


Telchin is critical of the men’s wear mer- 
follow the lead of ladies’ 
latter’s pastel 
underlying motif in each 
Tomorrow” re- 


chants who merely 


and copy the shades 
and interiors. The 
design in his 
flects the personality of the 


through such 


shops 


“Preview of 
individual owner 
vigorous 
a bold use ot 


instruments as more 
styling, selected materials and 
color The includes floor plans 
and perspectives, both interior and exterior. 
\ll are completely functional, embracing the 
that motion in 


collection 


architect's principle waste 


THE DISPLAY PARADE 


men's wear 


NO. 117 
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selling and servicing should be reduced t 


a mintinum efficient 


through arrangement 
and utilization of space. 
New trends featured in the designs ex- 


hibited included the use of open front back- 
grounds to invite shoppers inside the store 
dramatic lighting and_ selected color 
schemes; the subordination of fixtures to 
the general interior design; departmentaliza- 
tion of merchandise, and 

arrangement to stimulate traffic 


free-flowing 
through the 
store. 


Garland's Appoints 
Robert Minard 


with the Clayton 
Robert J. Minard has been 
display manager for Garland’s, 
shop of St. 


Formerly store of 


Boyd's, named 
specialty 
Louis. 





Waterloo Displaymen 
Form Local Club 


Displaymen of Waterloo, Iowa, 
local club with Lloyd Cox as 
Other officers are Barney Hardin, 
and D. A. MacNicoll, 


have 
formed a 
president. 
vice-president, 
tary-treasuret 


secre- 


by Tony Brinker 





Bacxer CAME TO THE STORE AS AN ASSOCIATE 
IN THE SIGN SHOP IN 1937, WAS MADE MANAGER 
OF SIGN SHOP IN 1939, WHERE HE WORKED 
UNTIL 1945°,WHEN HE JOINED THE UNITED 
STATES NAVY. WHEN HE RETURNED TO THE 
STORE IN (946 HE BECAME ASSISTANT 
MANAGER OF DISPLAY. HE WAS NAMED 
DISPLAY DIRECTOR TO SUCCEED MR. SYL 



























Z § 
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RIESER, WHO RESIGNED AS OF SEPTEMBER I5 1948. 







K Howard Bi 


Le 





Ps MUSIC ENTHUSIAST, HE 
SPENDS A GREAT DEAL OF 
TIME PLAYING THE PIANO. 

BEFORE ENTERING THE 
DISPLAY FIELD, WAS IN THE 

MUSIC WORLD BOTH AS 
PERFORMER AND DIRECTOR, 







Fishine AND GoLFING 
ARE THINGS HE WOULD 
LIKE TO DO MORE OF 

if HE HAD THE TIME. 





SIN BAL VIRECTOR , 


STIX BAER & FULLER, 


Sr. Louis, MO . 
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duced to[— VISUAL MERCHANDISING GROUP 
ingement MEETING HIGHLY SUCCESSFUL 


ti p 25 
ee [Continued from page 35] 
nt back- what basis or how was the amount to be 


le store; chirged determined ? 

1 color here may be numerous other questions 

tures to that the committee will see fit to include ANIMATE YOUR DISPLAYS WITH A 
entaliza- berore this questionnaire is mailed out. We 

--flowing hope to prepare a study which might be 


ough the made at the same time by all member stores. 
This study will require that you keep total 
sales figures for unadvertised items that | 


been displayed in the window for one 
x. You will also be asked to keep sales 


W ¢ 
figures for advertised items that have not 
tore ol been shown in the window. This study will 
a named call tor popular demand items at identical 
specialty x similar prices. We hope that this na- 


tionally conducted study will reveal what 
the pulling power of each medium might be. 
\s we receive answers to these question- 
naires and with results ot the proposed 








a, have study, we shall relate the study to the 
Cox as continuous research now being made by the 
Hardin, New York university. . | 
1. secre- Whether we have conclusive figures at | 
next board meeting depends a_ great | 
deal on you. Our questionnaires will be | 
ae sent to your visual merchandising manager. | 
2 = : atti The GREGORY MOTOR is composed of three parts: 
~~ We must have your approval and encourage- | 
yoy ment, together with some tangible assistance | : ere 
| I—Solenoid type "field coil’ 2—Curved swinging “armature” 3—Mercury valve “switch 


Eb mm your controller, if the pertinent data 

Ze is to come with speed and dispatch. Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6" 
Ours address follows : : wide and will operate in an 8" space. The armature is actuated by the magnetism of 
Of course, we have been doing a lot of 





\ thinkine ou this matter of eettine oor house the “field coil’ as in any motor except in this case the end of the armature passes through 
A in order and what we in display can do to an open coil. 
improve the profit picture. The very word, 
profit, is a vital part of our operation be- | The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
cause modern display is designed to build F sti ead 
ude vi pia: ‘ “igh gears. It works on either A.C. or D.C. — 110 to 125 voits lighting circuit. It has been 
Ee profit just as the other phases of your re- hsiad 
3 tailing operation are planned to net a profit. known to operate for five years without service of any kind. The current consumption is 
Zz \When you ask me what display people do, almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
uu make me aware of the fact that we in and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
play have taken for granted the tre- ; A sows 
ndous progress we have made in our We maintain an Experimental Department to help you with your individual problems. 
wn field and assume that vou, Mr. Big, Write us concerning the nature of your display or demonstrator and we will gladly coop- 
Je know ot our contribution to your store , 
. OF- ; erate with you. 
NO. iperation. We are so close to the picture 
3 that we have forgotten to point out to you 
on transformation from a department 


CTOR. vl h merely made things attractive to a 
irect selling organization. We have for- 7 nc. 


~~. gotten to tell you that our people now con- 
zB ern themselves with research, with accom 320 BRIDGE STREET BROOKLYN I, N. Y. 


pPanving your buyers on buying trips to 

















e/ arn the best way to visually sell your mer- 
landise, with markups and an interest in 
é vanted merchandise, with following up and 
‘eeping records of sales resulting from | 
“Ya isplay presentations (and you'd be amazed Use the Original, Quality for the 
j it the results of display campaigns and 
relatively low cost per capita of cir- SLEEVE FORMS new 00 : 
A Fe ah é fe es . ee eee 
LFING lation, but that’s another subject), with s 
WOULD stimulating and developing storewide pro- | SHIRT DICKIES di W] S 
> OF ; . ‘ ; 
, ns which reap a rich harvest in pub- ° ISpia 
ital i \ ie Also Detachable Ties play 
and help present your store as the 


community and civic minded store in Top quality — Made entirely of virgin 


this city. material — but at no extra cost. W/Z * : hg 
} \\c have forgotten to tell you that every- | THERE ARE NONE AS GOOD hae CLE id, Vi se 

{ our people has been impregnated | , maleteithielaitlaclaaiel; 
t| the idea that his or her thinking should Ss. BENDER 




















. ' . 
innelled to the end that good design | Established Over Thirty Years arranjay s WIgs 
° ° e | . 
roper presentation are their tools for | | 215 West 40th St., New York City 18 34 West 20 Street 
merchandise and that all displays New York. Blew Yoru 
have a sales goal if our store 1s to | QSr EASE MENTION DISPLAY WORLD WHEN CHelsea 3-83.40 
on a profit basis WRITING ADVERTISERS e 
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THE “SIGNPRESS” 


FEATURING: SPEED... SIMPLICITY . . . LOW OPERATING COST 


DISPLAY WORLD 


SHOW CARD and 


... LONG LIFE 


Used for fourteen years by leading national chains. 


Some have from 100 to 500 machines in use. 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 





BOX E 144 


DISPLAY EQUIPMENT CO. 


ADRIAN, MICH. 
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This Is The Time- 


for and 


to get set your spring summer 
displays with beautiful “NATURE-LIKE” 
Grass Mats. Now you may have them in 


3° x 30’, 5’ x 
6.5 x 15, or in special sizes to order 


ANY WIDTH OR LENGTH. 


standard sizes 3’ x 6’, 3’ x 15’, 


It’s the economical 
‘fill-in’? material for cover- 
ing corners and other small 
odd-shaped spots difficult to 
fit with regular grass 
Easy to use and re-use 
Jobber can supply 

FURF Clippings in 
pound cartons or in 


new, 


mats. 
Your 
TUFF- 
three- 
bulk. 
match 
Mats 


Grass green to 


NATURE-LIKE 


Grass 





MEMORIAL GRASS CO. 


UHRICHSVILLE OHIO 

















MANUFACTURERS OF DECORATIVE DISPLAY MATERIALS 














455 .WEST 45th STREET 





NEW YORK 19, N. Y. 
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We have forgotten to tell you that our 


people are helping your buyers to lay out 


POSTER MACHINE | their departments for better visual presen- 


tation of their merchandise, that our people 
are circulating throughout this store. and in- 
fluencing good taste in lighting, color, traffic 
patterns and in every conceivable way help- 
ing you to do a better selling job than your 
competitors. 

As a result of these tremendous strides 
which display has taken due to the increas- 
ing tempo of modern merchandising there 
has emerged a need for more highly trained, 
more scientifically prepared personnel in 
the display field. 

The present method, or more truthfully 
speaking, lack of method for obtaining and 
training personnel for this highly creative 
and specialized field must be discarded. 
standards 
and attract people with a better background 
to our profession, so that we may achieve 
the ultimate in through 
presentation must 


To elevate display personnel 


sales results our 


medium, we solve the 
following problems: 

1. The development of a uniform, logical, 
method for employes 
with the proper background and aptitudes 

2. The development of a thorough on-the- 


job training program in the specific duties 


scientific selecting 


and responsibilities that go with the job. 
3. The encouragement of extra-curricular 
training for employes to further develop 


latent or immature abilities or aptitudes in 
such related fields as drawing and _ interior 
decoration. 

4. The development of job specification 
guides for all phases of the display opera- 
tion which will clearly establish job con- 
tent, so that similar jobs in all display de- 
partments will be standardized. 

Those are the needs stated simply; now 
let's explore some of the ways in which we 
may achieve the end result. 

Let us concern 
problem of selection. 


ourselves first with the 


The specific abilities that indicate the 
qualities present in an applicant to even- 
tually make a good decorator should be 


An effort should be made 
analysis chart to point up 


clearly defined. 
to prepare an 
these abilities. 

Many of the disappointments in display 
personnel are not the fault of the individual 
but a weakness in the employer's method of 
selection. 

We therefore ought to analyze the job 
we want done and define the essential quali- 
ties necessary to satisfactory job perform- 
ance as a preliminary step. 
decorator to do dis- 
plays which are in essence a_ three-dimen- 
sional art form, first require artistic 
ability. This includes knowledge of line, 
design and color which will have been given 
an applicant in the schools he has attended 
We must not confuse this ability with crea- 
tive ability, however, as so often is done 
More on this later. Inasmuch as display 1s 
three-dimensional various 


Since we expect a 


we 


and presents 


problems with different merchandise, the 
second requirement could be termed me- 
chanical abilitv. This would assure the 


employer of the applicant's ability to handle 
the tools and materials of the craft. 

In the case of a male applicant, tendency 
in this direction indicated by hobbies, such 
as model plane building, or the completion 


























i. as 


that our 
lay out 
presen- 
ir people 
+ and in- 
yr, traffic 
‘ay help- 
lan your 


; strides 
increas- 
ne there 
trained, 
mnel in 


ruthfully 
ling and 
creative 
‘ded. 

tandards 
‘kground 


achieve 
ugh our 
Ive the 


, logical, 
‘mployes 
ptitudes, 
1 on-the- 
ic duties 
the job. 
urricular 
develop 
tudes in 
interior 


ification 
y opera- 
job con- 
play de- 


ly; now 
vhich we 


with the 


cate the 
to even- 
ould be 
be made 
point up 


display 
dividual 
ethod of 


the job 
al quali- 
perform- 


do dis- 
e-dimen- 
artistic 
of line, 
en given 
attended 


ith crea- 
is done 
isplay is 

various 
lise, the 
ned me- 
sure the 


o handle 


tendenc) 
ies, such 
mp! tion 


FEBRUARY, 1949 


o!| manual training course, etc., would sug- 
st the ability in more or less sufficient 
jegree. The mechanical aptitude also allows 

- decorator to work freely within a given 
area because he instantly and _ without 
sught solves problems that a person with- 
out the same instinct can not conquer. 

This mechanical ability should also indi- 

te that an applicant would select proper 
ixtures and supports for various classes of 
merchandise. A female applicant who had 
done dressmaking at home, or who knew 
vhat went on at the end of a lamp cord 
ould indicate interest and aptitude in this 
lirection. 

The major ability we want in a decorator 
after we have been assured that artistic and 
mechanical talents are adequate is creative 
ability. This broad term is presently our 
pitfall! What.does to create require? Let’s 
see what it takes! 

Imagination—We have as a problem, 10 
red hats to put in a huge window. There 
must be a visualization of the final solution 
in the decorator’s mind before the processes 
can begin which result in a dramatic, force- 
ful display or an ordinary uninteresting job. 

Concentration—To solve a problem of 
display —or to do any job well, we have to 
think —to carry a detail in our minds until 
perhaps some remote slight stimulus sets off 
the reaction resulting in a complete idea. 

Memory—We must know what we are 
going to use to hold those hats up—we 
must know how texture of certain fabrics 
will play with that felt or feather creation! 
We might recall the excitement of a certain 
color photograph with an unusual use of red 
with X color and decide that’s what we 
will do. We might remember an unusual 
use of planes in a design which could be 
adapted to give dramatic pattern and con- 
trast. 

The creative ability is, of course, not 
present in an applicant for a decorator’s 
job to the degree outlined but —and here’s 
the problem — what has the applicant done 
that will indicate his mind is going to work 
in the direction we wish to obtain optimum? 
Where in his record are we going to look 
for the values that will indicate desired 
potentials? What can we ask him to do to 
prove he has those qualities? If we want 
to refer to his records, we should investi- 
gate scholastic attainments and by properly 
classifying the work completed one would 
have an answer. 

To further stimulate some thinking which 
will be helpful in the solution of these 
problems, I am submitting some specific 
questions for consideration. 

A. How can a measure of standard of 
performance be developed? 

B. What should the job content be for 
(1) Apprentices (2) Decorators (3) 
Executives ? 

(. What should be done to improve dis- 
play standards of employment ? 

.. What should be done in relation to 
salaries in the display field to make 
them compatible with what is ex- 
pected of personnel in this creative 
field? 

li short, we must elevate our personnel 
Standards in display to the same degree of 
Per'ection as that which has been obtained 
in other -~phases of modern merchandising. 

Give us the tools and we'll do the job. 
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De" 


goes to the Jungle for 
inspiration, comes back 
with the find of ’49 


GIANT 
TIMBER 
BAMBOO 


We've discovered the source of another * 

















dramatic display . . . Giant Timber; ou: i 
Bamboo in lengths up to 20 feet, and A 2) 
from 3 to 4 inches in diameter .. . cut 











to our own exclusive order. Green, just | 
as it grows in its native state . . . smooth 
as a mirror, for this type of bamboo has__. 
no foliage on the stem. Used in group- 
ings, it’s different and arresting. It 
won its spurs at the New York show. 


BAMBOO...any length up to 20 feet... 85¢ a foot 
BIRD CAGE SHOWN ...3 feet high... 19.50 
BAMBOO CHAIN ...cut to any length...1.10 a foot 


DISPLAY EFFECTS * 721 BROWDER ST + DALLAS, TEXAS 
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THE PENETRON 


is a newly developed device which 
will reproduce high fidelity sound and 
music by contact with any resonant 
surface. 


WILL MAKE GLASS SHOW 
WINDOWS REPRODUCE 
SOUND 


by merely contacting it. 


Simple to install. Nothing outside. 
Complies with building line ordinances. 


ADD A BEAUTIFUL VOICE 
TO YOUR WINDOW 
DISPLAY 


If you would like to consider using 
this device, please make inquiry 
NOW. In most cases a minimum of 
sixty to ninety days or even longer 
may be required for delivery. It is 
impossible to fill last minute orders. 
PLEASE CONSIDER NOW FOR AS 
FAR AHEAD AS NEXT CHRISTMAS. 
Details on request. 


SPOT SALES, INCORPORATED 


400 Madison Ave., New York 17,N.Y. 




















logo} - 9 Fok -e Ne lona\ 


Home Office and Tuclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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REMODELED MEN'S SHOP 
[Continued from page 32] 


Forward stock is arranged so that the 
customer can locate easily the merchandise 
he is seeking. All items are wrapped in cello- 
phane by employes to insure cleanliness. The 
management makes an issue of this service 
and states that it encounters no resistance 
from customers who might want to examine 
such items as white shirts, sweaters, and the 
like but that they appreciate receiving their 
purchases fresh and unsoiled. The time taken 
to cellophane-wrap articles is compensated 
for by the small amount of mark-downs the 
store is required to make. 

Such appointments as comfortable lounging 
facilities, air conditioning, and a public address 
system for recorded music are steps the 
management has taken which are much 
appreciated by its predominantly male pat- 
ronage. 

The decor, too, was treated frankly with 
the thought in mind of creating an atmos- 


phere that compliments the customers’ taste. 


The walls above the glass-shelved cases with 
sliding glass doors are painted Balenciaga 
brown to harmonize with the trim of the tan 
terrazzo floor. Four shadow-boxes are re- 
cessed in this area and lined with yellow for 
the purpose of featuring seasonal merchan- 
dise. The boxes are illuminated with a con- 
cealed vertical strip of fluorescent tubing. The 
quiet over-all decor is enlivened by comftor- 
table lounging chairs, upholstered in rose- 
coral “Koroseal”. 

\cutely conscious of the drawing power of 
the visual front and the dramatic presen- 
tation it permits, the facade was designed 
not only to be modern, but to display to best 
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advantage a particular type and quality o 
ware. Two small windows at either side ot} 
the entrance-way are constructed so as not 
to obstruct the view of the interior which is 
clearly visible from the street through th 
all-glass front. This front is made up of an 
expanse of glass that serves as an open-back 
display window, and an off-center ‘“Tuf-flex” 
glass door that leads directly into the main 
aisle of the selling floor. 

The name “Faust” is neon simply done in 
clear, concise letters placed horizontally flush 
with the street and above a center structural 
column of silver-like metal where two small 
glass cases afford an additional display of 
small items. Similar style letters spell ‘‘Men’s 
Wear” and are placed over the two small 
display windows. All windows are down- 
lighted with incandescent spots. 

Not only has the management considered 
the convenience of its customers but on the 
lower level elaborate provisions have been 
made for employe relaxation and_refresh- 
ment. Adjoining the inviting, 
lounge there is an all-electric residential type 
kitchen prepared and 
served free of charge to the small staff. 
During the gala opening of this modern new 
store more than 21,000 persons partook of 
turkey, ham and all the trimmings, buffet 
style, prepared in the well-equipped kitchen. 


spacious 


where meals are 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 














—Capitalizing on local and national interest in the Terrace Plaza hotel, Cincinnati, Russell 


C. Kehrt, display manager for Jenny's, of the same city, recently used this display. The 
scene is the ice rink on the eighth floor of the hotel, with skaters in the foreground and 
mannequins clad in Jenny's latest spring suits looking on. The background has a sketch of 


the Terrace Plaza's cocktail lounge which looks out onto the ice rink— 
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Club Takes Over 
Entire Theatre 


In order to secure funds to finance the 


Display Guild of Baltimore’s spring clinic 


to be held in May —the organization recently | 


reserved every seat in the Maryland theatre 
and sold approximately 700 of them at $1.20 


each. The treasury benefited so well from the | 


experiment that another party of the same 
nature will be held on March 31. 

Frank Malehorn, Wyman’'s, Inc., is chair- 
man of the club’s entertainment committee. 
()ther members are Thomas Shankle, Hutzler 
Brothers; Edgar Smith, Levinson & Klein, 
and David Shannon, Goldbloom’s. 





O'Malley Succeeds Maley 
At Broadway-Hollywood 


Following the resignation of Aubrey Maley, 
Charles O'Malley has been named display d°- 
rector for the Broadway-Hollywood. He has 
been with the store for the past 16 years, and 
has served as assistant display manager. 
O'Malley came to the Broadway-Hollywood 
when the Dyas Company was taken over by 
the Broadway in 1933; he had been with the 
Dyas organization for seven years prior to 
that time. 


Maley resigned the position he had held for | 


many years in order to become associated 


with the Nardini Display Studio, Los Angeles. | 





West Coast Office 
Opened By Craftint 

Newly established is the Craftint Manu fac- 
turing Company’s Pacific coast warehouse at 
Los Angeles. Fully manned and equipped to 
handle all sales contacts, correspondence, and 


orders for Craftint art materials, shading | 


mediums and paint specialties, this new branch 
began operation February 1. Bertram J. 
Edgert has been appointed executive vice- 
president and Bernard H. Piatt is vice-presi- 
dent in charge of sales. 

This expansion, designed to improve de- 
livery and service to the Western trade on an 
t.o.b. Los Angeles basis, will operate as The 
Craftint Manufacturing Company of Califor- 
ia, Inc., 337 Winston street, Los Angeles 13. 


Irving Eldredge Resigns 
Macy's Position 

Irving Eldredge has announced his resig- 
nation, after being associated with R. H. 
Macy & Co., New York City, for the past 
26 years. In charge of windows for much of 


that period, since February, 1946, he has | 


en coordinator of corporate sales promotion, 





Coro Prize of $1,000 
Goes To Luber 


First prize of $1,000 in the nation-wide | 


display contest sponsored by Coro, Inc., New | 
York City, has been awarded to M. H. | 
& 
if 


ber, The Killian Company, Cedar Rapids, 


wa. E. L. Vollmer, Joseph Horne Com- | 


pany, Pittsburgh, placed second and won $500, 
ile third prize of $250 went to W. P. 


\ 


= 


Hansen, Z. C. M. I., Salt Lake City. Fifteen | 


other entrants were awarded $50 each. 


udges for the contest were Cecilia Staples, | 


Stuples-Smith, Inc., and Henry Altheimer, of 
Coro, Ine. 
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It might as well be CPRIN 


 COLUMBLNS GIANT 
ROMAN 


‘Bird 
House’ 


It might well be Spring 
judging by the soft tones 
so delicately air-brushed on 
this stunning Columbia Ro- 
man. The striking 44” center 
panel contains three lovely 
Spring shades — light green, 
yellow, and light blue. The 
sides are two-tone to match 
in green or blue. AND... 
no other accessories are 
| needed .. . this superb 
i heavy vellum stands by 
: itself. 


snaps 


6 AR cea 











“BIRD HOUSE" 
PRICE LIST 
8 ft. x 10% ft. 
$23.50 roll 


Center panel 
44" x 8 ft. 


Write today for Columbia's New Spring $7.50 panel 
and Summer Catalog 


















































Manufactured by 


COLUMBIA DISPLAY MATERIALS COMPANY 


179 PACIFIC STREET BROOKLYN 2, N. Y. 














BROADLOOM HAIRFELT CARPET 


MOTHPROOF — VERMIN PROOF — FIREPROOF 
In 9 Beautiful Colors: 


Sand, lvy Green, Blue/Green, Dark Blue, Black, 
Burgundy, Rose Taupe, Cherry Red, Mt. Gray. 


36"—54"—72"—108" Widths Seamless 


Give us the size of your window and allow us to quote. 


ANKERUM MFG. CO. 


S. E. COR. 19TH & ARCH STS. PHILADELPHIA 3, PA. 
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. at 2¢ 
PRICE- MARKERS 


INTERCHANGEABLE 


SMART - DIGNIFIED 





FOR MORE SALES, DISPLAY YOUR PRICE 
WITH THESE BEAUTIFUL SOLID METAL 
NUMERALS IN BRIGHT POLISHED CHROME 
OR SATIN FINISH. USED BY THE MOST 
EXCLUSIVE STORES. DISPLAYING SMART 
ITEMS — MADE IN 1/4” - 5/16" - 1/2" - 1” 
HEIGHTS — 160 PCS. PER SET—PACKED IN 
A COMPARTMENT BOX. 
MANUFACTURED BY 








COMBINATION PRODUCTS CO. 


64-74 WEST 231d ST. * NEW YORK 10, N. Y. 


SELECT DEALERS AND SALESMEN WANTED 














AS THE BEST IW BOARDS 





THE GREGGORY LINE H 








Heavy, construction-type wallboard, per- 


manently formed into flowing, graceful 


curves. Curvo can be sawed, nailed, 
glued or painted. Write today for a FREE 
CATALOG fully describing this and other 
Greggory boards: Flexit, Striped 


Block Bevy Board, and 28-Ply Curvo. 


and 















GREGGORY, Inc. 


2929 S. WABASH AVE. 
CHICAGO 16, ILL. 





| 
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Labor Heartily Endorses 
Display Advances 


By KEN McAVOY, Business Representative 
Window Trimmers, Decorators and Displaymens Union 
Local 41, Chicago 


T IS indeed encouraging to see Chicago 
men and organizations once again take the 
initiative in promoting our particular phase 
industry. Chicago, being a 
very competitive has always 
been a reliable source for information on the 
effectiveness of advertising campaigns. 

As a representing the 
actual installers of displays in Chicago and 
vicinity we feel compelled to pass comment 
on recent articles published in this very fine 
trade journal I, of course, have reference 
to the article by Sol Fisher (January, 1949) 
and the history and ideals of the Chicago 
Display Club (December, 1948). 

Both articles for the most part very 
constructive and reflect the views we have had 
for quite some time. Of course this is not 
surprising as we are all dedicated to the task 
of advancement of our The display 
business, being an ever-changing field of en- 
deavor, makes this same task a full time job. 
None of us, whether we be labor or manage- 
ment, afford for fear of losing 
the pulse of the buying public. 

I wish to take this opportunity to offer both 
Mr. Fisher and the officers of the Chicago 
Display Club this organization’s fullest co- 


of the display 


sales market, 


organization 


labor 


are 


trade. 


can to relax 


operation in their program to standardize and 
advance all phases of the display industry. 
The basis of any industry, whether it be 


display or otherwise, is labor. As stated in 


Mr. Fisher’s article, standard labor cost in 
organized localities has tended to. stabilize 


cost of operation which, in turn, has elimi- 
nated bargaining by the ever alert advertiser, 
It is worthwhile to note that Mr. Fisher 
employs members of this organization and, 
therefore, is not outlining an economic theory 


but is stating actual proven facts. Display 
installation services with standard labor and 
operating costs must uphold a minimum 


charge to insure a fair profit. Standard wage 
scales give the employer the assurance that 
at no time can his competitor under-bid him 
by reducing his labor cost. 

Gone are the days when labor organizations 
were the so-called foe of the employer. Trade 
unions of today are recognized as an asset to 
industry. We recognize the importance of 
aiding the employer in the solution of his 
problems which cloud both our futures. With 
common understanding and full cooperation 
all our problems can be solved. 

The Chicago Display Club outlines its goal 
as providing proper training, developing artis- 








—This display shows a pair of spectres in an opera box, with the card copy reading: ‘Our 


famous sheets are seen in the best places”. 


The occasion was a white sale. 


The background 


was in deep green, the wall sign of gold half-round “clip balls", with a gold balcony rail and 


roping. 


A real silk hat, cane and opera glasses were held by the male ghost. 


The sheets 


were turned to show their labels. The display was by George P. Wiggans, Earl Groth & Co.., 
Fort Wayne, Ind. 
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skill and promoting the advancement of | 


qualified in the display field. It is a very 

mmendable program. Add security to that 

and not much more could be asked for 
ym any trade or profession. 

[The Window Trimmers, Decorators and 
Displaymens’ Union was organized in Chi- 
cago back in 1937. At that time a program 
vas initiated whereby new members would be 
properly trained, thus insuring their future in 

e display industry. Of course, to secure 

e needed replacements and additions and 

insure that these men would be the best 
possible we also had to offer them fair wages 
and job security. Under these conditions 
securing and keeping capable manpower has 
heen successful. We are indeed proud of all 
our members and their interest and skill in 
the performance of their job. 

In closing I want once again to reaffirm 
our intention of cooperating by all possible 
means in any movement dedicated to advance 
the value of the display industry to business. 





Westinghouse Brings Out 
New Spot And Flood Lamps 


Two new 75-watt medium screw base 
lamps in PAR-38 bulbs (the built-in para- 
bolic-reflector type) have been developed by 
the Westinghouse Lamp Division, Bloom- 
field, N. J. The two lamps—the one a 
projector-spot and the other a _projector- 
flood—supplement the standard line of 150- 
watt PAR-38 projector spot and flood lamps 
and, like the latter, are designed for an 
average life of 1,000 hours. 

Except for wattage and light output, the 
75-watt lamps are the same in appearance 
and general dimensions. as those of the 
150-watt rating. Both types operate on 115, 
120, or 125-volt circuits. The lamps are 
designed for either outdoor or indoor use 
since the bulbs are made of a heat-resisting 
glass which resists breakage on contact with 
They also have the feature of 
precise-beam control. 


water. 


The new 75-watt lamps will also supple- 
ment rather than supersede the 75-watt R-30 
lamp which will continue to be used in those 
requiring a smaller’ lamp, 
where a hard glass bulb and precise-beam 
control are not required. 


applications 





90-Piece Silver Service 
Prize In Contest 


\ national display contest for “Inner Sanc- 
tum” wallets will be held by Aristocrat 
Leather Products, Inc., 292 Fifth avenue, New 
York City, in connection with Nationally 
\dvertised Brands Week. Any display man- 
ager is eligible whose window or interior dis- 
lay features the wallets during the week, 
March 4-12. A number of prizes will be 
awarded, with a first prize of a 90-piece silver 
service. 


Zimmerli Heads Display 
For Sanger Brothers 


he appointment of Fred Zimmerli as dis- 


director for Sanger Brothers, Dallas, has 
been announced. He succeeds Catherine Sut- 
t resigned, who had been in charge of 
window display. In future window and in- 
terior display, as well as the sign shop, will 
be under Zimmerli’s direction. 
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"We have been buying mannequins from you and from 
other firms throughout the country for many 
years and we are pleased to say that at no time 


Otto Lasche, 
Display Director 
KLINE’S, Saint Louis 


before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store— 
front has been made more attractive because 

of your fine artistry and craftsmanship." 


Irving L. Sorger, General Manger KLINE’S, INCORPORATED 


MODERNAGE DISPLAYS, INC. 


101 WEST 31st STREET 


MR. TONY COOPER, exclusive Korrect-Way distributor 








NEW YORK, NEW YORK 
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DESIGN 
Size 30” x 60” — $5.50 ea. 


EASTER 


Quantity price— 


Zoe. 


$5.00 ea. 


decorative murals 
for 
Easter 


Richly displaying in a gorgeous 
panorama of color the natural beauty 
of the Easter lily — traditionally 
appealing — timed and toned for the 
theme of your Eastertide display dedi- 
cation. Use singly or in series — 
windows and interiors. 

Order now. Immediate shipment, 
prepaid to any place in the U.S.A. 
Write for descriptive folder covering 
complete line of new Spring and 
Summer designs. 


Desirable jobber and sales repre- 
sentative territories still open. 


4 SS 


| WOMH OU ime 


Display Div. 
BLADE & HELEN STS. 
CINCINNATI 16, OHIO 




















Saif 
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MODERNIZATION PROBLEM 
[Continued from page 38] 

cult to accomplish. This was solved by hang- 
ing the new ceiling from the already existing 
steel hangers that supported the original 
mezzanine. To minimize the visual effect of 
this necessary structural condition, the de- 
signers incorporated the hangers into. their 
design scheme by using them as the centers 
of display units. To be considered as well 
was the necessary element of design re- 
quired to give the height, spaciousness and 
airiness that had to be supplied through the 
media of light, proportion and color. 

To achieve this effect and to permit the en- 
tire floor to be seen immediately and easily 
from both the main and side entrances, the 
fixtures throughout were kept low and in 
scale with the proportion of the floor. The 
immediate identification of departments from 
the store entrance is an unusual feature and 





"We have been buying mannequins from you and from owe tasche, 





other firms throughout the country for many __ Display Director = valeatie sctang asset. The Sntuete, ae 
years and we are pleased to say that at no time _ KLINE'S, Scint Lovis signed and manufactured by Silver & Co., 
before have we ever had such lifelike and are slanted so as to bring the light out in 


attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store- 
front has been made more attractive because the merchandise on the highest shelf. This 

of your fine artistry and oreaftamanssip. feature combined with the location of display 

Irving L. Sorger, General Manger KLINE'S, INCORPORATED | and wall cases, and uniformity of fixtures, 

a keeps one department from obstructing an- 
other and increases the ease of departmental 


| | | ) i ’ ' recognition. 


Many overhead-consuming and physically- 


front and to permit the merchandise on the 
lowest shelf to be as brightly illuminated as 








5 fatiguing problems — for customer as well 
ole? ° ° ° . . . = . x ‘ : 
as clerk — can be avoided right in the de- 
> ; os al wens sign room. The shirt-selector unit, installed 





in the men’s department on the main floor 
is an excellent example. Here in one dis- 
play case is arranged every style of shirt 
that the store carries. The customer can 
readily identify his favorite shirt collar and 
the clerk can, as readily, go directly to the 
case and procure that particular style in that 
customer's special size without unnecessary 











delay or wasted motions. 

With productive selling space now added 
to the second floor of Woolf Brothers, the 
areas are broken up into related groups ot! 


smart specialty shops. Coming off the ele- 


ag Poses Being Zormed 1 ? ng off the el 
4 vator, the Customer can get a tull view of the 
CURRICULUM - | | floor; to the right is ike University Shop, 


which answers the college man’s needs in the 
line of clothing and accessories; and to the 
left are the prep school department, the 
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Cloth, Crepe Paper and Painted Backgrounds. Background Design. Mannequin Draping. Interior 
Display. Lighting. Show Card Writing. Fashions. Department Store Display. Small Wares. 
Women’s Ready-to-Wear. Women’s Specialties. Men’s Furnishings. Men’s Clothing. se ue ed J 

Pwo-To-Six department, and the Boy Scout 
FACU LTY a i Trading Post. The complete separation — 


MARC BIELER, School Consultant ARTHUR GLICK, Display Instructor by color and design, as well as location — 


Display Manager, Bonwit Teller Formerly of Display Dept, Beck Shoe Stores K { of the college section from the prep school 
WM McBLAINE, Display Instructor CHAS. NUGENT, Display Instructor | group appeals to both factors. The college 
*. Display Manager, Browning King Display Depts., Blum Store and Strawbridge & Clothier =§ = | boy, who shops alone, does not want to be 
ie ELWOOD SULOFF, BFA, Art Instructor, formerly Penn State College | classified with the younger age group. On 
- {| | the other hand, the parent who has to shop 
Se \! for more than one child at a time finds the 





sottvics NATIONAL DISPLAY INSTITUTE, 0" ose. 
Display Education” partments a great shopping simplification. 
The shoe department, next to the University 
School of Window Display Shop, is quite unusual. In most men’s shoe 
| departments the stock is exposed. But here 
all the stock is hidden, with the exception of 
a shoe-selector unit. On an open platform, 
every type of shoe that the store carries 
SNAP-IN TAG NEEDLE is on view and can easily be seen from the 


YS U. S. Pat. No. 2416117 handsome, semi-circular banquette. This 
a) Threads string, cotton and yarn 














DIE CUT DISPLAY LETTERS 





CORK — POSTER BOARD — MYSTIEK aa ose i. ‘ale lec is 
TRANS-DECAL & LETTER PATTERNS SD in a jiffy with your eyes shut. | Permits the customer quickly to select hi 
Free Circulars on Request DISPLAY TICKET HOLDER favorite shoe and the clerk to procure the 
HARRY MICH COMPANY inter Tieune’s teal, ote shoe from the adjacent stock room, thus 
Write for illustrated price list. | eliminating the usual clutter of boxes and 


1627 S. Michigan Ave. Chicage 16, Ill. 








ons Wr tne a ae tea many wasted motions. 
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\n example of S. S. Silver's intelligent 
of space is the hanging case on the third 
or—devoted entirely to feminine fashions. 
lis 1s part of the stock room, but can in 
se of a sale, for instance, become part of 
e selling floor. Two large accordion-type 
sors can be pulled aside to expose the 
anging cases, or can be pulled back when 
ie area is not in use. Closed or open, the 
oors and cases are incorporated into the 
design of the elegant reception room and 
rive the appearance of being a permanent 
feature. 

The millinery salon boasts a gay and 
inviting trellis design, with mirrors incor- 
porated into the pattern. A long console 
table permits a number of customers to be 
seated at one time, and is wide enough for 
the various hats from which the customer 
is choosing. The fitting stools are far 
enough apart to allow the salesgirls to walk 
in and out and attend to each customer 
separately. Additional seating space is pro- 
vided by small tables where two customers 
can be waited on at once, separated by a 
viewing mirror. There are almost no hats 
on display for the customer to select from. 
The salesgirl discusses with the customer 
what type of hat she is interested in and 
then brings forth a selection from the ad- 
jacent stock room. The rest of the selling 
on this floor is fitting room selling. The 
rooms are elegant in design, and spacious 
enough to accommodate the salesgirl and the 
customer and several of her friends, as 
well. 

The “new” Woolf Brothers brought up to 
date as described here is an example of the 
steady progress of a leading midwestern 
store. 


Lester Geis Joins 


"Garcy" Staff 


George B. Kurtzon, president of Garden 
City Plating & Mfg. Company, Chicago, has 
made known the appointment of Lester Gels, 
irchitect and designer, to the New York City 
statf of the firm. The company produces 
lighting fixtures, reflectors, metal equipment 
ind store fixture hardware. 

\ graduate of Carnegie Institute of Tech- 
nology, Geis has been associated with Norman 
Bel Geddes and Van Doren, Nowland & 
Schladermundt. He has directed the interior 
design ot Macy’s Flatbush store, the Ellis 
Stone store in Greensboro, N. C., and other 
lepartment and chain store units. 


"“Dramalite” Introduced 

By Century Lighting 

expressly developed for the use of the 150- 

vatt reflector lamps, “Dramalite” is the name 
a new fixture introduced by Century 
ighting, Inc., 419 West 55th street, New 
rk City 19. The functional-form housing 
designed to accommodate the PAR-38 and 
40 lamps, including the longer R-40 with 
i skirted base. The simple concealed swivel 
Int permits turning the light 115 degrees 
m the vertical and 360 degrees horizontally, 
rmitting a maximum directional control. 
le base is balanced so that it requires no 
essive weighting, regardless of the direc 
n of the beam. An egg-crate louvre is 
o available which gives a positive cut-off 

45 degrees. Literature describing the new 

it is to be had on request. 





|olved through ADMATIC Slide Projectors. Admatic can 
}«utomatically feature any merchandise or store service in a 


| he large cabinet screen. The brilliant, true color of projected 
| messages is impressive and appealing—a _ practical, highly 
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apture ATTENTION 


Automatically 


with 
Dmatic 


Store windows 

Store departments 

Dead end of aisles 

Head of escalators 

Credit department where people wait 
Tea rooms and restaurants 

Style shows 

Seasonal merchandising, etc. 


Your desire to induce prospective customers to enter your 
tore—to promote buying action within store departments is 





sequence story with thirty 2” x 2” color slides magnified upon 


‘ffective, economical display medium for year-’round use. 


Write tor price, circular and specifications 








AD watic P rojector Com pany 


SALES AND DISPLAY OFFICE 
318 West Randolph Street + Chicago 6, Illinois 





75 


























"We have been buying mannequins from you and from 
other firms throughout the country for many 

years and we are pleased to say that at no time 
before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store- 
front has been made more attractive because 

of your fine artistry and craftsmanship." 











Otto Lasche, 
Display Director 
KLINE’S, Saint Louis 


Irving L. Sorger, General Manger KLINE’S, INCORPORATED 
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DAYS are getting longer—the sun 
is growing stronger! Each lengthen- 
ing ray of ultra-violet is an increased 
threat to your profits. Be a smart 
“early bird’’— join NOW with the 
more than 75,000 merchants who 
protect display goods and fixtures 
with Infra-Chem Transparent Shades! 

This “miracle material” prevents 
needless sun damage... lets you sell 
display merchandise at full profit... 
and actually doosts sales by keeping 
your windows in clear view all day 
long! Easy to install, operate and 
keep clean...long-wearing, econom- 
ical... no awnings or canvas strips 
needed. 

Get a// the money-saving facts on 
“Sun Protection plus Visibility.” 
Mail coupon or write today. 


SAMPLES 















a 


1 OF I 4 EE srocuure 
7 ESTIMATE 
* 7 
7 o 
@ YES—Rush me new brochure, generous e 
Infra-Chem test samples, and estimate 4 
e dato. All without charge. e 
- + 
= NAME POSITION > 
e 
< STORE WANE . 
© 7 
e@ ADDRESS TS-231 (444) . 
o 


@eeeeoeoeaeoeoeoeoeeeeee6e8@ 
RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept 102-A 
Los Angeles 12, California = 
SK CAUTION: Infra-Chem is our secret, 


exclusive process. Beware of imitations! 
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MANHATTAN DISPLAYS: 
REALISM TO FANTASY 


[Continued from page 31] 


The furnishings of the room rather tell- 
ingly showed all the marks of a former ele- 
gance. Antique tables, chairs, lamps, pic- 
tures and lace curtains were contrasted by 
a frayed rug and a wallpapered ceiling 
much in need of repair. It was obvious 
that the “Miss Joset” of this locale had 
seen better days, though now she patiently 
sat on the floor to adjust the hemline of 
one of her clients. Shuttered doors were 
ajar and the whole backwall opened to 
the porch to encourage any breezes that 
might blow. “South in the night —these 
drifting, dreaming belles of the resort scene 
foreshadow the summer importance of a 
romantic silhouette” described the dresses 
in an adjacent window where the “belles” 
were shown in a garden planted in growing 
spring flowers with a background of hang- 
ing Spanish moss. 

A real feeling of motion was created in a 
Lord Taylor display where the mannequins 
were posed in line with spun glass birds — 
both journeying to the sun. One bird with 
swooping tail carried the placard which 
read “Brigance’s new resort collection; the 
beautiful complete clean-cut why 
everyone is flying down South” . The flam- 
ing flamingo pink of the resort clothes, the 
deep maroon floor strewn with pink crystal 
and mica and the warm sunset pink suffus- 
ing the backwall all refreshingly conveyed 
the tropical climate idea. 

\t B. Altman’s, Display Director Louis 
Viella created quite a realistic set in the 
department. A conscientious clerk 
behind a_ sturdy counter carefully 
measuring off yardage on a regulation ma- 
chine for the customer in a beige suit who 


reason 


fabric 


stood 








_fot Lark 


— "There it is: 
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experimented with some lengths of purple 
shantung, as shown here. 

Brightly painted on the blue wall in a 
dashing theatrical technique was depicted a 
brown wooden cabinet with open shelves in 
which were shown rolls of silk in blue, 
purple and magenta. Bolts and rolls of the 
actual fabrics — plain, striped and printed — 
placed on the counter were labeled “33 
shimmering shades, 41 inches wide”. The 
window card read “Stitch in Time for 
Spring, Imported silk shantungs — new for 
’49”, 

Highlighted styles of resort footwear were 
featured as “dyed to order” at Saks-Fifth 
Avenue. The series of metal units was 
painted in a light beige tone with natural 
colored rush squares making the shelves. 
Rich pansy colored flowers made a graceful 


decoration on a cream colored parasol; 
the backwall was sky blue. 
“The Crack Cruiser’ described resort 


costumes, also at Saks-Fifth Avenue, when 
miniature scenes of Bermuda were shown 
in a shadowbox which was placed just back 
of the window glass (last illustration). 
Framed in pale green, the scenes vividly 
depicted and recalled Hamilton harbor, the 
residential section, sailing, and other Ber- 
muda scenes throughout six displays. A 
square meshed aqua fish net panel set just 
back of the mannequin and the shadow-box 
was ornamented with the outline of a large 
piece of fan coral—this executed in ma- 
genta wired chenille. 





‘Nautical .. . 





Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Hotpoint Itinerant Displays 
Dramatize Products 

ew itinerant displays designed to drama- 
tize kitchen and home laundry appliances in 
action by enabling consumers to look inside 
cutaway and transparent models were shown 
by Hotpoint, Inc., at the annual housewares 
exposition at the J. L. Hudson Company, 
Detroit. The displays have been developed 
for an extensive retail program spearheaded 
by key account merchandising activities 
juring 1949, 
displays are educational in 
with emphasis on new labor and time saving 
In addition to exhibits of individual 

visitors to the exposition saw 
complete kitchen and laundry groupings 
based on unified design of matched appli- 


The theme, 
values. 
products, 


ances. 

\ 1949 Hotpoint kitchen was mounted on 
a turntable beside a typical kitchen in use 
16 years ago when the first Hudson exposi- 
tion was held. The new kitchen contained 
a pushbutton range, latest model dishwasher 
and “Disposall” combination in an electric 
sink, a refrigerator, and a number of base 
and wall cabinets. 

“Handcuffed Hannah” is the name of a 
new display which dramatizes the contrast 
between old-fashioned and modern methods 
of garbage disposal. A mannequin dressed 
in the style of a 1900 housewife is chained 
to an old fashioned sink equipped with a 
hand pump, dishpan, and garbage pail. The 
“Disposall” 1s featured as the modern de- 
“wall Handcuffed Hannah 
from drudgery.” 

This display can be used as a dealer pro- 
motional vehicle, the manufacturer said. By 
iffering a “Disposall” as a prize for the key 
unlocking the chained mannequin, the dealer 
has an effective attraction to develop pros- 
pects for this appliance. 

\ cutaway model of a double oven push- 
range construction and in- 
details, while a transparent back- 
splasher reveals the pushbutton control sys- 


vice which free 


shows 


button 


1 
sulation 


tem for the four surface units and two 
wens 

lhe company’s “Magic Circle” water 
heaters are shown supplying professional 


1 
t 


bathing models with hot water for showers 
ina glass stall. A transparent model of an 
perating dishwasher permits visitors to see 
lishes being washed, rinsed and electrically 

Irie. 

Edward R. Taylor, manager of market 
levelopment, characterized the company’s 
exhibit as a “preview of the kind of mer- 
thandising that department and furniture 
stores will use during 1949 to attract cus- 
tomers to their major appliance sections.” 


Window Display Night 
For Easton, Pa. 

Merchants of Easton, Pa., have arranged 
tor “Window Shopping Night” on March 3, 


to followed on the next two days by the 





formal spring opening. The Retail Mer- 
hanis Association is sponsoring the two 
ever 





Change Of Location 

For Natural Creations 

Fo merly located at 450 Seventh avenue, 
‘atu al Creations is now in new _ show- 
‘oom. at 233 Fifth avenue, New York City, 
with °.500 square feet of space. 
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"We have been buying mannequins from you and from 
other firms throughout the country for many 

years and we are pleased to say that at no time 
before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store— 
front has been made more attractive because 

of your fine artistry and craftsmanship." 


Irving L. Sorger, General Manger KLINE’S, INCORPORATED 


Otto Lasche, 
Display Director 
KLINE’'S, Saint Louis 




















Metal Pedestal Sets 


Includes 


| of 6" diameter — 8" high 
ee = wif * 
1 * 10" ss — 24" " 
6 Steel Rods 





Lacquered in white — these sets can be used for 
merchandise of all kinds. 


The set... $42°50 

















SLEEVE FORMS 


Size 37-38 — Also Boy's size 16 — With or without Springs 


TANZER DISPLAY CO. 





6 WALNUT STREET 
EVERETT 49, MASS. 
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ARE YOU THE MAN 
or THE ORGANIZATION? 


who can plan and handle _ the 


sales and help in the develop- 
ment of a new. beautiful. diversi- 


fied line of tubular garment and 


hat racks and fixtures and 
also guide operations on large 


volume products for industrial 


application. 


Manufacturer now building 
Point of Sale racks for Coca-Cola 
and others is expanding line and 
experienced 


aggressive, 


needs ag 


representatives who know outlets 


and buyers. 


A most liberal deal awaits the 
right man or men. Telephone, 


wire or write 


PENINSULAR 
MANUFACTURING CO. 


Jackson, Michigan 











| HOW TO MAKE WINDOW AND 
STORE DISPLAYS INCREASE SALES 





SOLD 
OUTRIGHT 








Acme’s new folder “Selling Thru Suggestion” tells 
how Your copy is ready Address Dept. DS-1 
ACME BULLETIN CO. 
37 E. 12th Street New York 3 
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MEN'S WEAR INTERPRETED 
BY GREGORY 


[Continued from page 25] 


of each display, with a heavy being 
wound through the handles of the bags. To 
add to the effect, pier piling con- 
structed of with heavy tied 
around it was placed in the other corner of 
\ ptece of luggage and travel 
leather were grouped near the 
piling, mannequin travel 
wear stood in the center of each display. 


TC ype 


cruise 
plaster rope 
each window. 
accessories Of 
and a dressed in 

Colorful ties of pure silk were given sepa- 
rate promotion in connection with the spring 


and summer travel season. Pieces of hand- 
some luggage for men were used as display- 
ers to hold the ties. One piece of luggage 
was shown open and filled with ties, white 
shirts, and white handkerchiefs. Large post- 
ers on the window background and _ travel 
folders displayed on the floor and luggage 
completed the “makes you want to travel” 


atmosphere. 

\ touch of humor was introduced into an- 
window. A large mache 
painted a light yellow color with 
rust was the predominating 
prop on which colorful polka dot ties were 
The proud animal stood with sev- 


other tie papier 
viratte 
colored spots 
displayed. 
eral ties in place around his neck and others 
leg. Other 
ties were shown on bamboo tie stands and on 


draped across his outstretched 
a bamboo table to the right of the window. 
Card copy was printed on a woven straw mat 
“No matter he 1s the 
knows wears a Neiman-Marcus 
floor of the window 
lots of 


and read where 
W ho 


The 


grass 


fellow 
tie.” was covered 


with and tropical foliage was 
—This Neiman-Marcus entrance window was 
created by Emery Gregory and featured the 
new desk cigarette lighter which operates on 
butane gas. The lighters were displayed with 
desk set and papier mache hands. One hand 
held a pen as if writing the copy and the 
other hand held one of the lighters. An ash 
tray overflowing with cigarette butts was used 


to represent a few of the 10,000 cigarettes 


the lighter will light without refilling— 
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used to create the jungle-like atmosphere of 
the window. 

The concluding display featured jackets for 
leisure wear, the merchandise being in five 
different colors. Each mannequin wore on 
of the jackets and held another on a hanger 
A fifth jacket was shown on a clothing rack 
Sport shirts and knit ties were displayed on 
two glass-top tables. The floor was 
pattern of two-tone ply- 
wood squares. Card copy read: “Our colorful 
advertised in the New 
from completel 


covered 
in a checkerboard 
leisure jacket (as 
Yorker) that is everything 


casual ot semi-formal.” 


Carbon Wins Top Award 
In Girl Scout Contest 


Awards in .the 1948 window display con- 
test for Girl Scout equipment agencies have 
announced by Virginia R. Hughes, 
sales the Girl Scout National 
Equipment Service. Judges for the nation- 
wide competition were Mrs. Helen Marrow 
of the Girl Scout Shop in Rockefeller 
Center; H. McKim Glazebrook, Jr., display 
director for I. Miller, and Thomas Russell 
Peck & Peck, all of New York City. 

First prize went to the Wellesley store oi 
William Company, for a 
window 


been 
manager of 


Filene’s Sons 
in which the trim lines and_ bright 
the Mainbocher-designed 
uniforms contrasted wit! 
1920s. Dis 
Mar 


scout 


colors ot new 
Girl Scout 
kahki uniforms from the early 
play Manager Harry E. Carbon 
jorie Loeb, buyer tor the 
Shop, received $100 U.S. 

Second prizes of $50 Bonds were awarde 
to’ Carl ‘C. 
Mrs. G. George, buyer, of the James Black 
Dry Waterloo, Towa 
Their display, centered around the “Clothes 
for Friendship” kits packed by Gir! 
needy children 
featured mannequins attired in the new uni 


were 


and 
Girl 
Savings 


store’s 
Bonds 


Peterson, display manager, an 


Goods Company in 
local 
Scouts for overseas, als 
iorms. 

Honorable mention 
Brothers, San Mateo, Calif., and the Yowell 


Beach, Fla 


was given to Ley 


Drew-Ivey Company, Daytona 
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here oi BP Cincinnati Display Club 
kets for | Volunteers Services 


fembers of the Display Club of Cincinnati 


in five 

ore = have volunteered their services to the Cin- 
hanger cinati and Hamilton county chapter of the 
ng rack Red Cross tor the 1949 campaign. Each 
laved on member will carry out in the store with which 
covered he is associated a display showing some par- 
me ply. ticular Red Cross service; the assignments 
colorful were drawn by lot at a club meeting held 
ie Ney for that purpose. In addition, the group will 


present display ideas for small store win- 
dows throughout the county area, furnish 
additional display materials to augment the 
local chapter’s supplies, and conduct a train- 
ing class for Boy Scouts who will install 
window displays in suburban stores. 


mpletely 














ay con- lo bring more members into the club and | 
ies have to give it more clearly defined objectives, the 
Hughes organization’s constitution is being redrafted 
National @ eon Teena ses Alms & Doepke Company, | "We have been buying mannequins from you and from owe tesche 
nation- J and William Grover, H. & S. Pogue Com- | other firms throughout the country for many Display Director 
Marrow pany. Plans are being worked out for a years and we are pleased to say that at no time KLINE’S, Saint Lovis 
‘kefeller monthly dinner meeting in addition to weekly | before have we ever had such lifelike and 
display luncheon sessions. Ralph Gollahon, Shillito’s, | attractive mannequins as the Beau Monde Mannequins 
Busadl is president of the group. | we purchased from you recently. Our new store— 
| front has been made more attractive because 
; of your fine artistry and craftsmanship." 
store oi ff} Heavy Duty Stapler | y 4 ? 
for Irving L. M INE'S, INCORPORATED 
for a Announced By Heller rving L. Sorger, General Manger KLINE'S, INCORPO 


bright ; ‘ a , 
1 bright The Heller Company, 2135 Superior ave- 
] \ ] 


— nue, Cleveland 14, has brought out an un- | i a z 
, wit ¢ = 
a pj usual hand-operated stapler for heavy-duty 
1s . . : 
. work built with a long lever arm to fasten 
id Mar : minis ; , 
easily together fibre-board, corrugated and “Blom: A D RUIR D 4 
rl Scout i 


ther heavy materials. 


Bonds en ‘ 
; This low priced heavy-duty stapler can be 


awarde: ' j sae 
bolted in any convenient position to a bench, 


rer, an ; - : 
i work table, or packing table. A feature of 














i Pers the Heller engineered hand-side stitcher is its 
OWd ge ‘ . 

+4 I ‘ adaptability to use wide or extra wide staples 
otnes 5 


in several leg lengths from % to 7% 1nch. 


cal Gir This makes possible the fastening by hand of kverything You Need 


as, als ; ; ; 
nany materials which ordinarily can not be 


Oe cs a ee IN STORE FIXTURES, EQUIPMENT and DISPLAY MATERIALS 





o Le 
Vowel Cogswell Cromwell 
ch, Fla Leaving Lindner's? pte 


Rumors have it that Cogswell Cromwell 


; : e Wallcases 
has resigned the display directorship of 


Lindner Coy, Cleveland, due to illness, and e@ Counters and Tables 
is undergoing treatment in an army hospital. 
The acting display manager is reported to be e Shelving 
George Boderige, first assistant. 
Cromwell joined the Cleveland firm a few @ Racks 


months ago. Prior to that time he was eM i 
salesman of display novelties for a year, and annequins 


formerly was display manager for the H.&S. 
y ay manag e@ Flowers and Spr 
Pogue Company, Cincinnati. a 
————— e@ Ribbons & Tickets 
Wottrich Leaves 
Bulkley, Dunton | 
\V. H. Wottrich has made known his resig- | 
Nation as general manager of the Bulkley, STORE PLANNING SERVICE 
Dunton & Co. Western division, with offices 





Write for our FREE Store Fixture and Equipment catalog No. 23. 





You can save time and money by using our FREE Store Planning Service. Send 











and warehouse in Chicago. His future plans | us the dimensions of your store and a rough sketch. We will prepare, without cost 
hay not heen announced, nor has the New | to you, a blueprint of a new layout showing the location and cost of all fixtures. 
York City headquarters of Bulkley, Dunton | 
appointed his successor. Write for our Spring Display Material catalog No. 33. 
= | ) rf STORE FIXTURES, 
Don’t forget—send in your news | U R. | U - Va INC. nt a nylon 
tems about all happenings in the Manufacturers Converters Distributors 
isplay field: births, deaths, marriages, | MINNEAPOLIS 2, MINN..................-0000c00- 24 S. 6TH STREET 
hanges of position, anything pertain- | NEW ORLEANS, LA....... .INTERNATIONAL TRADE MART BLDG. 
ng to display or displaymen anywhere. OKLAHOMA CITY, OKLA.. eraelkals ......-MERCHANDISE MART BLDG. 














| 











TROPICAL [nstallation |: 


DISPLAY MATERIALS . 
from Headquarters for the Unusual Me Nn Meet be 
BAMBOO MATS | | By SOL FISHER a 








Hand woven and imported from across the Pacific. Fisher Displ Cc anit 
Ideal for backgrounds, floor coverings, dividers. isner Visplay Vompany, 
3¥%4-feet by 5%%4-feet. SPECIALLY PRICED at Chicago ing 


$1.95 each. 
YUCCA POLES 


High, dramatic lines for your windows. Each pole 
has been carefully selected, assuring graceful lines. 
l-inch to 6-inch diameters. Reasonably priced. 


Ask for list. 
BAMBOO POLES 


HE window display installation service | 
Bs national advertisers is in the midst J jc 
of organizing a new association whose 
purpose is to elevate, to improve, and to 


dignify the window display installation trade. J. 
The first meeting of the Eastern group of § ); 











Always attractive . . . amazingly versatile for all "Piaget : os tld i ie 
types of displays. From 14-inch to 6-inch diameters. the organizing committee was held in New § iy, 
TAPA PAPER York City at the Statler hotel, Friday, Janu- 
A 4 f ; tt flecti h ary 29. The session lasted all day and its J ¢), 
oR on — pon se en se “eggs 4 = purpose was to lay the foundation for an pa 
usual designs. 22-inches by 32-iaches 20 dial ‘=z organization that would elevate the display se 
$7.00 , , . / business to a more respectable position in the 
Immediate delivery on all materials. MM =e j advertising family. Members of the organiz- . 
All prices F.O.B. San Francisco. | ing committee who were present included § 
Write today for our complete catalog of display | Howard J. Cox, New York; Sol Fisher, 
materials, including tropical products and the | Chicago; J. H. Goldstein, New York; Samuel J, 


J. Hanick, Philadelphia; P. P. Oakler, Pitts- 
burgh, and Julius R. Teich, Boston. Also 
present were Miss G. R. Miller, Detroit, and 


| Martin Matthews, Washington. Sol Fisher : 
| acted as chairman and Julius R. Teich as §” 


secretary. 
All agreed that it was essential for this ne 


many popular Woven-Wood materials. 


Headquarters for Unusual Display Materials 








535 Sutter Street, San Francisco 2, California industry to be organized along unselfish lines - 
and for the common good of every operator - 

he it a one-man outfit or one employing 50 § ™ 

——— men or more. The common goal is to im- th 





prove methods and service to the advertiser 
/ so as to encourage the honorable recognition § ~* 
A ku oud: of this important medium of advertising. = 
Four spheres of influence and activity were 
set up under a national organization and will 


THE BIGGEST SELLING item in consist of an Eastern zone, Western zone, 


mid-Western zone, and Southern zone. An 
the history of Northern Displays. emblem is being created which will signify 








membership in the organization and will bea : 

° . . guide to users of this medium of concerns h 

Get this exclusive sensational sell- that operate honorably and according to es- ° 

ing aid today. tablished standards of practice for the in 9 ¢ 
dustry. 

Stages con be finished in either blond Another meeting is being planned, to be P 

held in Chicago sometime during the month : 

or mahogany. Frames available in of February, which will take in the mid- 1 

Limed oak, jet black, antique gold, Western zone, the Southern zone and the @ ° 


Western zone. No definite date for this meet- 
ing has been set, but from all indications tt 


as slit apple green, royal blue or crimson. 
No. 600 Stage size 18” high x 24” wide x 15” deep. Overall will be held the 18th or 25th of February. 





pura perc eee eerie meee: 





No. «iid ae ines nog x 18” deep. we ws _— eangeaieei seeans A fter this meeting there will be four general 
size 34” high x 46” wide x 21” deep $39.75 OR WRITE DIRECT... meetings of all the members. The Eastern l 
zone meeting will be held in Washington. The 
city for the Southern zone meeting has not F 
| Oo RT ca Eb R Re D i S P L AY - j X T U R E © heen designated as yet, nor the city for the 
DIVISION OF NORTHERN MILL & TURNING CO. Western zone meeting. After these regional 
3524 MARTENS ST. FRANKLIN PARK, ILL. membership meetings are held, a general con- 





vention of all members from coast to coast 
will be arranged, the city and date to be 


i 2 He a iced. 
FLEXIBLE MOLD MATERIALS Durashield Plastic Dividers "The sani anticipates publicizing the win- 














5 Lge. Size (1 to 54 cl. Y% sizes ° . ; . 
Every type for casting and laminating of 7 Sml. Size (20 to 46) i va dow display installation as part of point-of- 
a —- ont Alpbl. A to 2s Mc for X) purchase advertising, and educating the opet- 
rite for Free Bulletin eek Day (Mon. to Sat.) : i, ate 1 
Divider orders boxed and promptly ators of display vealititatod and the employes 
MULTI-MOLD PRODUCTS : filled. Jobber Sales Only who actually install displays. After a thor- 
265 West 30th St. New York 1, N. Y. PLASTIC FABRICATORS CO. ough discussion pertaining to the organiza- 











440 Sansome St., San Francisco, Calif. 





tion, a question was raised as to what bene- 
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fts are to be derived from the association | 
. P oun ° . | 

wh ch is being formed. The following points 

Nn have been written in the minutes of the meet- 


The installation of point-of-purchase 


advertising material would become a digni- 
ot fied business. 
- 


An educational program would be insti- 
tuted for the benefit of service companies, 
advertisers, advertising agencies, lithographers, 
and installers. 

(. The association would serve as a clear- 
ing house for the exchange of ideas and 


Order now 
problem solutions between operators for the 


cm sch for 
benefit of all. \ re 
| service [. A code of ethics and standards of prac- | nt ab £ i aL a ° ° 
1e midst Ftice for our industry will be developed and os Ny, Ta we ues peat Spring Display 


n whose f adhered to. 


and to E.- The association will do its utmost to 
m trade. Faye the advertising profession accept point- PA oe I a | E A oS l E be E G G S 


srOUP Of F of-purchase installation as a recognized med- 





- New f ium of advertising. Made of glass in natural size, they look 
y, Janu fF. The association will keep an up-to-date | just like the real thing. Packed one gross 
and its ile on all recognized member service com- : &: on 


for an panies and make this available to all who to the carton in the following colors: 








display = tm te 
P>Pidy @ require such a list. | . ' 
n ase the G. It will establish the policy of paying YELLOW VIOLET SPRING GREEN ROBIN BLUE PINK: WHITE 
Wein advertising — a commission for placing In even grosses at *20.00 

.,. ( dusiness with members. : , d 
Ha. H. It will keep as our constant objective Contact your jobber or order direct: 
a mthe improvement of service to those who use | 
r, Pitts- ; | 
aa NEM -lol-motel 1-7) W\ bh 
cit ond |. A regular news letter is to be mailed to . 

Fisher all members periodically to keep them abreast BOX 289 THE HOUSE OF COLORS DOVER. N. J 
‘aids aie of developments in our field. | cam-ca sp te eign ag tens inten ear enirenn een ear aaa emnenelD ChebaiienatentiinaCEnmNeS 

J. The association will endeavor to bring 

for this @ new users of our medium into the field and | “ 
sh lines g SNCOUrage present users to increase quotas | 





and budgets as well as frequency of cam- 




















yperator : 
ving 50 i Paigns. 
‘te i Kk. Members of the industry who do any- 
vertiser thing detrimental to our calling would be 
enition seriously dealt with by all members of the 
1. asso lation. am 
ty were l.. A visiting committee or paid personnel | 
nd will @ ill be employed to visit services and try to | 
n zone, improve each member’s business to benefit the | 
ihe industry asa whole. | 
signify M. The association will constantly endeavor | 
Il bea  '0 Promote a fraternal feeling among mem- | 
oncerns @ Pers and encourage them to cooperate with | 
a me another, know each other better, and be | 
the ine @ ‘"endly for the common good of the industry. 
Such cooperation will make for healthier com- | 
to be  Petitive practices and earn for us the respect | 
month and confidence of all elements of the business | 
e mid- world. It was the unanimous opinion of 
nd_ the everyone present that this association is going 
5 meet- to be the instrument that will raise our 
tions it ‘alling from its “primitive state’ and place 
bruary. @ ‘'" the family of respectable business. "We have been buying mannequins from you and from  owotasche 
general other firms throughout the country for many __ Display Director 
Eastern years and we are pleased to say that at no time _ KUNE’, Saint Louis 
n. The | Urbach Does Group _ before have we ever had such lifelike and 
— For Celanese attractive mannequins as the Beau Monde Mannequins 
. : we purchased from you recently. Our new store— 
for the rhe current display of Celanese decorative front has been made more attractive because 
egional labrics at the company’s tenth floor show- of your fine artistry and craftsmanship." 
es a New York City, features a series Irving L. Sorger, General Manger KLINE'S, INCORPORATED 
ginal fabric-sculptured display pieces 
to be treated by Kathi Urbach, one of the nation’s ’ 
; ‘op decorative accessory designers. Her | ‘ i | 
ei’ il pieces, all in an East Indian motif, - 
»int-of- ‘re made from Celanese curtain, drapery : 48 . + - B ALO UK 
. = ind upholstery fabrics and include murals, » z 
aployes Wall ylaques, decorative ‘screens, statues and ; BRA ‘ DEP 4 r RSE , 
: thor- iguries. The exhibit, open to the trade, ° AROLD D : » Korre ay d bute 
ganiza- will (ontinue through February. - 
t bene- —_-- - 



























tainment. 


in Color Books! 


DIFFERENT COLOR COMBINATIONS 
FOR 37 DIFFERENT BACKGROUND COLORS 


An almost inexhaustible source of color 
schemes at your fingertips for show cards, 
signs and printed jobs! 

Send $1.50 for your copy today. 


We carry hundreds of books on Art and Enter- 
List sent free on request. 


BALDA ART SERVICE 


DEPT. 8-A 


OSHKOSH, WIS. 









































“Floral Frolic” 


$32.50 each 
Original and arresting Spring display. 
Full-round papier mache lamb, covered 


in floral sheeting. 
Spring colors and foliage. 


x 15" deep. 


SEE OUR SALESMAN OR WRITE FOR 
INFORMATION ABOUT OUR COM- 
PLETE NEW SPRING LINE. 


40" high x 24" 








. AS a ae 


: pea LIED 


200 NORTH PEARL STREET 


BALTIMORE |, 


MARYLAND 





wide 
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DISPLAY PROCEDURE 

AT LOEB'S, BERN 

[Continued from page 21] 
completely covered by the garment, and with 
the balance of the group casually 
on the window floor. 

Ingenuity and humor mark a= goodly 
number of the displays Mr. Berger uses at 
Loeb. found in 
displays featuring hosiery. 


A shining example is two 


centered 
awning 


a glass telephone booth 
the window. <A gay striped fringed 
ot red and white chintz decorated the 
interior of the booth, while the back wall 
of the was of a plain gray. An 
azalea plant grew atop the phone booth while 
outside on the ground before it were tracks 
of footprints men had pacing 
waiting for the phone. Cigarette butts and 
crumpled street car tickets scattered 
about the foot marks. Small birds hovered 
‘round, one booth, 


In one 


window 


where been 


were 


perched atop the two on 
the ground. 
Inside the 


lady, 


booth was the suggestion ot a 
in sketchy fashion with 
gloved hand holding the phone, 
the bell 


lving, 


a hat, a 
another near 
where her handkerchief 
bottom of the 
pair of encased in the 
featured hosiery. This display was executed 


done 


box was 


while the figure con- 


sisted of a legs 


by A. Lehmann and E. Klossner. 
For the second setting, this time featuring 
gloves and bags as well as the hosiery, the 


an eleva- 
attendant 
while 
frame chairs 
skirt flounces and 
accompanying pairs ot 
gloved hands holding purses at prim angles. 


window had been transformed into 
tor or lift. The 
stood red-faced 
seated in 


embarrassed lift 
and 
a semi-circle on wire 


goggle-eved, 


were ladies suggested by 


crossed legs with the 


The backwall was in gray. This was an- 
other creation by H. Buser. 

Kor a spring display featuring silk ma- 
terials, W. Krahenbuhl carried out a design 
in greens. The center prop was a papier 
mache snow-man with a blue-green head, 


standing on a pedestal to the rear of the 
Butterflies of paper 
front. He carried 
with flowers, 


window. reposed all 
a dust 
spring lilies 
handkerchief in his 
supported a 


up and down his 
broom. testooned 
of the 


breast 


valley, with a 


pocket. Two ladders 


painters’ scaffold on which stood a_ bucket 
of green paint. Materials in greens were 
draped over the seaffold, with accessories 


display. The whole was in 
from dark leek, 
rhter in shade. 
display executed by W. Krahen 
For that set- 
wine making 
backwall. The 


to point up the 


greens ranging and becoming 


increasingly lig 
Another 
buhl featured woolen fabrics 


ting a vineyard and scene 


were painted onto the lower 


appeared as a stone wall, beyond 


could be 


section 
seen the vineyards and 
valance of simulated 
a thatched roof-like lid 
mannequin 
a gown fashioned from pinned yard- 
an old bucket twined with 
served as the central prop 

Accessory items 
floor in front of the 


which 
harvesters, while a 
stone wall ended in 


made of dyed straw. A lone 
wore 
age, while wine 
artificial 


for merchandise. 


grapes 
were 
grouped on the wine 
bucket. 

In another display Grecian pillars made 
of plaster and papier mache had design de- 
tails worked out in black and white. A 
large pillar was shown toppled over 
the center of the setting, with the 


across 


base at 





| 


arranged | 


top 








FEBRUARY, 


To HELP You WiTH Your 
DISPLAY PROBLEMS 


Color transparencies ‘and 
aaa SIZE. 


enlargements made to 






on your business let! 


nd 
BELL PHOTO & DISPLAY © 346 CLAY ST *LOS ANGELES 


AB naneceentiattee na 


brochure of California | 
terhead, 


1949 


























SPRING « SUMMER 


WITH 


HAMBERGER 


You owe it to yourselves and your 
windows to visit the HAMBERGER 
showroom for the newest and finest 
display 


in Spring and Summer 


decorations. 


As always, HAMBERGER is again 
prepared to help you with your 
problems and to supply your every 


display need. 


Remember, for the soundest valu 
that make every display dollar do 
superior selling job see 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3st ST.. NEW YORK CITY 


es 
a 





— 
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the tar side and a statue standing to one 
side of the foreground. Spring fabrics of 
silk were draped through the window area, 
held by two feminine arms floating in space. 
From one arm grew a branch of spring 
blossoms. A second branch of blossoms 


erew up near the pedestal base at the back- 
wall. The window was by H. Buser. 

Buser also worked out an interesting set- 
ting for promoting beach wear. One looked 

the setting as though inside a dressing 
pavilion. A doorway was cut through a 
red and white striped backdrop to look out 
onto a palm grown beach beyond. The floor 
was sand strewn, while a fisher’s net dyed 
black was draped within the window area. 
\ pair of oars and some large sea_ shells 
completed the props, with the bathing suits 
and accessories grouped within the pavilion. 

\ clever setting for summer sandals and 
inklets was inspired by a motif taken from 
a southerly part of Switzerland, the Canton 
Tessin. A caricatured figure of papier 
mache sat reading a newspaper in front of 
an entry way. His wares were displayed in 
wooden boxes before him and hung trom 
lines stretched across the entry and high on 
the balcony above. Shutters and door grills 
were painted onto the backdrop, with a rock 
masonry painted onto a drop immediately in 
front of the back. Flat stones on the floor 
indicated cobbles. This display was by E. 
Roth. 

Something new in displaying buttons was 
designed by Mr. Berger and executed by 
Buser. Small clouds floated against a pink 
wall. Against the wall a black dress form 
surmounted by a hand holding a copy of 
Vogue was used to display cards of buttons. 
The card mounts were squares of material 


on which were sewn contrasting buttons. 


\ parasol also was used as a mount for but- 
ons sewn in designs between the ribs. A 
vatch of material was draped under the 
parasol to complete the design. 

\ similar display for promoting buttons 
buckles was worked out by E. Jucker. 
ld black what-not case was used for a 

chandise displayer. Buttons were sewed 
contrasting materials in design, then 
suunted in frames tinted a harmonizing 

These frames of buttons were ar- 


1 within the case, with a large one at 


center front on the window floor, behind 
h stood a box tinted in blue with spring 
uds and butterflies on its hid left 
htly ajar so that an arm holding a bou- 
of spring flowers might protrude from 
box in a haze of net veiling. Other 
ig blossoms were arranged in clusters on 
vhat-not shelves or on the frames. All 
Was against a light gray wall. An 
ella rolled and cased along with a pair 
VES completed the setting. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
esources for all types of display ma- 
rial and equipment from air brushes 

zebras (stuffed), or for general 
nsultation on display problems. No 
irge is made for this service, of 
irse. 
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"We have been buying mannequins from you and from One Lesche 
other firms throughout the country for many Display Director 
years and we are pleased to say that at no time _ KLINE'S, Saint Louis 
before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store— 
front has been made more attractive because 
of your fine artistry and craftsmanship." 


Irving L. Sorger, General Manger KLINE'’S, INCORPORATED 





























(SAO 


BOX 367 DAVI/ CALIF. DAVIS 679 





a WRITE FOR BROCHURE 
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| The New Line 


WITH THE NEW LINES 


The Old Tradition 


OF HONORABLE CRAFTSMANSHIP 





THAT BEAUTIFIES WINDOWS AND 
PRODUCES SALES 


) 1 ] \ Mannequin 
MILEO MANNEQUINS sect: 
‘ J Since 1900 
7 West 36th Street New York 18, N. Y. 





















Midwest Representative: SMILEY & CO. 
234 South Franklin Street, Chicago, III. 


—One of 20 windows given over by C. T, 
Horton, P. A. Bergner & Co., Peoria, to the 
theme:. "Strike It Rich . . . 49'er Sale". Win- 
dow backgrounds were in white, with a 4 by 
T@) eo ») LE 7 T F RS 8-foot opening which was black, dry-brushed 
with gold. The poster was gold, with letters 
FOR ALL PURPOSES in black and white. Gold nuggets scattered 
around the displays were lumps of hard coal 
painted gold. Picks and shovels were from 
army surplus stores and also painted gold. 
A section of the wagon wheel was cut off to b 
simulate age, and the wheel was painted black 
with gold highlights. An old prospector and 
WEN his burro were stationed in front of the store 
during the promotion, and another figure in 
SHOES FOR | period costume wandered around the store 
during the sale— 








Unusual Display Unit 





FOOTED LETTERS nip 
FOR DISPLAY LEDGES ee es 


A display idea, “Transplastic Merchan- 
disers”, is currently being introduced to the s 
trade by Rolfs, division of The Amity c 
Leather Products Company of West Bend, 
Wis. It is heralded as a complete fixture £ 
program designed to enhance the rich beauty 
of the fine leathers displayed at  point-of- 
sale. 


MADE FOR YOUR NEEDS Clear and sparkling, the plastic “Trans- 


plastic Merchandisers” can be used to give 





Gold papier mache harp with giant Amer- added elegance to smart leather goods de- I 
ican beauty cabbage roses. Harp is 5'-7" partments. They are styled to complement 1 
, modern store fixtures. 
: i Il actual th and size ee: aes ; ae 
si dialioastaitnendntaiinataainitiltaacieas Six different types are available. Typical 


is one which mounts” six ‘Director 


billfolds and one for display. The out- 


NAME PLATES standing features of the Rolfs “Director” 
are subtly lettered on the “Merchandiser” 
[Lif IN CUSTOM DESIGNED against the corresponding fonture of the 





| 
| 
of real harp but weighing only 20 pounds. | 
| 


billfold attached to the back of the unit, 


| protected from customer handling. 
148 So. Lake Street Aurora, Illinois ISPLAY RAFT | 


IRON Me ORNs §=§ Nichols Breaks Leg 
In Accident 


PRICE TICKETS T U R N T A a L t Ss | John C. Nichols, display manager fof 


The Higbee Company, Cleveland, had the 


























Individually printed for every Display pur- For turning anything from a mannequin to a | misfortune to break a leg in .an accident 


a any I. ; eer 
pose — Colorful — As low as $1.50 per 100 roncaae age Pee ag MO a pd pl i | while on vacation a short time ago 
707 POPLAR STREET : : Swe J 7 xpec irn to 
Sy A VY A R PHILADELPHIA 23. PA anv turntable to vour specification. | Endicott, N. Y. He expects to retur 








Macton Machinery Company, Inc. | jis duties soon. 
PEPT. D PORT CHESTER. WFW VORK 
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New Art Linen Shop 
For Nasser's 

Ruilt for convenience and practicality, the 
new store of Nasser’s Art Linen Shop was 
opened in Huntington, W. Va., a few months 


a It has five large windows stepped-in 
to a double glass door entrance. Two of 
the windows are of the customary closed 





sliding 


other three have 
the rear, thus permitting a 


tvpe; the 
doors in 


1 
bac K 


} 
Zliass 


semi-visual front. They are lighted with a 
battery of fluorescent strips covering the 
entire ceiling of each window, and incan- 


descent reflectors in a soffit around the top 
of the glass. Down spots are used to smooth 
the light and prevent glare. 

The interior of the has excep- 
high ceiling and the wall fixtures 
are set at an angle into four bays on each 
side of the store, which helps individualize 
each department. Curtain walls are painted 

Dubonnet on the first bay and the color 
graduates to a pink in successive tones to 
the back of the store, making the interior 
look wider and longer than it actually is. 
Fixtures are a bleached prima vera and all 


store an 


wall and showcases are lighted. The ceiling 
fluorescent lighting, surface 
mounted, and down spots. The balcony has 
troffered fluorescent lighting. 
simplicity and sharp lines of the 
new store make it very practical from the 
displayman’s point of view. 

A. Nasser is 


| Ss crossed 


mt 
ine 


owner-manager of the 


company; he has operated in Huntington 
since 1927 in a location directly across the 
street from his new store. The company 
specializes in ladies’ accessories, linens, 


rie and children’s wear. 
k M. Williams is assistant 
s in charge of display. 


manager 





Detroit Display Windows 

Broken By Gale 

udden windstorm which struck Detroit 

ening of January 18 broke more than 

l(X) display windows, approximately a third 
m being in the downtown area. 
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DID YOU KNOW . 


sun’s 
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3 BP as that the 


rays are as damaging 
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Heat fading is trivial as 


Ultra-Violet rays of the sun that cause the greatest 
these rays are present the year around 


YES er YOU need Sun Shades NOW! 


We sell the best because we buy the best. All 
our transparent materials are manufactured by 
the Celanese Corporation of America — your 
guarantee of the finest quality obtainable. 
CAUTION!! Do not be misled by similar-sounding 


the 
And 


- In winter as in summer. 


It’s 
damage. 


compared with light fading. 


names or 
only one original ''SUN 
exclusively, and it is 
through over 160 Jobbers, 


SHADE", 


similar-looking products. 


distributed and 
Distributors, 


There is 
made by us 
sold 
and 


Factory Representatives throughout the United 


States and Canada. 





FREE: Send For Samples Today 


THIS TRADE-MARK 
1S YOUR — Please send sam of S 5 
pase s samples of Sun Shade and a 
UNCONDITIONAL copy of your booklet, “H¢ 


GUARANTEE 


write 


YOUR 





s. 


U ATT. JOBBERS | wn--- enn nnn nnn www wenn www ween wee ee nnene 
$ v There are 
choice t itori 
AOD c.) |:5'" ere 
GAD for detail 
| Store Name———~—— —— = 





Manufacturers of the Original Transparent Sun-Shade 


781-83-85 Chancellor Ave., Irvington I 1, N.J. 


THE SUN SHADE CO. 


J, 


2 


| re : — 


WwW TO WIN 


DUEL WITH THE SUN.” 
































"We have been buying mannequi 
other firms throughout 


of your fine artistry 


ns from you and from 
the country for many 
years and we are pleased to say that at no time 
before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store— 
front has been made more attractive because 


and craftsmanship." 


Otto Lasche, 
Display Director 
KLINE’S, Saint Louis 


Irving L. Sorger, General Manger KLINE'S, INCORPORATED 
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PEAK OF QUALITY 





Showcases - Wallcases 
MODERATELY PRICED 





BUY DIRECT FROM MANUFACTURER 





SEND FOR FOLDER “DD” 


Apex Store Fixture Co. 


Factory: 139 Bowery, New York 2, N. Y. 
CAnal 6-8074 
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FADE LIGHTS ON & OFF 
GRADUALLY 


with a 
Display King Dimmer 


@ Dims any incandescent load from 
10 watts to 700 watts — with no 
loss of efficiency. 


@ Also can handle two loads, up to 
1000 watts each, simultaneously 
dimming one down, the other up. 


@ Any cycle—I to 4 per minute — 
with or without dwell at either end. 


@ Mounted in Underwriters’ 
approved box 6" high, 10" wide, 
12" long. 


@ Also available with coupled timer 
as synchronous dimmer to handle 
series of 3 to 10 incan. loads. 


GALE DOROTHEA 


37-61 85th St., Jackson Heights, L. |. 


MODERN MECHANISMS 
FOR DISPLAY MAKERS 
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CHICAGO PROMOTES 
THE WINTER VACATION 
[Continued from page 23] 


a tangent that cut off the opposite corner, 
before which another mannequin was posed. 
A patio was hinted at by placing a potted 
palm in the cut-off niche, completing the 
actual display, but the windows were made 
glamorous pictures of the winter resort sec- 
tions of the country by painting the niches 
with that cast dramatic shadows on 
the summer-blue walls and complemented 
An equally pleasing effect 
lighting glimpsed 


color S 


the merchandise. 


came from the colored 


through the louvered doors of the white 
screen. Carpeting of earth tones further 
expressed the realism of a breezeway. Copy 
exclaimed “Winging South Now. Our re- 
sort collection previews new fashions to 
come in 749", In addition to the feature 


card, smaller cards pointed out the fashion 
notes of each model. 
Marshall Field & Co. 


Twelve windows at 


told the story of “jade throbbing against 
the beat of surf’ and “coral flashing as 
the surge of tropic sun.” Forerunners of a 


new scene, these jewel-tones were important 


highlights in shoes, gloves, blouses, 


and costume jewelry, “to 


tashion 


handbags, scarves, 


place against the pale shades and whites of 
resort-wear later, as seasoning for 
navy or beige, vibrant tones to use with a 


. one touch (at the most two) 
Half of the windows 


light hand 
¢ sure, swift color.” 


presented “pale sands by the sea in shades 
of sunshine and shoreline’, and the other 
half featured white sands. The two center 
vindows showed “coral flashes on pale 
sands” and “jade gleams on white sands.” 
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Chmaxing the color story, the large corner 
window mingled both coral and jade with 
pale sands for young Chicagoans as Pic- 
tured here. The scene is of a swanky sea- 
side resort where the two vibrant tones 
accent the merchandise, the lilting decor 
being further vivified by coppery banners, 
used in some instances as merchandisers 
for the accessories. 

The wide spread of the shirt collar and 
the Windsor knot were fashion highlights of 
men’s wear sponsored by Henry C. Lytton 
& Co. as the “bold look” for men in four 
neat and trim settings. The high colors of 
the merchandise against backgrounds of 
manly colors were relieved by a backdrop 
of natural wood with cutouts of geometrical 
designs, hung from the ceiling with chains. 
Each of the windows featured a different 
pattern of tie silk, draped from the center 
cutout and made up as ties to feature the 
newest interest in men’s wear. G. C. Bowen 
is display manager. 

The following displays are not illustrated: 

At Mandel Brothers, John R. Cooper, dis- 
play director and fashion coordinator, pa- 
raded spring suits under the dramatic title 
of “Spring walks in through winter’s open 
She is tailored, slim as a reed and in 
love with a new shade, ‘Dacia’.” “Dacia” 
is a modest brown for which Cooper recom- 
mended black accessories. Against a back- 
ground of lemon-yellow, painted with blue 
feminine tailleurs borrowed 
from architectural frag- 
and tree branches aglow with tiny 

Here and there patches of 
augured an impatient spring 
four around-the- 
Saks-Fifth 


dc OT. 


ighting, the 
heir classic lines 


ments 
lights. green 
MOSS 


A series of windows ot 


clock resort wear was shown by 





—For his New Year's window, E. L. Vollmer, of Joseph Horne Company, Pittsburgh, used this 
Perspective was given added drama by the arms and hands at the left 
Hands of the clock in 


interesting setting. 


foreground of the window, each hand grasping a trumpet or bell. 


the background point to 12— 
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nue. The settings were compositions 
juiet elegance that gained drama through 
skillful manipulation of color and light- 
Backgrounds were air brushed with a 
ince of deep blue that flowed into pure 
ite at the floor level. The single drapery 
one side, repeated for the floor covering, 
is of chartreuse. The lone prop was a 
sically green papier mache cactus glitter- 
with sequins and blossoms of foil 


iper. Lighting from yellow to green to 
ue enveloped the scenes to give them the 
irmth of sunshine. Copy simply an- 


unced “Sportswear Collection”. All dis- 
lays were by Richard Landloff, display 
inager. 

\s part of a continuing program of mod- 
rnization Chas. A. Stevens & Co. employed 
modern device to incorporate the entire 
cade of windows into one integrated sell- 
ng area. The store has an island window 
it was recently cut in half by a wall so 
at displays could be focused against color- 
backgrounds. But this wall darkened 
corridor back of the island and the 
xtremely high ceiling made the passage a 
loomy tunnel. The installation of an egg- 
rate ceiling dropped the height of the 
idor 6 feet and supplied the means of 
ising lighting to create atmosphere. Soft 
usic which is played on the selling floors 
been brought out into the passageway 
h has now become a pleasant and in- 
ing promenade. With this new facade 
\rthur Gault, display director, has been ex- 
iting color and fashion with displays that 
| a story which, volume-wise, ends happily. 
Spring timidly breaks through winter's 
ice and snow was the display thought ex- 
ssed by Gault in a promotion of fleece 
ts im partait colors These coats, to 
ir now while the snow is still here, were 
vn on mannequins in settings that were 
ingers of the approaching season. Moss- 
red brown rock formations of papiet 
e, lightly dusted with plastic snow, 
ited that winter still lingered, while 
ite narcissus and yellow daffodils ap- 
ired trom the top of the rocks, protected 
winter's fury by glass bell jars. As a 
ther indication of a spirited new season, 
ites darted among the rocks and held 
lay cards which stressed the timeliness 
he merchandise by stating: “Competition 
not even Spring’s blossoms vie with 
colors of Stroock fleeces”. There was 
enough of nature’s greenery in these 
ly compositions, brought in by way of 
green dancing sprites, the fresh flowers 
the green lighted backgrounds, to in- 
the fashion-wise woman to discard her 

ter coat. 


Williams’ Brochures 
Are Now Ready 


ree attractive brochures have been pre- 
d by D. G. Williams, Inc., 498 Seventh 
ue, New York City 18, and are now 
for distribution. One is devoted to 
s, Stands, fixtures and mirrors for 
nery display. Another shows the 
ina” figures for foundation garment, 
e, beachwear, necklace and_ similar 
landise presentation, and the third 
Ss spring and Easter properties such 
ibbits, frogs and lambs of rubber or 
mache 
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"We have been buying mannequins from you and from oppo tasche, 
other firms throughout the country for many Display Director 

years and we are pleased to say that at no time _ KLINE'S, Saint Louis 
before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store— 
front has been made more attractive because 
of your fine artistry and craftsmanship." 


* Irving L. Sorger, General Manger KLINE’S, INCORPORATED 








L.£. HIER DISPLAY EQUIP. CO., INC. 


23 NORTH SIXTH STREET MINNEAPOLIS, MINNESOTA 
MR. LES HIER, exclusive Korrect-Way distributor 
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HANSEN TackerR 


A bonus of several hours of free work each 
week! That's what your Hansen Tacker 
gives you, because it gets so much more 
work done. Drives tacks or staples firmly, 
accurately — fast as you can grip the 
handle. Hold the tacker in one hand, 
your work in the other. 





The ideal tool for sign and display work. 
Use it fof mounting crepe paper and cor- 
rugated board window dressing, for at- 
taching merchandise to display cards, for 
hanging posters, attaching easels to 
counter cards, etc. Holds scores of tack- 
points at one loading. Drives through 
hard wood or thin metal. Its very first trial 
will convince you. 


.A.L. HANSEN MFG. CO. ASK FOR FOLDER 





. 504! RAVENSWOOD AVE. 
>” el a ii@:\clen- Conia ae 
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"We have been buying mannequins from you and from 
other firms throughout the country for many 

years and we are pleased to say that at no time 

i before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store— 
front has been made more attractive because 

of your fine artistry and craftsmanship." 


Irving L. Sorger, General Manger KLINE'S, INCORPORATED 





Otto Lasche, 
Display Director 
KLINE’S, Saint Louis 











PRODUCE LETTERS 
EASILY -QUICKLY 
(- Py 


, a ‘ in any size ranging 





ere 3 from characters 3” 
of 4” 
12” 
characters from 3” 
stock. 


BOICE- 
CRANE 


No. 2208 
HEAVY DUTY 


24" x5" 
; JiG SAW 


Fast, clean, accurate, vibrationless contour and straight 
Only 


and 





high out 


stock, up to 

















cutting, inserted blade work and heavy jig sawing 

thick, 
the only jig saw capable of using any blades 5” to 9” 
Blades 90° for ripping long 
Instant control from high tension for heavy 
tension for delicate work. 
blade life. Tension instantly 
released to make blade changing really fast and easy. 


24” jig saw that cuts materials up to 5” 


long may be turned 


stock 


sawing to a 


sensitive Guar- 


antees longest possible 


Oversize 20” x 20” highly polished, cast iron work 
table Two-way tilt to 45°. 50% longer blade stroke 
cuts thicker stock faster. High quality, sturdy con- 


struction throughout. 


A lifetime of trouble-free service. 


Write for Free Catalog 
BOICE-CRANE COMPANY 


896 Central Avenue ~- Toledo 6, Ohio 








on Now .. Introducin 
LIGHTED MOTION! 


The NEW Model “712” 


ot0-Sho 


ELECTRIC TURNTABLES 


HE FAMOUS ROTO-SHO 

Electric Turntable is now 
available with a two-way, 
built-in receptacle to per- 
mit novel, self-contained 
lighting effects ... as 
well as operation of elec- 
tric appliances of all kinds 
while the table revolves 
three times a minute. 

There’s nothing like 
"712" to revolutionize your 
window trim ... because 
motion plus unusual lighting is the key to 





successful displays! Sturdy, all steel, it 
carrys up to 200 Ibs. Diameter of turn- 
table 18”, A.C. only. 






Lights 
turn 
with 

table! 


Many display jobbers stock it! 
Write NOW for full information about 
“712’" and our COMPLETE line of 
ROTO-PRODUCTS. 





> 





GENERAL DIE & STAMPING COMPANY 


— ©. 262 Mott St.. New York 12, N. we 
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Brochure On Point-Of-Sale 
Says Dealer Cooperation Vital 

Kay, Inc., creator and producer of point 
of-sale displays, has just published its cred 
in a 26-page brochure entitled “Dealer Co 
operation — The Vital Factor in Sales”. The 
brochure, measuring 11 by 13 inches, i 
done in bright, solid colors of red, gree: 
orange and two tan, with white 
space and black outlines serving to empha 
size the vivid contrasts. 

Copy points up the advantages in any 
point-of-sale endeavor of a closely knit 
collaborative effort on the part of the ad- 
vertiser, the dealer and the designer-pro 
ducer, and gives the answers to such ques 
How do we know what the dealer 


tones of 


tions as: 


wants? How can we find out? How can 
we build a display which will obtain the 
highest degree of dealer acceptance; the 


most desirable store positions; 
periods of sustained showing? 


the longest 


The reader is taken step-by-step through 
the various phases of approach to a point- 
ot-sale display problem. The steps include 
the initial between the prospec- 
tive client and the designers; their joint ex- 


conterence 


amination of dealer outlets; the collation 
and study of facts gathered in the field, 
submission of sketches and models; the 
pre-production testing of the unit by the 


advertiser, and quantity production. 

“It is our opinion, based on considerable 
experience, that the arbitrary or 
answer to a display problem is only rarely 
an actual solution to the problem. Some- 
thing required. That is a_ full 
understanding of the specific goal of a spe- 


‘canned’ 


more 1s 


cific unit and the close-knit cooperation 
of the advertiser, his dealers, and the de- 
signer-producer,” according to M. Kallen- 


berg, president of the firm. 

The brochure is available, without charge, 
upon request to Kay, Inc., 9 East 40th street, 
New York City 16. 


Display School 
In New Location 

Previously located at 1624 Arch. street, 
Philadelphia, the National Display Institute is 
now at 618 Chestnut street. The new quarters 
contain 25,000 square feet of space devoted 
entirely to facilities for teaching the elements 
of display. Included are a silk screen process 
shop and a papier mache department. There 
will also be an auxiliary wood-working shop 
in which all backgrounds and props will be 
made. 

Actual window displays will be installed by 
the students in the Chestnut street windows, 
an important shopping avenue in Philadelphia. 
St. Louis Group 
Has Meeting 

A business meeting was held at the Mark 
Twain hotel on February 10 by the St. Louis 
Display Guild. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Westinghouse Readies Program 
For Group Presentations 

for the past several months Westinghouse 

ectric Corporation, Pittsburgh 30, has been 

work on preparations for the firm’s new 
lic meeting program called ‘Planned 
ehting for Greater See-Ability’, Produc- 
mn details have been completed, according 
W. B. Montague, manager of the sales 
omotion division, sets designed, script 
ritten, rehearsals over with, and several 
esentations of the program have been 
ide before audiences. The show is ready 
ww for presentation before company or- 
nizations, clubs, or civic groups. 

“Planned Lighting for Greater See- 
\bility” has been produced to dramatize the 
significance of lighting, its importance in 
business, industry and education. A_ bro- 
hure describing the show is available from 
e above-mentioned address. It contains 
ymplete booking and scheduling procedure, 
iudience and stage requirements, and other 
pertinent information. 


Fishing Tackle Box 
Has Display Value 


Van Sciver Associates, industrial designer 


t} 


f Philadelphia, announces a new combina- | 


m container and tackle box which the firm 
recently designed for the Queen City Mfg. 
Company. It is for their complete line of 
shing kits and has three important advan- 
tages over the previous models 

Che dealer can stock twice as many kits in 
ipproximately the same space; the new box 

streamlined, transparent, smart and makes 
1 handsome display; it provides an extra 
incentive for buying because the package is 


in excellent tackle box which will not corrode | 


or rust. 
This unusual kit container is a plastic in- 
ction moulded box only 16 inches _ long, 
whereas the former container was a 30-inch 
x. Instead of packing the rod in two sec- 
ns, it is now packed in three and the nec- 
iry dividers of the tackle box are grooved 
hold the units of the kit in place 


Columbia Brochure 


Describes Line 
Spring and summer display supplies of 
the seamless paper type are shown and de- 
ribed in a 12-page brochure just issued by 
lumbia Display Material Company, 179 
Pacific street, Brooklyn 2. Included are a 
imber of processed designs. Copies of 


folder may be had on request 


Duran Opens Plant 
In Canada 
Opening of the new Canadian plant of 
iran Style-Rite, New York City, was held 
tary 24-29 at 747 Guy street, Montreal, 
ibiting a new line of ladies’, children’s 
men’s mannequins styled in New York 
made in Canada. A number of Canadian 
laymen attended an informal buffet sup- 
in the new showrooms on January 21. 


inadian Company 
issues Brochure , 
ladison Display, 424 Wellington street, 
lon, Ont., Canada, has issued a colorful 
ure showing the firm’s line of display 
for spring. Copies will be sent to any 

ess in Canada on request. 
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"We have been buying mannequins from you and from One tasch 
other firms throughout the country for many Display Ditector 

years and we are pleased to say that at no time _ KLINE'S, Saint Louis 
before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store— 
front has been made more attractive because 
of your fine artistry and craftsmanship." 


Irving L. Sorger, General Manger KLINE’S, INCORPORATED 

















NOW! Pastel Grass Mats 


Be among the FIRST in your town to use them 


THEY ARE HOT 
3 ft. x 6 ft. — 52 Row 
EIGHT BEAUTIFUL PASTEL COLORS 


Cerise Chartreuse Rose Light Blue 
Yellow Pink Copen Blue Peach 


BE IN LINE FOR EARLY DELIVERY — ORDER NOW! 


Leroy W. FRYMAN ae 








SCROLL-TEX 


(Reg. T. M. applied for U. S. Pat. Off.) 
The ultimate for scroll signs, window cards, art sketches, paper sculp- 
ture, show-case trimming, etc. 
SHEETS—SIZE 26" x 40" $18.00 PER 100 
(Assorted as desired) 
Peach Cocoa Wild Rose _ India 


yl) Turquoise Moss Green Silver Gray Marine Blue 
Nu-Yellow Terra Cotta Powder Blue Lemon 
COLORS Blue-Gray Claret Old Gold Flame 
White Samar Teal Blue Black 


W. C. Huarkock Tuc. 


123 E. BALTIMORE AVENUE LANSDOWNE, PENNA. 
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Here is a Hat Salesman that works 
Day and Night, Sundays, Holidays, 
Without Pay 


THAT'S Mr. HAT-STA 


Known Coast to Coast by 
Hat Display Men 





*19.50 
dz. 


@ PERFECTION WITHOUT EXERTION 
@ CREASE REMAINS PERFECT 

@ STRAW OR PRE-SHAPED HATS 

@ NOT AFFECTED BY VIBRATION 


Immediate delivery af your fixture house 
er 


ALPERN’S 


808 PENN AVE. PITTSBURGH 22, PA. 
Atlantic 4130 


Manufacturers—H AT-ST A—Designers 
Illustrated Folder On Request 





















We Manufacture 
All Kinds 
Of 


PAPIER MACHE 
DISPLAY FORMS 


Ladies, Men's, and Children's coat, 


suit, sweater and shirt forms — 
Blouse, Lingerie, and Bra Forms. 
Metal Stands supplied at reason- 


able prices. 


FOR PARTICULARS WRITE: 


ACTION FORM CO. 


265 W. 17th St., New York 11, N. Y. 
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Four New Tools 
Use One Motor 


Porter-Cable Machine Company, Syracuse, 
N. Y., announces a new line of portable elec- 
tric woodworking machines including a high- 
speed router, a pedestal table shaper, a power 
plane, and a door-lock mortiser. 

A single power unit serves all four tools 
and can be interchanged in a moment. This 
feature effects a saving of the cost of three 
extra motors. The machines are also avail- 
able individually with their integral 


motors, 


own 


Lane Bryant's New Store 
Uses Color Widely 
The new Lane Bryant store at 333 Fifth 
Pittsburgh, had its official opening 
on January 31. This is the first new unit in 
over 20 vears to be opened by Lane Bryant, 
specialists in apparel for larger 
mothers-to-be and infants’ and children’s wear 
The entire Lane Bryant store, occupying 
two floors and basement, has been completely 
redesigned and modernized by deYoung, Mos- 
cowitz & Rosenberg, architects, at an approxi- 


avenue, 


women, 
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mate cost of $700,000 including fixtures. The 
store, with a 70-foot frontage on Fifth ay 
nue, extends 230 feet through to Oliver 
street. It has an area of approximately 40,00 
square feet of for selling and non- 
selling purposes. 


space 
A restrained, modern feeling has been 
achieved in the architectural constructs 

both outside the building. The 
first floor exterior has been modernized by 
using gray cast-granite and glass doors which 
give a full view of the store from the outsid 
Two large windows on either side are for 
display. 


inside and 


The main floor has terrazzo flooring. All 
main floor fixtures and 
natural mahogany and gracefully spaced in 
the free-flowing layout. Each department is 
highlighted in shades of rose, Dubonnet and 
green against a background of grayed greens, 
rose and yellow. 


showcases are of 


On the second floor muted tones of pale 
rose, turquoise, in light and medium values, 
for furniture and fixtures, are combined with 
terra-cotta shades against walls of steel gray 
colored carpeting. A_ beautiful 
lounge for customers has poppy red covering 


and rose 


by Tony Brinker 
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EMIL GORSILLO, INC., 
HoLL-YWooP 


Bcanine INTO THE DISPLAY FELD, 
HE CLAIMS, WAS ONE IDEA THAT DID 
NOT GO WRONG. BEING IN THE WIG 

} BUSINESS SINCE THE SILENT OAYS OF 

MOTION PICTURES, HE OFTEN SAW 

SLACK TIMES WHEN MODERN PICTURES 

HAD THEIR RUN WITH NO WIGS OR 

HAIR PIECES NEEDED. THE IDEA 

OF THE INTERCHANGEABLE 

MANNEQUIN WIG BLOSSOMED 

WHEN INA MOTION ACTURE 

PRODUCTION HE WAS CALLEO 

UPON TO DUPLICATE THE FEMALE 

STARS HAIR IN EVERY DETAIL 

WHICH WAS TO BE USEO ONA 

DUMMY... A DOUBLE TO THE STAR, 

FIRST MANNEQUIN MANUFACTURER * 

HE APPROACHED WITH IDEA OF 

USING REAL HAIR WIGS ON HEADS 

OF ALL THEIR MANNEQUINS WAS 

ZE PPEN ~FiELD. HE WAS TOLO HE 

WAS CRAZY, BUT LATER CONVINCED 

THEM. THAT YEAR AT THE N. Y. 

Oi SPLAY CONVENTION ,ZEPPEN-FIELD 

SOLD MORE MANNEQUINS THAN ALL 

OTHER MANUFACTURERS COMBINED, 

IT WAS REVOLUTIONARY! HE WAS : 

IMMEDIATELY FLOODED WITH ORDERS 4 

FROM OTHER MANUFACTURERS FOR 

WIGS FOR THEIR MANNEQUINS. 

TODAY HIS STAFF (IS LARGER AND 

BUSY THE YEAR ROUND... SERVING 

THE DISPLAY FIELD ALL OVER THE 

| WORLD - 


HAVE LOST THER HAIR. 
THROUGH ILLNESS, 
ACCIDENTS , ETC,. SAYS 
MANY CHILOREN AND 
WOMEN ARE BALD, 








/ es LN ot “= 


ths HOBBIES TIE UP MOSTLY 
WITH HIS WORK... HE LIKES 
TO SOLVE PEOPLES PROBLEMS 
WHO ARE UNFORTUNATE TO 


(ALL AGES) NOT COUNTING 
'/ THE MEN , ANDO HE Likes 

To ASSIST THEM NOT FROM 
A BUSINESS ANGLE BUT RATHER 
FROM A PERSONAL ONE. 











pies Ait sports 

AT PRESENT (5 PLAYING 
MORE GOLF. WAS A PRIZE 
WINNER AT THE LAST L.A. 
DISPLAYMENS CLUB 
TOURNAMENT... SAYS HE 
WAS GIVEN 40 strokes! 


"Sage be Po 
= GE UF a- 
a 
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») the furniture with walls of olive green 
ail turquoise. Printed fabrics are tastefulls 
draped in combination with the fine grained 
ogany fixtures, giving a graceful effect. 
Ceiling heights have been underplayed by the 
use of combined fluorescent and incandescen, 
lichting focused directly on the merchandise. 
"Sprites Of Spring" 
At Bryan Booth 
\ll colors and styles, plus the technical 
nts of construction, were shown at the 


Bryan hosiery booth during the Hosiery Ex- 
position in New York City by a collection 
of blithe figures which called themselves “The 


Sprites of Spring”. The sprites were shown 
taking notes from the imaginary book of 
nylon knowledge. The fashion coordinator 
sprite was producing Bryan colors — others 
attending to the Bryan seam and heel — the 
prite of 15 denier sheerness, and so on. 

fhe main display was a shadow-box which 
may be dismantled and sent to stores for 
window use. All the sprites were full-round 
papier mache figures completely nude except 
for saucy spring bonnets. 

The display was executed by Lewis Rosen 
in cooperation with the Cecil & Presbrey staff 
which handles Bryan advertising. 


Woodward, William Hahn 
Win Inaugural Medals 

Silver medals for the best window and 
store displays in Washington during inaugural 
weck were formally presented by the In- 
augual committee to the presidents of Wood- 
ward & Lothrop and William Hahn Com- 
pany at a luncheon meeting of the Wash- 
ington Advertising Club. Woodward's took 
first honors among local department. stores, 
and Hahn’s led among specialty shops 





Counter Display Enables 
Toy Demonstration 
ln connection with the firm’s new toy —a 


model airplane which clamps onto an auto- 


mobile window and is operated from within 
the car Wilbroco, Inc., Arcadia, Calif., is 
furnishing an attractive counter display made 
up of a red wooden base with a 6 by 8&- 
inch glass set vertically in the base, simu- 


lating a car window. Advertising copy on 
the glass explains the uses of the toy and 
the price. The “Windo-O-Plane” can be 


placed on the display and is used as a demon- 
strator, allowing children to try it before 
bi ing. 


Korn Adds Segal 
To Sales Staff 


Leon H. Segal has joined William Korn & 
Buffalo, as a sales representative cover- 
Texas, Oklahoma and Louisiana. The 
specializes in jewelry display equipment. 
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"We have been buying mannequins from you and from ope tasche, 
other firms throughout the country for many Display Director 

years and we are pleased to say that at no time _ KUINE'S, Saint Lovis 
before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store— 
front has been made more attractive because 
of your fine artistry and craftsmanship." 


Irving L. Sorger, General Manger KLINE’S, INCORPORATED 


\ aad: | 


“4° ° : ° ° 
e ° RZ e A ° ® 

























Brilliant color 
attractions on stylish 





mannequins 










Extensively used in automobile salesrooms, 
bars, theaters, night clubs, dress shops, 
florists and wherever general color attrac- 
tions are desired. See your dealer, or for 
further information write . . . 























. except for several years spent over- 
with the Marine Corps, has been con- BEST DEVICES COMPANY, INC. 
nected with the jewelry field for more than a 10516 WESTERN AVE., CLEVELAND, OHIO 
decack . 
Don’t forget—send in your news ORICIW AL | ARTIFICIAL FLOWERS 
tems about all happenings in the COSTUMES of YESTERDAY for all trades and purposes 
splay field: births, deaths, marriages, Seat fem igale sieece, On Nene a 
hanges of position, anything pertain- | emepameiamnnttnaa) 
1c to delay ox Gaategnen agin KATHERINE BURR FLEMING || MILTON S. AHRENS, INC 
_ | 76 Rogers St. Tel. 1756 Branford, Conn. | Imperters ~ Sie fer Susnetens ‘ 
_— | Write for circular of photos 56 W. 36TH ST. NEW YORK 18, N. Y. 
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Tailor-made to 
SELL MERCHANDISE 





Dimensions: 


Inside: 18x24x12” — Outside: 28x34x17” 


STIMULATE SALES WITH IMPROVED 


MIDWEST SHADOW BOX! 


Here’s a sure-fire selling aid to highlight 
your seasonal offerings and special promo- 
tions! 

The _ all-purpose 





Midwest Shadow Box 
works selling wonders in your windows, 
in your aisles, on your counters! It glorifies 
your merchandise — gives it fresh sales ap- 
peal. An ideal selling frame for hundreds 
of items, all the year long. 

Beautiful in its blond Combed Oak Natural 
Finish a majestic touch for your store! 
Evpertly and rigidly constructed, with 5)” 
bevel and Lumilite indirect lighting. Com- 
plete ready to plug in. 





ORDER NOW — PROMPT DELIVERY 
, On hand for immediate 
Write for shipment Order one or 
-e several today and see what 
New Spring selling magic the Midwest 
Catalog Shadow Box can weave for 
you Selfi-standing Shadow 
on Box, $32.50 Matching Table, 
if desired, $24.50  Combina- 

Fixtures and tion $55 
Mannequins! JOBBERS INQUIRIES 

INVITED 











MIDWEST 
MANNIQUIN DISPLAYS 


} 532 N. WATER ST., MILWAUKEE 2, WIS. 

















REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


2802 W. 76th St. Los Angeles 43, Calif. 











FOIL PAPER 


26" WIDTH — 25 ft. - 50 ft. - 100 ft. 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 











USE THE 


OPPORTUNITY EXCHANGE 





For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
* 


$3.00 Per Column Inch CASH WITH ORDER 








} ing 





DISPLAY WORLD 


LOS ANGELES DISPLAY 
HITS 1949 STRIDE 


[Continued from page 27] 


The following displays are not pictured: 

“Delicate Fashion” was the title of a 
series of windows done by Stanley E. 
Thompson at The May Company. In the 
background of each window was a long, low 
table painted chartreuse, slate, black and 
gray. The tables were equipped with built- 


in planters filled with ferns. Accessories, 
suitable for wear with the bright print 
dresses featured, were arranged on, and 
immediately under, the table. The display 
copy was painted on a sheer fabric which 
was mounted in a highly decorative wall- 
board frame. Window backgrounds and 
floors were gray, and the lighting was 
made up of overhead colored spotlights. 

Display Director Allen Olsen did a win- 
dow at Sears-Compton for the man who 


around in his workshop and 
getting near the gar- 
dening season (some early planting is being 
in normally California), 


likes to tinke1 
garden. Since it is 


done already sunny 


Olsen used a gardening theme for his 
window. \ background niche, done = in 
knotty pine, simulated a home workshop. 
\ mannequin was used to emphasize the 
hobby angle. Mullions, painted white, were 
placed in front of the niche to simulate a 
window effect. Tools and gardening equip- 
ment were arranged attractively in the big 
corner window. This was a very effective 


display of a difficult class of merchandise. 


This year is California’s “49’er Centen- 
nial’, and Alpert’s Display Director C. 
\rnold Carlson duly honored it at the 


firm’s Crenshaw store. The window featured 
a Western drapery fabric designed especially 


for Alpert’s. The stuffed head of a long- 


horn steer mounted on rough pine boards 
was used as the central prop in the back- 
ground. \ length of the fabric, which 


Lite’, was draped 


the neck of the 


calls “Frontier 
ceiling down over 


\lpert’s 
from the 


steer and other lengths in the various differ- 
ent background colors were hung against 
the back wall \ Joshua tree on one side 
of the window helped emphasize the West 


ern effect and served as a balance for the 
steer head. An old 
to the display 
nuggets was spilled on the floor both to 
point up the “49’er” The display card 
read “Alpert’s celebrate the 49’er Centennial 


scale was placed next 


card, and a bag of gold 


theme. 


with ‘Frontier Life’, designed especially for 
ae 

Display Director John E. Cooke’s foam 
rubber pillow display at Coulter’s was in- 
teresting. Three pillows were suspended 
from the ceiling, a white hoop being used 
around them to attract the eve. The wires 
were concealed by a fluffy mass of cloud- 
like spun glass. Two more pillows were 


a hand held 


pillows, 


Next to them 
section of one of the 


laid on the floor 


a cutaway 


while behind it was the box in which the 
merchandise is sold. On the other side of 
the window stood a mannequin, dressed in 


and holding one of the pillows. 
Formals are always a good display 
Stanley Thompson used them in a 
New Year May 
The background blue 
stars. In tront of it, 
curtains hung from a 


a robe 
sub 
ject, and 
bank of windows at The 
Company. was sky 


with silver shimmer- 


white were white 


FEBRUARY, 1949 


7A 

















Pa HONCARD 


— HERE AGAIN! 


Finest, genuine Red Sable, ‘Rig- 
ger length, in a copper 
finished ferrule, polished 
black handles. Republic 
Rigger Brushes are the 
choice of letterers and 
card writers everywhere, 





#1-$55 #8-$1.50 
#2- 60 #10- 1.75 
#3- 70 #12- 2.00 
#4- .75 #14- 2.50 
#5- .80 #16- 3.00 
#6- 90 #18- 4.00 
#7 -1.00 #20- 5.00 
10% discount on 
orders over $10 
Dealer Inquiries Invited 














1103 








MILLINERY 


DISPLAYERS 
ROSE AND GREEN PATINA FINISH 


Papier Mache 
1101—$5.00, 1102—$10.00, 1103-4—$12.50 


Pl Wy is} bli {G, 


ar. ] ’ 
wa am ‘ | 4 


GREENVILLE, OHIO 


y | 
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me supported by magenta pink turnings. 
Snow covered the floor —(very appropriate 
at the time; Thompson could have shoveled 
real stuff off the store roof instead of 
e the artificial kind). Black manzanita 
nches and colored bee-lights were set in 
the snow. The gowns were light blue. The 
der, painted on one of the curtains in the 
kground, read “The New Year rides in 
Rig- vith a whoosh from wide-skirted formals”. 


mt 


fhe circus came to town in January- 


— WO te, 








pper ; : . 2 | 
least it came to town in Alpert’s Cren- | 

Shed ; : : i) 
bli shaw windows, where Display Director C. | 
-_ Arnold Carlson used it as a theme for a | 
the lisplay of colorful “Circus Print” drapery 
and fabrics. Wooden rings on the floor were 
ere. filled with sawdust. In the background, a 

cornice box and draperies were treated as a | 
50 cage with a leopard inside. In the center of | 
75 the window was a large construction board 
00 giraffe covered with cloth and with felt 
50 spots glued on. A trapeze and_ balloons 
00 Id rs . "We have been buying mannequins from you and from 

idded to the window atmosphere. 1 buy Otto Lasche, 
00 Display Director John Flotten used genu- other firms throughout the country for many Display Director — 
00 : y years and we are pleased to say that at no time _ KUINE'S, Saint Louis 


ine antiques for a promotion of such 
favorite suitings as Donegal tweeds and 
ted Glen plaids. In one window he used an 
id schoolmaster’s desk as the main prop. 
\ suit form, dressed in the Donegal tweed, 
was placed at the other side of the window. 
An old, New England hooked rug was 
placed on the floor. In the window featur- 

r Glen plaid, Flotten used an old wooden 
wool carder and spinning wheel as_ props. 


before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store— 
front has been made more attractive because 

of your fine artistry and craftsmanship." 


Irving L. Sorger, General Manger KLINE’S, INCORPORATED 


ro red sing hel 2 fo MIDWEST DISPLAY EQUIP. CORP. 


ilso used. | ae 2310 LOCUST STREET ST. LOUIS, MISSOURI 
\nd that’s the display story from Los | , 
\ngeles and its environs for this month 
The snow is gone now, although it isn’t for- 
gotten. It’s been the main topic of con- | 
versation out here for the past several | 
| 








MR. VERN ZELLER, exclusive Korrect-Way distributor 














weeks, and it will probably continue to be 





the main topic for several winters to come 


Saw With Spiral Blade 
Cuts Steel, Plastics, Rubber 

Intricate cuts can be made cleanly and | 
asily in such widely different materials as | 
steel, plastic, and foam rubber with the new 
[yler Power Band Saw with spiral blade, | 
1 product of Tyler Manufacturing Company, 


Utility 
Merchandiser 


An open display unit for window or interior 
ledge trim. 


HEAVY WOOD CONSTRUCTION 
FINISHED IN WHITE 


Unit can be used in many different positions. 
24" wide — 10" deep — 48" high 
WRITE FOR PRICE 





6151 West 98th street, Los Angeles 45. The | 
saw will cut any line that can be drawn, | 
cording to its inventor, T. V. Tyler. 
lhe performance is made possible by the | 
v's completely different spiral blade and | 
its transmission. The Tyler blade pre- 
nts a 360-degree cutting edge that cuts 
oothly in any direction. The infinite 
ds planetary transmission provides a 
speed range of from 70 feet per minute 





Quensell Displays Inc. 
No. 627 71-23 Austin St., Forest Hills, N. Y. 














steel and other tough metals to 5,000 
per minute for wood, aluminum, and 


| 
t light materials. The operator has a USE THE 
CC O ra spee is vs ge. S C1z | 
i vubter dred guide rete noite || OPPORTUNITY | COLORED 


e to the necessary rigid cutting line 
inusual feature is that the operator can ae * N Y 
lentally touch the moving blade with his | E X C H A N G E | FLUORES E 
| or fingers without injury. A a 
has already been demonstrated that the For any WANT AD purpose: P ! TS 
} | 
. 
| 


band saw will cut the following ma- POSITION WANTED FOR DAY OR NIGHT USE 














| e] j . 

= steel, iron, wood, plastics, bre nze, POSITION VACANT Can be used with or without Black Light 
: UM, Wie, plywood, leather, tin, lino- USED EQUIPMENT FOR SALE (ultraviolet) units 

bamboo, felt, bakelite, nails, masonite, REPRESENTATIVES WANTED Send for Folders 


gold, silver, fiber glass, cork, foam 
r, wall board, balsa wood, asbestos, 


e | Federal Fluorescent Co., Inc. 
$3.00 Per Column Inch — CASH WITH ORDER | | 134 W. BROADWAY, NEW YORK CITY 13 
i 














oard, and screening 
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RADIANT 


GLASS FIBERS CO. 
11 WEST 29th ST., N. Y. C. 


Headquarters for 


GLASS FIBER 


Display Materials 


Largest and Most Varied 
Selection in America — 
IMMEDIATE DELIVERIES 


More and more Display Men are turning 
to Glass Fiber display materials than ever 
before BECAUSE they are highly 
attractive, giving display effects impos- 
sible with other materials. BECAUSE they 
are LOW IN COST. BECAUSE they are 
FIREPROOF — meeting the most rigid fire 
regulations. Get acquainted with these 
fabulous display materials; they are now 
available in 10 different forms — a type 
for almost every display use. 


WRITE FOR SAMPLES! 








| contest sponsored by 











Now Available! 


NEW CATALOG 


of California-Styled Shopper-Stoppers 


by DECTER 





It has everything!... 


Everything you need for persuasive, smooth 
and easy selling! Features new Decter forms 
for every type, any display; compelling 
California-styled Mannikins sculpted with 
amazing life-like contours! All designed 
from the display man’s viewpoint—for effec 
tive, dramatic windows and interior dis, iays! 


Free on request! MAIL TODAY! 


en ee ee ee 7 
| DECTER MANNIKIN CO. 

| 2617 W. Pico Blvd. 

| los Angeles 6, Calif. 

| YES — please send me a copy of the new Decter 

| cotalog 

| NAME 

| ADDRESS 

1 city STATE 

sn ca ei is al ee cot iat a -! 
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—Pictured is the group which attended a cocktail party and dinner given by the L. A. Darling 
Company, Bronson, Mich., in New York City for the company's distributors and wives attending 
Display Market Week— 





FEBRUARY, 1924 


Dave Schaefer, display manager of Rudge 


| & Guenzel Department Store, Lincoln, Neb., 


was the speaker at a meeting of the Lincoln 
Ad Club 

First prize of $500 in the national display 
Wamsutta Mills was 
won by W. W. Hill, Bullock’s, Los Angeles. 
Second and $100 went to James P. Higgins, 
John Wanamaker’s, New York City, and 


, third place was won by Rudolph L. Couil- 
lard, Rk. H. Stearns Company, Boston. 
Earl Schmidt resigned as display man- 


ager for Arnold Constable & Co., New York 


City, a position he had held for 12 years, 


to become first assistant to Irving Eldredge, 
R. H. Macy & Co. 


A meeting was being planned for the 
following month to form an organization to 
be known as The Window Display Adver- 
tising Association. Delegates were to meet 
in Cleveland 

Edward Thunning resigned as_ display 
manager for Rollman’s, Cincinnati, to join 
a Portsmouth, Ohio, store. He was_ suc- 
ceeded by G. Gordon Meyers, who had been 
in charge of display for Coppin’s, Covington, 
Kentucky 


The New York Metropolitan 
Men’s Club held its annual election, with 


Display 


George B. Rooney, Abraham & Straus, 
Brooklyn, being named president. Others 
elected were Howard H. Littell, L. Bam- 


berger & Co., Newark, vice-president; R. 
Dougherty, Stewart & Co., recording secre- 


tary: J. J. Cronin, Bamberger’s, financial 





—This display was designed by Tom Lee, display consultant of New York City, for Goodall 


Fabrics, of the same city. It 


is used as a suggestion for Goodall dealers for a display theme. 


E. L. Middleton is display manager for the fabric firm— 
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FEBRUARY, 1949 


secretary. Trustees, Herman Frankenthal, 
B. Altman & Co.; William Tishman, Hahne 
& , Newark, and Andrew Elder, Saks 
& ( 


C. E. Thieme, L. S. Donaldson Company, 
was named president of the Minneapolis 


Association of Displaymen. Other officers 
we W. H. Hings, J. W. Thomas Com 
pat vice-president ; G. C. Goodsill, Good 
sill Fixture & Foliage Company, secretary 
tré urer. ‘ 


Hugh Henry resigned as first assistant to 
E. V. Boyd, The Deisel Company, Lima, 
O} and became display manager tor Leo 
Mevers Company, Columbus, Ohio 


FEBRUARY, 1939 


William Hansen was appointed display 
manager for Zion’s Cooperative Mercantile 
Institute, Salt Lake City. He was formerl) 
assistant to Eugene Lees, who was made 
advertising manager. 

Henri Thimell, for many years’ with 
Bergdorf Goodman, New York City, became 
display manager for A. De Pinna Company 
He replaced M. Pellegrino, resigned. 

Replacing Gordon Moore, who became 
advertising manager, T. R. Biggar took 
over the display department of M. Lichen 
stein & Sons, Corpus Christi, Texas 

fhe Carrata Company, Los Angeles man 
nequin firm, established a New York City 
showroom with S. Ralph Gilbert in charge 

I. Weiss became display and advertising 
manager tor Berland Shoe Stores, Ince., 
St. Louis. 

Clinton Clark resigned as display managet 
for H. & S. Pogue Company, Cincinnati, in 
order to accept a similar position with The 
Boston Store, Milwaukee. Carroll S. Nichols 
took over the Pogue department for the 
time being. Clark replaced Kenneth W. 
Duncan, who had been in ill health for 
some time and who planned a lengthy rest. 

Wally Kramer was named manager of 
the display fixture department of Carson 
Pirie Scott & Co., Wholesale, Chicago. He 
replaced J. J. Sullivan, who resigned to be 
ome affliated with Jas B. Williams, Inc. 

Emil Newdold, who had been in charge 
ot display tor Stillman Dry Goods Com- 
pany, Fort Wayne, Ind., became display 
manager for the P. A. Bergner Company, 
Peoria, Ill. 

Mrs. Augusta Waterman joined Interstate 
Department Stores, New York City, as dis- 
pla director. 

Wilbur Reed became display manager for 
the Missoula Mercantile Company. Missoula, 


M mNtana 


Stensgaard Issues Catalogue 
For Spring And Summer 


\ page newspaper size catalogue show- 
splay items for spring and summet 

has been prepared by W. L. Stensgaard & 
Associates, 346 Justine street, Chicago, and 


lable on request. “Comuras” (com- 
murals) are shown in an extremely 
inge of subjects suitable for the two 

and other merchandise shown in- 
full-round scissors of giant. size, 
animated clowns in full color, Parisian 
giant size Easter eggs, and “Struc- 
sends” for window and interior re- 
ng and new construction 
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"We have been buying mannequins from you and from gue tasche, 
other firms throughout the country for many Display Director 

years and we are pleased to say that at no time _ KLINE’, Saint Louis 
before have we ever had such lifelike and 
attractive mannequins as the Beau Monde Mannequins 
we purchased from you recently. Our new store— 
front has been made more attractive because 
of your fine artistry and craftsmanship." 


Irving L. Sorger, General Manger KLINE'S, INCORPORATED 
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It’s universal—multi-purpose. 
Guaranteed unbreakable. 
Easy to Insert. 

No rights or lefts. 

Flexible. Springy. 


Shoes can be suspended in 
window. 


$1 5.00 per dozen pair. 


Orders for 6 pair 
or less sent C.O.D. 


See your local jobber or order direct. 


| THE “INVISIBLE”’ SHOE FORM! Write for catalog, ‘Modern Design 


on Display”, illustrating individual 


FITS ANY SHOE! ~~ FITS EITHER SHOE! Plostic display fixtures. No obliga- 


tion, of course. 
One Form for all sizes and styles casuals, high heels, slings, ankle straps, 


etc. Looks like human foot, yet does not hide trade mark on insole! * Trade mark registered. 


ROGER HENT COMPANY . 2... Ptestics 


211 N. Seventh St. St.Louis | Mo., 











USE THIS THAYER & CHANDLER AIRBRUSH 
OPPORTUNITY EXCHANGE Nl haath ccbicular iilist 
For any WANT AD purpose: : 
POSITION WANTED POSITION VACANT 
DISPLAY EBUIPMENT FOR SALE 


REPRESENTATIVES WANTED wu 4 gene re ¥ 52 
$3.00 Per Column Inch — CASH WITH ORDER \ THAYER & CHANDLER 
910 W.VAN BUREN ST., CHICAGO.ILL 
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@LITHOPHANE VALANCES 














STREAMLINER 1310-D 


Hundreds of ingenious effects with 
this easy to handle and lasting 
valancing. Shorten ungainly win- 
dows and cases! Accent glass areas 
dramatically. 


1312-D—White on White. 
1311-D—Black, Silver and White. 
1310-D—Black, Red and White. 


At your dealers everywhere! or 
write direct. 6.95 per roll 25'x!9”. 


ISINGLASS VALANCE CO. 


5206 Tilden Ave. * Bklyn 3, N. Y. 


WHERE TO BUY 
LITHOPHANES 


ST. LOUIS, MO. 
GARRISON WAGNER CO. 
2018 Washington Ave. 
Write for catalog. 
CHICAGO, ILL. 

ADLER JONES CO. 

521 S. Wabash Ave. 
Write for catalog. 
BALTIMORE, MD., BECKER 
SUPPLY, 319 N. Paca St. 
DES MOINES, IOWA, 
PLAYS, 920 Walnut St 
PHILADELPHIA, PA., HANICKS DIS- 
PLAY STUDIO, 138 S. 3rd St. 


SIGN 


KESL_  DISs- 
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STOP | 
SUN 
FADING 





A CLEAR - VIEW 
¢ shade will pro- 
tect your mer- 
chandise from 
fading sun rays 
—yet permits full 
display of at- 
tractive merchon- 
dise. 





Don't let the sun rob you of pro- 
fits. Write now for details! 


Jobber inquiries invited 


CLEAR - VIEW SHADE COMPANY 


6118 BROADWAY 
CHICAGO 40, ILLINOIS 
Dept. D 
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DISPLAY WORLD 





~ Your | 


Column — 


It may seem strange to have a hardware 
store write you and say they never miss 
reading DISPLAY WORLD from cover to 
month . but we do, and we 


oe gee 








each 


| certainly do get many good ideas from it! 
| We are the largest departmental hardware 


} in 


| if in 


the state and display plays a very im- 
portant part in all our plans. Right now 
in our large main store we are putting in 


a mezzanine floor to house our major ap- 
pliance department. We want it to be the 
most modern in town and were wondering 
your vast storehouse of material you 


might have some clippings, photographs, or 


| articles that ran in back issues on just what 


| appliance department. 


New York doing in their 
We don’t want 
the usual line-up of stoves, refrigerators and 
washers, but something striking and differ- 
ent... . Again, may I congratulate vou on 
a very beautiful Maples, 
advertising manager, Schlafer Supply Com- 


the stores are 


magazine.—S. E. 


pany, Appleton, Wis. 





I am a displayman and 32 years old. I 
have an experience of 14 years. My nation- 
ality is Dutch, but the most part of my life 
I was living in Belgium. 

The reason of my writing to you is that 


I wanted to come to the USA and would 
like to find a store who could employ me 
as a displayman. Naturally I know that 


this is a rather difficult question, but I try 
know that there are a lot 
available in the States than 


my chance. | 
more display 
over here 

Do you think it is possible to get a work 
contract with a firm, it matter in 
which town or state? I am married, and we 
have We're speaking fluently 
Dutch, French and English. During the 
I served with the Allied army and was 
England for over five years. We have 
in Morocco and in Portugal. I did 
work as a displayman in France and in 
have certificates. I have been 
on the American embassy and got my num- 
on the quota already. All I need is a 
(Name withheld on request), 


doesn't 


two boy Ss. 
Wal 
in 

been 


Brussels. | 


ber 
work contract. 
Antwerp, Belgium. 

(DISPLAY WORLD will be glad to for- 
letters from interested.—Ed. ) 


ward anyone 





‘Ve are mailing your firm today picture of 


our Christmas window we won a prize on 
this year, and we thought your firm would 
like to see this window. With the help of 
vour magazine we were able to make this 
window, and it was a good advertisement 
for our business; many people came a long 
ways to see the display We find your 


journal quite a help to us in many ways in 


naking a window. Furlong, 


1 James E 
Uehren & 


Furlong, Galena, I] 
I want to congratulate you on the high 


standards maintain in magazine. 
How do vou keep it up month after month? 


E. L. Middleton, Goodall Inc., 
New York City 


vou your 


Fabrics, 























FEBRUARY, 


1949 





Leather K- 


THE PLASTIC SPRAY 


Preserves Mannequins. Shines leather 


shoes in one application. 


.. 9208 
PRICE FABRICS CO. 


67 W. 44th St. New York City 18 


12 oz. can 


FEE 














SPRINKLE COLORED 





WOOD FLAKES — CHIPS — KUBES, ete, 
ON YOUR WINDOW FLOORS FOR 
COLOR & EFFECT 
Trademark Reg. U. S. Pat. Off. 

Also sell Pearl chips, Sand, Stones. Good for 


exterior and interior displays. It’s first choice 
in leading stores from coast to coast. 
National Sawdust Co., Inc. 
(Display Dept.) 
65 N. 6th Street Brooklyn 15, N. Y, 
New 1949 catalogue furnished on request. 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319 - 321 N. Paca St. Baltimore 1, Md. 











DISPLAY FIXTURE BROCHURE 


THE NATION’S “QUALITY LINE’ FOR DISCRIMIN- 
ATING STORES, MADE BY THE WEST’S LARGEST 
MANUFACTURERS OF WINDOW AND INTERIOR 





DISPLAY FIXTURES. 
calif. | 

















MAY WE SEND YOU A COPY? 
GRANT & SONS, INC. 
921 South Los Angeles Street, Los Angeles, 
EVERYTHING FOR DISPLAY 
JOS. E. PODGOR CO., Inc. 
Complete Display Suppliers 
PHILADELPHIA 6, PA 


JOBBERS 


We specialize in Children's Mannequins 
For particulars write 


WINDOW MANNEQUIN, INC. 


449 West 30 St. New York 1, N. Y. 


618 MARKET ST. 














— 





USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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DISPLAY WORLD 


Opportunity Exchange 








WANTED — PRODUCTION MANAGER 
FOR DISPLAY DEPARTMENT 


Large Chicago firm with nationally owned stores doing 
better grade work. Excellent opportunity. 
knowledge of woodworking equipment. 


full particulars as to age, experience and salary. 


Address BOX CQA 
Care of DISPLAY WORLD 


Must have 
Write, giving 








Home Study—Lessons In Window 
Display—Newly revised and en- 
larged. A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 
detail drawings to show you “how.” 
Of value to the experienced trim- 
mer of beginner. Write for circulars. 
W. H. Bates, Box D, Ellsworth, Il. 








RESIDENT 
SALESMEN 


WANTED 


New York display firm seeks 
representation in Southern and 
Western Areas of U. S. Top 
diversified line. 

All replies held in 
confidence. 


Address BOX 2DD 


Care of DISPLAY WORLD 


strictest 








WANTE D 


DISPLAY 
DESIGNER 


with architectural and art 
background, also display 
experience. Promising fu- 
ture with leading decora- 


tive display firm. 


Address Box 2XX 


Care of DISPLAY WORLD 
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DISPLAY’S 
QUICK 
ACTION 
MARKET 
PLACE 


. it’s the 


Opportunity Exchange 





—. 





SALESMEN 
WANTED 


| 
| 
CALLING ON BETTER 
CLASS STORES 
Handle our attractive Inter- | 
changeable Chrome Metal Price | 
Display Numerals. Every store | 
a good prospect. Extra liberal | 
commission. State experience. | 


Address Box PGEA 


DISPLAY WORLD 


Care of 








First Class 
SALESMAN 
WANTED 


To sell a beautifully designed 
new display line of wire and 
papier mache, as a side line 
with a good commission. Sam- 
ple plates. 


Design Enterprises 
243 South 5th St. 
Beech Grove, Ind. 








SALESMAN 
WANTED 


Southern California Territory 
Experienced Manikin Sales- 
sell papier 
mannkins and forms. 


man to mache 
Profit- 


able line. 


Address Box 2FF 
Care of DISPLAY WORLD 














Window Trimmer Available Now— 
18 yrs. exp. trimming women, men, 
children, 


and furniture windows, 


building backgrounds, and_ card 
writing Have references, and 
photos, married. 


P. R. WORSLEY 
216 Topeka Avenue, Topeka, Kan. 


A Bonanza For 
“On the Job Salesmen” 


The Most Sensational Selling Item in Ten Years 


THE HADLYME BLOX 
A Terrific Statistic 
*87 OUT OF 100 BOUGHT 
AMAZING! BREATHTAKING! 
ASTOUNDING! 
Of the first 100 Display Men who were shown the 
HADLYME BLOX 
*87 OUT OF 100 BOUGHT 
DESPITE SMALLER BUDGETS 
DESPITE PRESSURE TO REDUCE 
PURCHASES 
DESPITE ECONOMY DIRECTIVES 
*87 OUT OF 100 BOUGHT 


*Includes nationally famous department stores, junior de- 
partment stores, women’s specialty shops, men’s stores, furni- 
ture stores, and high fashion shoe shops. 


NOW ... the HADLYME BLOX is available for 
national distribution. 

HOWEVER .. . the HADLYME BLOX has been 
priced low for volume sales. Hence... the mark- 
up is too low to permit distribution thru jobbers. 


THEREFORE ... we will market the HADLYME 
BLOX thru “fon the job” display and fixture sales- 
men... AS A SIDELINE. 

IF YOU, AS AN “ON THE JOB” DISPLAY 
OR FIXTURE SALESMAN, WISH TO IN- 
CREASE YOUR WEEKLY INCOME BY 
$150.00 TO $350.00 every week .. . YOU 
CAN with the absolutely new and exclusive 
sensationally selling HADLYME BLOX. 


AIRMAIL to us today . . . the exact territory you 
cover, types of lines carried and_ references. 
(NATURALLY, the HADLYME BLOX is non- 
conflicting with anything you sell.) 
YOU will receive full details of this unequalled 
money-making opportunity at once. 


(Please don’t waste your time or ours unless you are the 
hustling, hard-working salesman with the strong desire to 
make money—the hallmark of any salesman worth his salt.) 


HADLYME OF NEW ENGLAND, INC. 
23 CHURCH STREET, NEW HAVEN 10, CONN. 








A Placement Agency specializing 
in trained Personnel for the Dis- 
play field. 


35 West 53rd St., New York 19, N.Y. 








CAREER BUILDERS 


Additional Opportunity 
Exchange on 


Pages 98 and 99 


FRANELYN C. WISKOW, Lic. 


Plaza 7-6385 
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Plastic Display Tray 
Salesman Wanted 


by manufacturer of well es- 
tablished and advertised line. 
Catering to jobbers and retail 
outlets Southwest and Coast 
territories open Commission 


basis. 


Write to PD 1039 


New York City 18 
220 W. 42nd St. 








SALESMEN 


Exclusive Line 


Toa very select group of 
salesmen we offer our ex- 
ceptional line of display 
novelties. If accepted, you 
will have the only line of 
its kind 


assigned to you. 


in the territories 


High sales record essen- 
tial. Give full details. 


Address Box 2AA 
Care of 


DISPLAY WORLD 











DISPLAY JOBBERS WANTED 


FOR SEASONAL DECORATIVES, DESIGNED 


EXCLUSIVELY FOR JOBBERS 
Spring Line Now Ready! 


A complete line of Mache Sculpture, 
Mache, Hand Finished Cardboard Construc 
A new low in price! A new high in style! 
perfect line for jobber distribution. 
for a complete set of 8 x 10 photos of the 
1949 Spring and Summer Lines free. 


ASSOCIATED DISPLAYS 


Leaders in new display techniques! 


54 Graham Ave. 
EV 7-6108 


Summer Line, Feb. 15 
Papier 


tion. 


The 


Write today 


new 


Brooklyn 6, N. Y. 











Wanted By Large Eastern Manufactu 


Man with general advertising and sales promotion 


rer 


back- 


ground, specializing in display and point of sale activity 


for dealer service work. Frequent field trips req 


knowledge of jewelry industry preferred. 
requirements. 


fications, age, background, and saiary 


Address BOX IMC 
Care of DISPLAY WORLD 


uired, 


State full quali- 


WANTED 


DISPLAY AND 
ADVERTISING MAN 


Must have knowledge of 
layout and copy work as 
well as ability to create 
window and interior trims 
of style and prestige. Top 
salary for man with right 
qualifications. Large de- 


partment store in good 


Southern Illinois town. 


Give complete informa- 


tion in first letter. 


Address Box 2HEB 
Care of 


DISPLAY WORLD 

















WANTED 


Highest commissions in_ the 
industry to capable men_ to 
ving display 
manufacturer Novel 
makes selling a cinch! 
Expansion program makes ad- 
ditional territories available 
State territory covered No 
objection to additional non 
competitive lines 


THE DUNLAP 
STUDIOS, INC. 


148 S. Lake St., Aurora, III. 


represent ftast-2ro 
pre Sell 


tation 











Jobbers and Agents 


WANTED 


er and 
riter 


trimmer 
to work 


Window Trimm 

WANTED Show Card W 

in each large city in the Experienced window 

United States to sell our and show card writer 
new ACETATE SHOW in two junior dept. stores in 


CARD to national advet Missouri. Best of 
tisers and large display conditions, excellent 
users Good commission. tion for man who 
Write for ested in steady positt 
full particulars, age, 


Colour Press, Ltd. ence, marital status. 


24 Drury St. 
Glasgow, Scotland 


samples 





DISPEAY 


Care ot 





working 
proposi- 
is inter- 
yn. Write 


experi- 


Address Box 2CC 


WORLD 


RARE 
OPPORTUNITY 
for SMART BUYER! 


Here’s an opportunity to get 
into a money-making deal 1m- 
mediately. Don’t miss it! 
FOR SALE: An almost new 
addressograph machine with 
metal cabinet for filing sten- 
cils. Approximately 20,000 
stencils made up under classi- 
fications of jewelry stores, de- 
partment stores, etc. Complete 
outfit especially made for dis- 
play industry. Will sacrifice— 
$650 complete. Write or call 
or wire: 


Address Box 2MJ 


DISPLAY WORLD 


Care of 














WANTED 


Experienced 


Window Trimmer and | 


Display Man 
for Jr. Dept. Store. 


Write— 


GRABER’S CO., Inc. | 


Dyersburg, Tenn. 





SALESMEN — AGENTS — DISTRIBUTORS 


“GLO-ON”! the new acrylic plastic letter that glows 


out use of electricity. Used for directional and d 
mental signs. On counters, in showrooms, depar 
stores, chain stores, retail outlets of every type. 


letters from 2” up to 12”. 
I 


BRALSON MFG. CO. 
28 Bank Street 


with- 
epart- 
‘tment 
Stock 


Write now for all particulars. 


Phila. 6, Pa. 











CLOSE-OUT! 


8” Round Silver Nu-Curve 
Caps—$3.00 Doz. Sets. 
Nu-Curve Sheets 24 x 24 
French Blue—$1.50 doz 

Sheets. 
All orders C.O.D., F.O.B 
Brooklyn. 


ROSEWAY DISPLAY 


715 Broadway 
Brooklyn 6, N. Y. 
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ATTENTION 
SALESMEN 


\Ve are interested in several 
salesmen with imagination, 
good appearance and _ person- 
ty who know the country’s 
leading display managers and 
n speak their language. To 
ll an outstanding line of dis- 
play items. 


Address Box 2NYC 


DISPLAY WORLD 


Care of 








WANTED — Display Trainees 


Large National Department Store 
Chain will employ men between the 
s of 25 and 45, interested in dis- 
ay work, Applicant must be a 
sident in one of the southeastern 
tates and be available for transfer 
ther southern cities. Those se- 
ted will be placed on a _ six 
nths’ training program, salary 
commensurate with qualifications. 
Display experience not required but 
will be helpful toward more rapid 
progress. Write letter of applica- 
in own hand writing giving 
educational background, pre- 

us experience, etc. 


Address BOX 13LF 
Care of DISPLAY WORLD 


NEW ENGLAND 
And Adjoining Territory 


OPEN 


for 


HIGH GRADE REPRESENTATIVE 


Full Protection of Territory 


Drawing Against Commission 


Men Acquainted with Trade Preferred. 
Write fully. 


All confidences will be respected. 


ALLIED DISPLAY MATERIALS, Inc. 
65 Madison Avenue 
New York 16, N. Y. 


EXPERIENCED 
SALESMEN 


Outstanding manufacturer of 


America’s foremost line of 
display props, flowers, foliage, 
etc., wishes to expand sales 
staff and will therefore ap- 
point experienced salesmen for 
representation in the South- 


West, Northwest, New 


England, and Pennsylvania to 


west, 


work on a sideline basis. Sub- 
mit full particulars including 
references and present connec- 


tions in first letter. 


Address BOX 2HB 


DISPLAY WORLD 


Care of 














CUTAWL, Model K9AB for 
sale, practically new, in _ per- 
fect working condition 

M. RASHBA 
1137 56th St., Brooklyn 19, N.Y. 








DISPLAY DIRECTOR 


Excellent opportunity for man 
versed in show card and dis- 


work. An opportunity to 


11 
really LO 


places in one of 
central Michigan’s outstanding 

en’s, women’s and boys’ wear 
Write Personnel De- 


partment. 


HEAVENRICH’S 


SAGINAW, MICH. 


stores 


DISPLAY 
ASSISTANT 


EXPERIENCE NECESSARY 


One of the Southwest’s newest and 
finest men’s, women’s and_ boys’ 
specialty stores Excellent salary 
ius a thorough training in West 
Coast styling of men’s wear. Won- 
derful oportunity for advancement 

the right man. Address all 


: tters tc 
Guy Greenamyer, Jr. 
DISPLAY DIRECTOR 


Henry’s Inc. 
WICHITA, KANSAS 








mneip Wanted—A man or organiza 
tion who can plan and handle the 
in the development 
of a new, beautiful, diversified line 
of tubular garment and hat racks 
ind fixtures .. . and also guide 
operations on large volume products 
for industrial application. 
Peninsular Manufacturing Co. 
Jackson, Michigan 


sales and help 








SALESMAN WANTED who calls 


on window display wholesalers. 
Complete line of tubular chrome 


pedestals 5” and 6” bases or flanges, 
heights from 6” to 24”. Can make 
other items te suit your needs 
mmission basis M. OLSHAN, 


Comm 
130 Madison St., New York City 2. 




















| 
| 
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ATTENTION 
JOBBERS 


Well-known manufac- 
turer of display novel- 
ties and props available. 
Those interested— 


Address Box 2AHP 
Care of 
DISPLAY WORLD 


SALESMEN WANTED 


California manufacturer of finest line of display 


fixtures and decoratives can use top flight sales- 


man with following for Southern and New Eng- 


land territories. 
conflicting line. 


No objection to carrying non- 


GRANT & SONS, INC. 


921 So. Los Angeles St. 


Los Angeles, Calif. 


Display Fixture 


Salesman Wanted 


Manufacturer with A + Al 
Dun rating, established in 1873, 
is interested in salesmen al- 
ready calling on display trade 
to carry very attractive line 
of Wrought Iron Tables and 
other decorative accessories 
used by window display de- 
partments. 20% Commission 
Excellent opportunity for sub- 
stantial extra income. Terri- 
tories open in all sections of 
the country. Write, giving 
complete details of your pres- 
ent connection. 


Address Box RMA 
DISPLAY WORLD 


Care of 














SALESMEN 


We have a complete 
superb line of Display 
Units and seek repre- 
sentatives in 


Canada, Hawaii, and 
U. S. Possessions. 


Address Box 2SSP 





Care of DISPLAY WORLD 


—. 











SALESMEN WANTED 


Full time and part time display salesmen wanted to repre- 
sent one of the country’s leading display material houses, to 
call on department stores, variety stores, specialty shops and 


chain stores. 
men willing to work. 


Indiana, and Pennsylvania to Florida. 


experience. 


Excellent opportunity for good earnings for 
Territories open in New Jersey, Ohio, 


State age and past 


Address BOX HS 
Care of DISPLAY WORLD 


DISPLAY LINES 
WANTED 
JOBBER BASIS 


Large offices now opening cov- 
ering country from Coast to 
Coast. We are interested in 
all types of display merchan- 


dise. Send full information 
including samples or_ photos. 
ONLY QUALITY MANU- 


FACTURERS need apply. 


Address Box 2DT 


Care of DISPLAY WORLD 














POSITION WANTED —Tool and 
diemaker desires position 32 yrs. 
exp Can make dies for many 
items for small or large production. 
bending fixtures and special tools. 
Also capable of plastic fabricating. 
Will accept position or proposition. 
Address BOX 20MN 
Care of DISPLAY WORLD 
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an announcement 


of importance to you 

THE CZECHOSLOVAK GLASS EXPORT CO., LTD. 
exclusive agent controlling the sale 
of all Czechoslovakian Christmas 
tree ornaments, is pleased to announce 
the appointment as sole American 
representatives and distributors: 


THE WALCO BEAD CO. 


37 WEST 37th STREET, NEW YORK 18, NEW YORK 


Walco Bead Co. has a complete display 
of these magnificent decorations on 
permanent display in their showrooms. 
We suggest you visit Walco at once. 
You'll want to order these fairy-like 
ornaments immediately. 


Delicate colors! 
Breath-taking patterns! 
A glorious assortment 


of shapes and sizes! 











is New...She is Fashion-Right...She is by Darling... 


_stvled in conformity with the latest fashion sketch poses... with a subtle new decor that catches 


the spirit of the smart silhouette... and with new coiffures in the latest mode. Designed to give your 
merchandise the same chic appeal fashion illustrators strive for. Display is your lowest cost promot yn 
medium... make use of it now when its needed most. Mannequin illustrated MII38W ... 3142.50 is 
just one of many in Darling’s new Style-Center Series. For complete information see your Darling | dis 


plays Distributor. Visit our displayrooms: New York. 47 West 34th: Chicago. 222 West Adams: Los Ang les 





Office. SILL West Toth (Telephone TWinoaks 8234). L.A. Darling Company. Bronson, Michigan, 


<— Your one dependable source for 


everything in display equipment. 





